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Introduction

Mass Communication: “Communication from a central source to so many people

   



    that direct feedback is impossible.”


Mass Media:

Major Types of Mass Media:
1. 6.

2. 7.

3. 8.

5.


What is the one basic objective of most mass media?


What is the difference between the two columns above?


How does each of the mass media make money?


Affiliates:


Subscriptions:
Ratings

What is the name of the largest and best-known rating service company for


television and radio?


How is the rating information gathered?



1.



2.


Sweeps
What types of information do ratings services provide?


What type of information do ratings services not provide?

Influences
“Whether we know it or not, we are influenced by the media.”

“Whether we like it or not, we are influenced by the media.”


The Information Explosion


The Doubling Factor
Obsolescence
The Global Village

L.O.P. Theory of Television Viewing


Nixon-Kennedy Debates *  

Media “Disease”


Subliminal Techniques (presentation)

Media Power


Media Synergism *

Media “Censorship”


Who “censors” the mass media?



1.


2.
News

Approximately how many minutes of “news” are there in a 30 minute newscast?


“For you and me, the consumer of new, news might be defined as …”

The Four Criteria of News:

1. 2.

3.               




4.

Gatekeepers
The “Conspiracy” of the News
Copyright Protection *

What is a copyright?


How do you get a copyright?



1.



2.


The Copyright Act generally gives the owner of the copyright the exclusive right


to do (or authorize others to do) the following:

1. 3.

2.





4.

How long does copyright protection last?



Fair Use:

1.
2.

3.

4.



Public Domain:




1.




2.




3.

