Reference list International Management

This reference list is meant to provide IM students at NSM with some basic references for various topics. These references can be used when starting to write a thesis and also as background reading for various courses. They are ranked by topic.

List of topics:

· Cross-country comparisons / business systems 

· Cross-cultural communication / intercultural communication

· Cross-cultural management

· Emerging markets

· Ethical issues

· Foreign direct investment

· Geography

· Globalisation

· Global Management skills

· Global strategy

· Global structure / HQ-subsidiary relationships

· Innovation

· International alliances & Joint Ventures

· International entrepreneurship

· International IT

· International Management textbooks

· International production and operations

· Market entry / country selection

· Methodology

· Theory of International Business
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