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Advertising functions in society by influencing your self-image and your self-esteem. They are perpetuating that tobacco and dieting doesn’t harm you. Saying that it is not effective and that it is not harmful. Advertisements use different mediums and media forms to get you hooked. Advertising gives the people information like a public service announcement. Advertising functions is society by using attitudes towards women, showing sex and violence in the media. Ads structure shows you the problem, the product introduce, product solving the problem, and having a better life. Advertisement shows gender stereotypes, racial stereotypes, family stereotypes, sexist ideas about power and how male is dominant, body types, and food. Their audience that is being made is by the type of product and how they are appealing it, mostly everyone in advertisements is under 30. People become advertisements because of the logos on everything. They are positioned by wanting to fit into the stereotype box so that you won’t be called names. People that are excluded from ads are people who aren’t attractive. Ideas crated reinforced by the media, are about how males are more dominant than females, how the white race is more dominant, how being thin is better than being chubby, and lots more.

Mass media informs you that advertisements exaggerate the present. Advertising in the media persuades people to buy their products. Mass media doesn’t show you the after effects of smoking, going on a diet and acting differently. Their goal is to get you to use their product. Not knowing how drinking alcohol would effect your life on the road and your life in the real world. People form their identities by following the different gender stereotypes set for them. Wanting to change themselves because someone wants them that certain way. Being able to make decisions on their own is what freedom is about. Companies making you do something have abundant supply of propaganda, waiting to be spread into your beliefs. The six companies who own the most media institution control the different ideas that are going to be broadcasted. The media have the control over politics because they contribute to campaigns.
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Influencing weight loss is effective. Not knowing the realistic consequences of going on a diet. Mass media influences nutrition choices that people make. Portraying food as being healthy when it really is not. Advertisements won’t convince women to change the way they are from going on a diet. Advertisements from the television and the Internet don’t tell you the real effects of dieting. How you will be mildly effected while physically changed. Men and women mostly follow the gender stereotype. Marketing Magazine (1996) suggest that, “Realistically, the ads probably won’t convince women to resign contentedly from the diet game,” emphasizes that even though when women see ads concerning with going on a diet, they won’t change their habit. Not thinking how the advertisements in the commercials and in the Internet would help change the way they are by their physical appearance. This advertisement on the top left corner shows you that people see how much women is worth by looking at their weight.


Looking slim, buffing up, changing appearances are how women and men stereotype themselves. Wanting to fit in with the crowd. These stereotypes make you want to change your body type, being ultra thin for female, which causes eating disorders. While the men are being portrayed as a buff muscular male which causes male violence. Not telling about he problems that it will cause, obesity, heart problems, and unhealthy eating habits. Most careers need males and females slim, to make you think that their product will make you look that way. The Toronto Star Syndicates acknowledges that, “Men are just starting to feel the same pressure. With men’s health and fashion magazines proliferating, Calvin Klein producing more buff male ads, more movie stars pumping and liposucking and good looks becoming career requirements in the toughened-up job markets, men are being subjected to more and more impossible [image: image2.jpg]


physical idea,” implies that in order for you to achieve in the tough jobs in the future, you will have to look a certain type of way. Making you think that a good body is what makes you more successful in life. This advertisement on the left shows you that women and men are measured by how they look. If they are buff or not. This advertisement shows you that this man won because he was the most buff, or the best looking buff man. But, someone disagrees…a quote from Cox News Service (1993) indicates that, “The reigning Miss USA, Kenya Moore, a sophomore attending Wayne State University in Detroit, has discovered a source of self-esteem worth emulating. "Everything comes from within me." she told Jet magazine recently. "Real beauty is within. Inner beauty comes from what the soul says and how you treat other people, “ disagrees with the idea that men and women have to follow the gender stereotypes because she explains that real beauty comes within you and by how you treat others.
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Smoking causes addiction, no matter if you don’t always smoke. Smoking causes addiction because they put large amounts of nicotine in it to make it have a more powerful source of addition. Tobacco industries deny the fact that they aren’t addictive and that they don’t advertise to adolescents. Tobacco companies target adolescents to smoke, since they are beginning to have more freedom. Tobacco advertisements don’t show how cigarettes cause shortness of breath, cough; dry, irritated troat, less energy, higher blood pressure, more colds and flues, air sacs in lungs get damaged by smoke, and you will get a higher risk of developing emphysema, chronic, bronchitis, lung cancer, ad heart disease later in life-these diseases are all painful killers. From Canadian Tobacco Industry documents implies that, “Starts no longer disbelieve the dangers of smoking, but they almost universally assume these risks will not apply to themselves because they will not become addicted. Once addiction does take place, it becomes necessary for the smoker to make peace with the accepted hazards, “ argue that smoking must cause addiction and that once you smoke you will have that addiction, that craving to satisfy your need to smoke. This black lung visual on the top left corner shows you that when you smoke, you will end up with black lungs that will suffocate you to death.


Alcohol makes you drunk, not knowing how you will end up, in jail, or even dead. Drinking causes loss of brain cells. Drinking alcohol wipes out the most important brain cells. Alcohol increases drinking problems. Makes you act without thinking properly. Constantly go out to clubs where they just let anyone drink and smoke. Not a [image: image4.png]


care of concern. Captain Morgan Rums advertisement, on the left corner shows gender stereotypes in their advertisements towards women and men. Showing them more sexual than in real life. It shows you that men are being stripped down from their pants because they want to fit in. Portraying men and women in sexual ways. Less clothes on, seeming like they enjoy what they are doing. A verse from William Shakespeare suggests that, "Drink provokes the desire but takes away the performance," argues that when you don’t drink, you’ll have more power to do things, and when you don’t drink, you act well and show greater accomplishments. It also promotes the idea that if you drink you will feel good about yourself, but it also makes you less aware of things. An article by Hilary Abramson, The Marin Institute for the prevention of alcohol and other drug problems states that, “A New York economist who specializes in alcohol research has established that alcohol advertising increases consumption and traffic crashes,” mostly implies that drinking and driving causes the traffic crashes to increase, so that’s why there is no drinking and driving. Another issue that A New York economist who specializes in alcohol research has established that alcohol advertising increases consumption and traffic crashes talks about is, “The NIAAA estimates that 14 million Americans meet the diagnostic criteria for alcohol abuse or dependence about 100,000 Americans die each year from alcohol-related injuries, one-fourth of them on the highways,” must connect because drinking cause alcohol abuse to other people and drinking because one-fourth of the 14 million people who drink to die because of drinking and driving.


Why must we change our bodies to fit into the different gender stereotypes set for us? Why must you look a certain type of way? By looking a certain type of way, no matter if it’s slim or buff, you are making the different stereotypes become alive. Without you believing in them, they can’t live and move around, causing different effects in the society. Advertising changes how you look and changes how you portray yourself as. Making you look a certain type of way or making you feel a certain type of emotion. Individuals in the world form their identities by following the different types of gender stereotypes. By looking a certain type of way, by dressing a certain type of way and by acting a certain type of way changes your physical appearance. People who own the media control the ways people dress, act and eat. Fitting in by taking drugs losing weight and hiding your physical emotions change the way you act. Tending to leave certain types of real information out, leaving you with the trash. Wanting you to inhale all the crap that they give out. While the six big companies control our entertainment, makes it hard for anyone else to have movies albums, songs, and even books. How corrupt the society would function. There would be no democracy or equal rights, and the people are getting only one side of the story. From being told what to do to being talk, dark and handsome to being slim, and buff. Changing your physical appearance to get better jobs shouldn’t be a way of life. They choose you, for who you are not how you dress, look and act. Advertisements from fashion to nutrition, to tobacco, to alcohol relate the different ideas being spread around. Find any kind and compare how they are leaving certain type of information out. Act differently; don’t listen to the media and how they are spreading propaganda around.
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