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More often than not, when an educator is hired for a current position, they are expected to either change or improve the way things had been handled by the previous employee.  This can be very overwhelming, especially when the position involves an element of technology, such as a media specialist or technology facilitator.  There is additional pressure on these positions for the reason that they will most likely be expected to upgrade the current level of technology in the building.  Anderson (2002) gives the new media specialist or technology facilitator some general guidelines on how to spend the money to upgrade the current technology situation in the media center of a school building.  The article gives recommendations for how to spend amounts of $1,000, $10,000, or $100,000.  It also gives tips on how to involve the staff in the spending, so that they will be familiar with the new technology, and therefore more likely to use it.  The author gives suggestions for those who have little to no existing technology, to those buildings who think they have it all.  All in all, the article gives that new media specialist or technology facilitator some guidance in the area of spending.

This is a great article for those in positions where they must purchase technology, but don’t know where to begin.  It can be a very overwhelming task, since there are so many factors to consider.  It is also a great read for technology facilitators who must create a budget for their schools.  The article gives a general idea of what would keep your school up to date, and how much to spend doing so.  It is a great reference for any new employee wishing to update the technology in their building.


The article itself was written in a way that was easy to follow, using the dollar amounts as subheadings.  This way, the reader can simply skip to the section that relates most directly to their current situation.  I also liked how the author addressed those from all economical backgrounds.  Whether you have one computer with no Internet access, or  you have Smart Boards in every classroom, the author gives suggestions that will go over great with the administration when it comes to upgrading the technology.  I also like how the author included a section at the conclusion of the article, which explained how to spend your budget hiring appropriate staff, such as technology support personnel.  All in all, this was a great, up to date article, that will be sure to ease the anxiety of any new media specialist or technology facilitator when it comes to spending money in the most effective way.
