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Data Collection

As I planned in my rationale, I distributed questionnaires to twelve people in a local secondary school. Four questionnaires were given to every other year (7, 9 and 11); 2 males and 2 females. I summarised the questionnaire results into the following table (Fig 1).

	Data Description
	Male Response
	Female Response

	 Which alcoholic drinks are most commonly drunk
	Alcopops, (5), Wine (2) Lager (2), Spirits (2), Beer (1).
	Alcopops (4), Wine (3), Spirits (3), Beer, (1), Lager (1)

	Why some drink alcohol
	Tastes nice, sociable
	Tastes nice, ‘street credibility’.

	Why some do not
	Destroys growing brain cells
	Could get drunk or imprisoned, not for children

	How many drink
	5
	4

	How many do not drink
	1
	2

	Average Units per week*
	3
	3

	How alcohol is obtained
	Parents, parties
	Parents, friends

	How many friends drink
	4
	4

	How many feel encouraged by friends to drink
	1
	2

	How friends encourage them
	They give it to them, ‘it’s wrong to refuse.’
	Find it hard to turn friends’ offers down

	How many see alcohol as good
	One thinks ‘neither’.
	0

	How many can drink at home 
	3
	4

	How many believe parents’ views affect them.
	3


	2



	Fig. 1




*The units of alcohol were added up and then divided by how many females/males there were. E.g. 17 units in total divided by 6 females equals 3 average units per person. 

I then selected the questions and responses which I felt most appropriately shed light on issues discussed in my hypothesis.

Presentation of Data

83% of males admitted to drinking alcohol, compared with 67% of females (see Fig 2).
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 The reasoning behind their drinking was similar: “It tastes nice/ I have ’street cred’/it’s sociable.”  This data confirms that more boys drink alcohol, but not how much alcohol. Fig. 3 shows which alcoholic drinks, and how many are drunk by males and females.  [image: image2.emf]Popularity of Drinks Between Males and Females
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Fig. 3 (above)

We can see from this bar chart that the sweeter drinks are the most popular amongst both sexes. This is interesting as it supports the recent arguments that alcopops, although they should not be for children, are subliminally aimed at children because of their ‘soft drink’ like qualities. As a piece of research in my hypothesis states, “...a sweeter version [of alcohol] is considered suitable for women.” This data relates to the “Which alcoholic drinks are most commonly drunk?” question. From my hypothesis, I presumed girls would drink predominantly sweeter alcoholic drinks, but the results have disproved my presumptions. The data here shows that although females do drink sweet alcohol, alcopops are drunk more by males, and the traditionally ‘male’ beverage ‘beer’ is drunk equally by both sexes.

The rest of the results were surprising, as I did not expect adverse results, such as the fact that both sexes drank an average of three units per week, and their friends drank equally (4 males, 4 females). However, when asked if they felt encouraged by their friends, surprisingly 33% of females admitted this, compared with only 17% of males. This contradicts my hypothesis, and suggests that it is actually girls who are more pressured to drink. This is reinforced by a statement from one girl who stated “It’s hard to turn my friends down.”  Age did not seem to be of huge concern to the respondents; only the Year 7 pupils showed any weariness of drinking underage. The pupils in Years 9 and 11 seemed more concerned with health issues. This could be because the older pupils (aged 13-16) saw themselves as mature enough to drink it, compared with the Year 7 pupils who still retained much of their parent’s attitude towards children drinking alcohol.

Conclusion

Ann Oakley argues that stereotypical roles are introduced at childhood, through parents manipulation and canalisation into certain roles (e.g. boys playing with toy cars; girls playing with dolls), and that stereotypical behaviour of the (especially teenage) male features laddish behaviour, such as drinking with friends and ultimately being pressured by them to drink more and more as a form of entertainment. Contrary to this, in my pilot study, girls go against the stereotype when it comes to drinking, as they equal boys and in some cases excel them in the stereotype. 

In conclusion, it is evident from the data I collected that stereotypes in males and females are no longer applicable. The nature of teenage boys and girls is changing and becoming more diverse. Perhaps girls are taking the form of the contempory ‘ladette’, popularised by celebrities such as Zoë Ball and Sara Cox. Girls considered disadvantages about alcohol to be in the field of crime and punishment (“...you could get arrested, you can’t drink in the streets”), whereas interestingly, boys saw health matters as reasons for deterrence (“It destroys your brain cells.”). 

The general results were, though varied, showing both ends of the spectrum; that girls are still conforming to the stereotypes such as drinking sweeter feminine drinks, and now going for more traditionally masculine drinks such as beer and lager, instead of wine. It is the attitudes, not the figures that are important, and girls are showing a rise in confidence when it comes to drinking alcohol, but still feels the outside pressure from their peer groups. The gap between girls and boys and their attitude to drinking is changing. 

