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ALTERNATIVE MEDIA

· refers to the use of the traditional or new media in a non-usual way. It is a clear deviant from  the mainstream ( common use of media). It explores the creative nature and value of a medium through experimental means and discoveries. 

EXAMPLES OF ALTERNATIVE MEDIA

MUSIC TELEVISION (MTV)

· is a 24-hour, non-stop, commercial cable channel, beamed via satellite across the US and devoted to presenting rock music videos around the clock.

· originally owned by Warner Amex satellite Entertainment Company (WASEC)

· begun in 1981 for an initial cost of $20 M and has earned $7 M in advertisement revenue in the first 18 months.

MTV Features

· AUDIO

Music Provider (in replacement of radio)


Uses:

· For relaxation

· Background music for studying, for casual party, etc.

· For fun

· VISUAL
Video Presentation of the sogns


Uses:

· For relaxation

· For fun (groups responding to their likes and dislikes)

· Watching allows you to learn the dance steps of the music

· Serves as a medium to showcase new trends in fashion and style through the artists’ get up

· Provides instant video oke

MTV as a Commercial Apparatus



“MTV’s greatest achievement has been to coax rock and roll into the video arena where you can’t distiguish between entertainment and the sales pitch.”

                                                                ~Stephen Levy~ 

· The main force of MTV as a cable channel is consumption on a whole variety of levels ranging from the: LITERAL – selling the sponsors’ ngoods, the rock stars’ records, and MTV itself to; PSYCHOLOGICAL​ – selling the image, the look and the style.

· According to Levy, there are 2 objects of MTV’s sales of pitch. These are the following:

· Selling the MTV Station itself and:

· Selling band and their song/album

· The signifiers (artists, singers) who address desire to a commodity

· The signifiers that address desire for sex, violence, freedom, love are fastened onto the commodity that is the band and their music contained in purchasable album.

· The desire is displaced onto the album, which then premises to satisfy it.

· MTV promotes identification of singers such as T-shirts, jackets, hats, pins, magazines, posters, and other related to the stars.

· There is a significantly more proportional material other than regular ads and the videos than when MTV started in 1981. (A fact that attests to the increasing commercialization of the channel as it has succeeded.

MTV Effects

· Because of the variety of songs which usually lasts in a short period of time, the audience tend to watch longer until his/her desired song/artists/bands, etc. are met.

· MTV sweeps up distinct historical teenage communities distinguished by dress and by stance and distinctions into itself, calling upon all the separate traditions, reshaping and re-using them for its own needs, flattering them out into one continuous present of the 24-hour video flow.

· MTV effaces the boundary between past and present.

· MTV homogenizes the culture of the Americans or put it another way, Hollywood artists dominate the contents of MTV channel.

· MTV cultivates certain culture shown. In this case, more of the American culture since dominance is evident.

~andrea~

ALTERNATIVE PHILIPPINE CINEMA

· foreign critics say “richest pool of young talents in Asia”

Golden Age of Philippine Cinema (1950s)

· full length features by Lamberto Avellana and Gerardo de Leon regularly won in Asian film festivals
· film shorts by same directors were known in Europe
1980s

· Select number of governmental training institutions for short film practitioners.

· Experimental Cinema of the Philippines: exempting certain films from censorship and taxation

· Europe recognizing our full-length features

· Mike de Leon and Lino Brocka : popular directors of  films of that time 

· Short film producers aspired for European recognition at that time

Lino Brocka

Some of his popular works were:

· Angela Markado

· Kidlat Tahimik

· Orapronobis

Nick Deocampo

He is the frontliner in Filipino gay-film practice. His work include:

· Trilogy on the Theme of Poverty and prostitution

~angeli~
