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Internet and Email: Communication of Today and Tomorrow.
Stephanie Rolen

Abstract

This paper examined the trends in internet and email usage. It also looks at differences in terms of race and ethnic differences as it related to internet use and ownership. It also examines e-commerce differences related to ethnicity and race, specifically Blacks and Hispanics. Hispanics do not spend more online shopping than Blacks do. Lastly, it explores sociability as it is impacted, or not by internet use. 

Internet and Email: Communication of Today and Tomorrow.

Introduction

Has the use of email replaced the way we communicate with others?  It is one of the many popular forms of communication. Which application is the most popular?  This paper will talk about internet/email use This paper will discuss the trends in email uses. It will discuss whether or not age, race, education and other variables play significant or insignificant roles in the use of email. 


Nie and Hillygus (2002:10) observe that  “The relationship between time spent on Internet/email at home on the weekend and time spent with family is the strongest observed so far….This means that for every hour spent online, there is a corresponding 41 minutes less spent with family members.” (Nie & Hillygus, (2002 p. 10)

As discussed in the Working Paper Series entitled “Race, Internet Usage and E-Commerce, I will discuss the issue of digital divide as it relates to race.
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Some writers suggest that racial gaps in computer ownerships are important as they link to other issues.   “There is a general consensus that minorities are less likely to own a computer or use the internet.”  Ono & Zavodny (2002, p.1).
The use of email has been studied for more than twenty years. Years ago, only a hand full of people you knew used computers, the internet and email.  I’d venture to say that ten out of ten people that we all know, own a computer or laptop, use the internet for various reasons and one would definitely include email.

Sengstock (2004) reviews various applications and concludes that “the internet is no longer just path for email and/or the technically astute. It is a tool used for everyone from shopping, to learning.”  Sengstock( 2004). The internet has changed the way people communicate all over the world.  “The world wide web was originally proposed in 1989” (Sengstock 2004).  According to Sengstock, (2004), as of September 1, 2004 there were an estimated 800,040,498 people using the internet. This showed a 121.6% growth from 2001. The number, though not stated herein, has unquestionably increased significantly to date.  Per Sengstock (2004), there existed over 980 million active email accounts around the world.  Two applications reviewed by Sengstock include OneState (www.onsestat.com) and Webtrends (www.webtrends.com ).  These applications follow visitor web activities.  They are then analyzed for trends as they relate to advertising, sales and marketing.  The statistics revealed recognition of E-Commerce.
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Ono and Zavodny (2002) discussed on-line shopping as it relates to ethnic and racial differences. They questioned whether internet usages and computer ownership differed across racial, educational and/or economic lines. 

Ono and Zavodny (2002) revealed statistics provided by The National Telecommunications and Information Administration (NTIA) that “reported 33% of Black households and 34% of Hispanic households in 2000 compared with an overall rate of 51%. About 24% of Black and Hispanic households had home access to the internet, compared with 42% of all households in the US, a gap which rose during the 1990’s”
Research about whether education and income account for disparities was inconclusive. Previous studies concluded that the divide was due to socioeconomic status and other studies found that the gap still existed even when controlled for demographics.
A person is more likely to purchase a computer when their friends and family members own computers. 


The results suggest that Blacks and Hispanics own and use computers at home.  Race, ownership and ethnicity are not drastically related to usage at home. Outcomes from an August 2000 Current Population Survey revealed similar patterns in computer ownership and internet usage.  The Nomura Research Survey data “indicated that minorities are not less likely to shop on line, and blacks appear to shop online more frequently and spend more than non-Hispanic whites do”. (Ono and Zavodny 2002)
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In the article “Impact of Internet Use on Sociability, (Nie and Hillygus 2002), the authors revisit a previous study of the topic and their findings offer support for “a 
displacement theory of Internet use-time online is largely a social activity that competes with, rather than complement, face-to-face social time.”

This was a time diary survey which did not leave room for manipulation. “On average, the more time spent on the internet at home, the less time spent with friends, family and social activities; in contrast, internet use at work has little effect on sociability.  Similarly, internet use on weekends, for internet and email uses competes most directly with time spent in face-to-face interactions with others”. (Nie and Hillygus 2002)

The findings suggest interpersonal communication is affected by how individuals distribute and use their own time.


This continued research is vitally important because as most people become increasingly reliant on the internet and email to obtain and transmit information it, we must know who uses and why.  Traditional media uses as we know them are becoming extinct. Some examples are the telegraph but not telephone or even postal mail.  The internet is available for shopping, telephone usage, video conferencing, television watching, paying bills, computing and publishing. It’s available for both business and personal uses.  Continued research is relevant and necessary to study users under any number of variables, social class, race, ethnicity, education, media habits, age, gender, etc. Future studies should research and compare cyber and traditional relationships as we continue to look at sociability.
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Trends in internet and email use exhibit exponential growth and progress.  Computer technologies from just five years ago have become obsolete. 
We must understand who is using and why so we don’t get left behind in technological processes like the Global Brain and Artificial Intelligence.

Technically we are advancing beyond belief.  Mobile Internet is well insight.  Futuristically, we could one day be outsmarted by computers and/or have the internet wired directly into our brains.  The question is will any of us from this generation be around to witness and participate or just our children?
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The following multivariate table depicts information on the time spent using email:
Information on Amount of Time Using Email

                                1-2 hours                     3-5 hours                 6+hours       TOTALS

AGE

<30                          43.8%                            27.3%                       28.9%         100%

30-49                       42.2%                            25.2%                       32.6%         100%

50+                          44.0%                            24.9%                        31.1%        100%

REGION

East                          42.5%                           25.3%                     32.3%           100%

Midwest                   44.2%                           28.4%                     27.3%           100%

South                        42.9%                           24.6%                     32.5%           100%

West                         42.4%                           24.2%                     33.4%           100%

SEX

Male                        41.4%                           25.4%                    33.2%            100%

Female                    44.4%                            25.7%                   30.0%             100%

EDUCATION

NO HS Grad           46.7%                         25.0%                     33.4%             100%    

HS Grad                  47.8%                         26.9%                     25.3%             100%

Coll Educ                41.5%                         25.0%                     33.4%             100%

RACE

Black                     39.6%                            29.8%                    30.6%            100%

White                     43.7%                            25.4%                    30.8%            100%

This interesting table shows the amount of time spent using email. This included both receiving and sending.  The variables used are age, region, sex, education and race. Persons ages 30-49 spend slightly more time using email as compared to persons 50 and up.   In the regions the time span of 1-2 hours is markedly close in each region.  Both males and females share similar amounts of time using email in both the 1-2 hour and 3-5 hour time frame. Education doesn’t play a great factor to those who use email minimally.  Likewise the percentages are also close for those who spend 6 hours and more using email. Lastly, race is not an issue for those who use six hours or more.
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Email Year                                           Webable
                                 Good                      Fair               Poor         Total

2006                         14.3%                    64.3%           21.4%        100%
1-3yrs ago                 48.8%                    33.3%          12.9%        100%

3+yrs ago                  82.2%                    15.1%           2.7%         100%

This cross tabulation shows percentages of people who purchased computers as late as three years ago and as recent as this year.  Clearly most people have had their computers for three years or more rate their ability to use the World Wide Web and email as good (webable). Over 60% of new computers users have fair ability in using their new equipment.
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Email usage by education and age

                         Educ.                                                  Age

 1-2hrs 
No HS/HS Grad/Col Gr               <30                 30-49                              50+
                                 39.5%, 51.4%, 42.3%              48.9%45.0%, 41.2%         53.3%, 49.4%, 41.8%        

3-5                                         39.5%, 27.0%,26.1%                29.8%,27.7%,24.3%        10.0%,25.6%,25.5% 
6+ HRS                                 20.9%,21.6%,31.6%                 21.3%,27.3%,34.5%         36.7%,25. 0%,32.7%

  Education and age are related to the number of hours spent on email usage.                
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