

Education:
Southwest Missouri State University
Springfield, Missouri


B.S. Marketing Management
2002


B.S. Recreation and Leisure Studies: Private/Commercial Recreation 



GPA: 3.56, cum laude, Honors College

· Alpha Kappa Psi (Professional Business Fraternity) VP of Professional Development; 


Chair: PR, Risk Management; Committees: Golf Tournament, PR, Communications 

· Delta Zeta Sorority 

· Entertainment Management Association: SuperBowl XXXVI Volunteer Committee

· Gamma Pi Alpha—Honors Fraternity

· Golden Key National Honors Society 

· National Tourism Foundation 2002 Missouri Scholarship

· Recreation & Leisure Studies Association

· SMSU Presidential Scholar


· Student Government Association Student Leader Scholarship Award

· Who’s Who Among American College & University Students

Experience: 
Cystic Fibrosis Foundation—Georgia Chapter
Atlanta, Georgia

Current
Director of Special Events
· Manage all aspects of annual fundraising events: inaugural Dominique Wilkins’ Drive for a Cure basketball tournament (net $36k), Twentieth Annual 65 Roses® Ball (net $106k), second annual On Track for a Cure (net $17k)
· Manage event budgets and financial records
· Supervise event coordinators to manage auction and printing projects
· Solicit corporate sponsorship, celebrity participation/endorsement, and participation for each event
· Implement marketing/PR plan for each campaign on $0 publicity budget 
· Recruit and supervise intern

Mar-Aug 2004
Coordinator of Special Events

· Directed all aspects of annual Super Splash event (net $43k) throughout metro Atlanta
· Supported objectives of Director of Special Events 
· Coordinated 65 Roses Ball® live and silent auction
· Coordinated community fundraisers: Atlanta Braves 50/50, Atlanta Braves Jerseys Off Our Backs, and Georgia Force Bobblehead promotion to benefit CF Foundation

Atlanta Braves
Atlanta, Georgia


2003
Corporate Sales Trainee

· Activated high-profile sponsorship accounts and drafted promotional pieces for sponsor activities

· Designed a database to track and manage sponsor relationships and prospect developments

· Developed proposals for prospective and existing sponsors based on client research

· Coordinated annual sponsor events, field visits, first pitches, and other sponsorship elements
Missouri Sports Hall of Fame
Springfield, Missouri

2001-2002
Weekend Manager/Event Assistant
· Coordinated fundraising events (Annual Enshrinement Banquet, golf tournaments, etc.)

· Served as event-day liaison to high-profile celebrities and guests

· Serviced sponsorship accounts


SMSU Student Activities Council
Springfield, Missouri

2001-2002
Vice President of Campus Events
· Managed $250,000 for diversified programs for over 17,000 students 

· Responsible for coordination, staffing, execution, and marketing of all events


Wellsville Nitros
Wellsville, New York

Summer 2002
Intern: Baseball Operations/Web Maintenance
· Coordinated community activities including fundraising, grass-roots campaigns, promotions, sponsorships, and player appearances


Buy.com Price Cutter Charity Championship
Springfield, Missouri

Spring 2002
Intern: Administrative/Marketing/Event Operations
· Designed hospitality proposals for sponsors and coordinated hospitality events

· Recruited and supervised event interns


Springfield-Greene County Park Board (Camp E.C.O)
Springfield, Missouri


Summer 2000
Day Camp Director
· Plan and supervise daily activities for 25-50 at-risk youth





Conferences:
Special Populations Seminar (Springfield-Greene County Park Board: 2000)

Alpha Kappa Psi Success Institute (2000, 2001)

Meeting & Event Planning Seminar (2001)

National Association of Campus Activities, National Conference (2002)

National Tourism Federation Annual Convention (2002)


Research:
Creative Incentives (2001) Explores intrinsic motivation based on Maslow’s hierarchy of needs and the Reinforcement and Expectancy Theories of Motivation; strengths and weaknesses as applied to corporate models. 
Student Apathy Toward SMSU Athletics (2001) Pilot study designed to probe the student fan-base at Southwest Missouri State University; measures motivation behind event attendance; literature review, data, and questionnaire. 
Take Me Out to the Ballgame (2002) Examines the tourism impact of multigenerational travel to sporting events; includes demographical research per sporting event, focuses on the grandparent market and baseball. 

Additional Skills:
Excellent communication skills, including creative writing and public speaking (particu



Computer proficiency, including:

· Adobe Photo Deluxe, PhotoShop

· Basic HTML
· Casablanca video editor

· Microsoft Access, Excel, FrontPage, Outlook, Publisher, Word

· PledgeMaker™ fundraising/event management software

Additional interests include camping, golf, reading, swimming, and working with youth. 
Please refer to www.geocities.com/mickiodom for additional experience detail.
404.314.2343 (mobile)


mickiodom@hotmail.com


www.geocities.com/mickiodom





404.633.6843 (home)


2516 Druid Oaks Drive NE


Atlanta, GA 30329





Micki C. Odom












