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Magazine Name: FHM (For Him Magazine)

Month of Issue: March 2001

Advertisement Page: 77

Product Advertise: Orlando (Business Wear)

Target Audience
· Businessmen who are young at heart, bachelors and also married men who are English educated.

· Focus to people young and wild in heart that has careers in business world.  

Target Age group: 18 – 50 years

Contents:

·  Men issues, fashion, gossips, latest technologies gadgets, health, adult jokes, women and sex.

· Every issue always has a sexy female model posing in front cover of the magazine. 

Layout, designs and position: 

· Located in the middle of the Magazine with full-page cover showing a young female with background color yellow orange and the model wearing only a single piece of white shirt. 

· Bottom part of the page is covered with Tagline and product logo of ORLANDO. 

· Issues before this page was on Scam which tells about illegal activities happening around places, which got noting to do with Business wear.

· Next page after this advertisement is about Paula Malai Ali, a sexy celebrity showing her full sexy body in full page.

How does this position helps the magazine?

· This is actually good because the advertisement in page 77 will change the topic from scam issues to women celebrity issues and this doesn’t distract the readers’ interest while reading continuously.

· This is also indirectly good in another way because it brainwash and brings the idea to the readers that celebrities like Paula Malai Ali like guys wearing ORLANDO attires.

Message of this Advertisement:

·  Men’s who wearing ORLANDO attire shirts will attracts sexy women to them and makes male feel more macho.

What does it shows the audience:

· Its shows a half naked attractive female covered with only a shirt with buttons on top and bottom unbuttoned. 

· It’s also showing her beautiful legs and her sexy figures. 

· Her hair looks wild and uncombed like just wake up from bed and playing with her sleeping partner.

· She looks like having fun wearing a shirt belongs to a man which is bigger than her body and was having some nice time playing with her boyfriend. 

· The position of the camera show two different visual to audience, which is one it show that the female model leaning against the wall and another one is she is laying down the floor and looking up at the camera.

· Tagline show WHY?… CAT GOT YOUR TONGUE? Which can be indirect message of telling the audience that this girl got the control of her men and make them breathless or speechless because the men’s attire that the women wears is sexy and makes men go crazy.

· ORLANDO attire is good for other purposes besides business working attire

· ORLANDO is durable and always looks cool on any gender (unisex)

Concept

· Soft selling the product to audience by giving indirect message about the product. 

· Using sexy female to attract male buy this product and feel excited. 

· Female are the best model to sell any products.

· ORLANDO attire can be use for multi-purposes such as for work, home and party time.
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