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Talking back to an Ad


Because of the millions of advertisements that must be put out in the world today showing annoying, misleading and offensive actions that shall to be against women and men, the world changes. Ads for Guess jeans aren’t only annoying, misleading and offensive, they show offensive scenes towards women. The more ads you see showing the same the same type of stereotypes and self image makes you more desensitized. You will be challenged in seeing the advertisements that ought to be around you. Believe what they see and what they believe. Being tricked by using different techniques to hook you into believe what they are saying in ads. Showing them violated against by not wearing any clothes. Ads show mostly propaganda, not putting enough facts in their product, using omission. Getting the people addicted first. Not all ads show the true meaning behind the advertisement. You must find out the true meaning behind the ads, how they are truth to real life and how they are just plain exaggerating the present. How the ads physical appearance rely to what they are trying to show. The different changes in setting, how viewers view their ideas. Although they spend millions of dollars to research, write, shoot, test on focus groups, rewrite, reshoot, test market, produce, and distribute every scene in an ad, they are not getting the opinions of other people, just one certain type of group. Meanings of the ad differ depending on who is viewing it and what type of group, youths, adolescent, and teenagers, adults or older people that is viewing. Not everyone shall have the same ideas as you do, ideas change as life go on.
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Why must sexual ways lean towards men and women? Showing that they enjoy a certain type of material, spreading more and more propaganda. This guess advertisement shows you how they are portraying men and women. Portraying that they are sexually attractive towards each other and they are portraying that they are sexually active. Showing that the men need the women by leaning over her with his face under hers, holding hands. Using feelings to get you addicted into the ad. Saying that feelings are more powerful than words. Which is obviously not true, the “power of speech is mightier than the sword,” a quote defines that speaking is more powerful then using the physical violence. Being able to say something very well, intelligent would definitely help you win. Being able to back up what you’re saying.

Using loves towards each other and must be showing fear by the way the man is looking down. Showing lies about there product because they must be saying that if you wear their jeans then they could get any guy they want because of the way the women is looking down at the man. From looking as the guess Jean ad, they must be saying that in order for them to achieve what they have, they must be more careful about of what the situation is and how it would affect their outcome. They ought to be using association because come on, they are showing a promising adventure towards the man and the women, making the men and the women more attractive towards each other. They are using image advertising because they are associated with certain types of activities like hugging, showing that they can’t live without each other and revealing personal things in the ad. The body images and stereotypes.


Background images do a lot with the type of product being advertise. They show you where it is taking place, and the scene of everything. Backgrounds relate to the product. Where it should be used at, for which types of places suits it more. The guess Jean ad above shows how the scene if framed by using somewhat like a desert background that implies with the product that they are advertising using the stereotypical ways towards the men and the women. The camera angles they are using are low angle because we will need to look up at them. Lighting techniques that are used in this advertisement show lighter colors to show you that the white people must be the main attraction in the ads. Showing the attractiveness of their product. The lighting techniques that are used in this advertisement are showing the true complexion in the ads background and the ads main people. The viewer is positioned in the corner because they creators of the ads must have wanted you to see where they are located so you will get the sense of idea on how they are being portrayed as. A computerized effect that could have been used is to stretch the people to make them look slimmer. This is a type of stereotype. These effects contribute to the ads power because they must in order to get your attention show sexual images that youths like you would want to by their product. These effects contribute to the ad power because it’s how they want you to portray their ad as. It contributes to the ad’s power because they want you to view it that way; they want you to find out the true meaning of the ad the way the ad really means to them. Cause and effect are mostly placed in advertisements to show you how the product they are advertising relates. Different types of self-image in ads promote more stereotypes towards a [image: image2.png]


certain type of gender or race. In order for you to spot the cause and effect in ads, they must show some kind of problem and their product is the solution. Mostly ads show annoying, misleading and offensive pictures in the ads towards women and men. Like this ad on the left corner, they are violating both the women and the man by dressing them up in a sexual kind of way and how they are acting towards each other. How do they look like, their expression, are they enjoying it?


Stories being told about the ads are mear propaganda. Facts of the product are not told, how it will affect you, the reaction, how it will turn out. These must be about the true because no advertisement would want to reveal the secrets about their product. What good would do for promoting the product? Nothing right? Without knowing the true stories behind ads, you just get nothing but lies, not the facts about why the ad is placed a certain type of way. You will have greater romance the normal average people. The story that this ad is trying to tell you is that the female is in control because the story could be that the female is trying to comfort the man in a time of need or something. The story could be either way because the man could be trying to get a hold of the women and they could be in love. Love functions in with how it helps one person to another, the relationships, and the connections. The problems that the product will solve are being lonely because the ad shows that when the man and the women is wearing the jeans they are happy with each other. The associations the ad makes with the product is promising an adventure with the jeans like going to the deserts and making it stand out or the attractiveness of their product being used by showing that the product fits both man and women. The advertisers are trying to get you to believe that the jeans are made for special purposes or occasions. The advertisers are trying to get you to believe that their product helps in relationships. How their product react to the emotions and feelings. The message the ad is trying to send is that the guess wears functions mostly in relationships or mostly helps in relationships. Another message that the ad is trying to send out is that their product shows the true feeling of the person inside. They must be using heartstrings because I look as if the men are sad and he looks as if he is crying, wanting the women to cheer him up. The emotions the ad appeal to is to make you feel sad for the people because the man is looking down and the women is holding him to make him feel better. The product helps in the love life that includes both men and women. The logic behind the ad is that the product doesn’t really help heal anything. The product just helps you make yourself look pretty, nice, handsome, and special. The product doesn’t help in anything else but fashion.


Ads don’t always tend to be targeted towards what you think they are. They steer you off course, by targeting people that they don’t always tend to target. Tobacco companies target youths to smoke when they aren’t allowed to, but they do it in a sneaky way. The way guess target audience for the ad is mostly for men, women and teenagers. The ad shows relationships and only men, women and teenagers have them. You might think that the ad is for you, but really they are for much younger or older people. When you see an ad and thinks that it is not for you, then you are wrong. Companies that produce cigarettes and clothes want youths to get an early start in purchasing. Wanting you to believe that you are their main target for their product. Not knowing about how it would affect you. Babies don’t have any sort of male-female love life in them, with other people other than family and friends. The meanings different audiences construct from the ad is that for men, that they need women to cheer themselves up, for women they help men heal in the time of need, and for teenagers think that when they are in a relationship they could help cheer up their partner. The message the company what me to think about are about how their product really helps you. The message that they what me to get am that men don’t always turn to women. They turn to their product or something to help them feel better. Messages imply that the advertisement is tended towards someone else. Messages are something that helps you understand what they are trying to ask you what to do. They are linking you towards their ad and the present. How it will help in your current life.


Strategies tend to change depending on the audience that they are advertising towards to. Who they are appealing to be the most important part, you must not get anyone other than the types of people you are targeting towards to. How will you even know if the ad isn’t intended towards you? Tobacco companies have a hard time trying to get youths to smoke when they aren’t even appealing to them. The strategy of the ad is that they are using feelings to make us turn to their ad. This ad is running because they want us to see how the feelings of the people react to the product that they are using. The corporation running, hope that it will be very effective for their public relations and their product image. Hoping that their advertisement isn’t going to be main attraction into getting a certain group of people to buy their product. They hope that their product image will be well organized because they want us to see how the images they presented us with represent their product. The corporation has problems that they hope this ad will solve because they people in the ad is sad and stuff and so the product shall make the people feel better about themselves. Ads tend to have fewer problems than in real life, making the situations less intense to handle, putting less pressure on people.


Images promote more than just the types of product they are advertising. Showing imagination, how they reenact towards each. The product to the whole ad that includes the bad ground, shapes, colors and where they are positioned. They are advertising towards a certain age group or certain types of females. How they made the ad is how and what they want you to see the ad as. Getting the ads emotion and story down on paper, and getting the facts before you buy their product. What kind of company will tell you the truth about their product? None right. Companies like guess Jeans use omission, saying some parts of the truth that doesn’t cause much problems, and leaving out the truths that have to do with the concerns and body image that they want you to present. How does the market effect your mind, what kind of strategies they are using to target youths like you into buying their products? Sexual and misleading images in advertisements today show more than just skin and amusement, they show violent acts towards each other. What types of ads on clothes do you see, not showing something annoying and offensive? Go find a magazine targeted towards youths like you. Tell me that you don’t see any offensive pictures of females and males. About their self-image and about the stereotypes they are following. Analyze the different ads you see, find the audience that they are targeting towards to. How does this relate to the different types of image advertising presented in the media? No matter the different types ads you will find showing violent or violated things towards male and females, they will all present the same image advertising. Trying to get you addicted to their product. No matter if they are or aren’t wearing clothes. Tell me that you don’t see the violent portrayals of the media targeted against women and men, how sexual their behaviors are in the advertisement, not what they really are in real life. How the positive and negative effects differ in view. The truth is out there, you just have to catch it, and hold onto it.
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