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In opening,

The goal of every marketing department in the world is to not only throw the company name at the feet of the consumer, but also to create an image that is the perception of the company itself.  After this global image is created, the company will often move into a new market or demographic area.  With the rapid and explosive growth of NASCAR, motorsports has enjoyed a recent shower of corporate influence, in an effort to enhance market shares or specific target areas.  Research by several Fortune 500 companies have shown that motorsports fans are by far the most brand loyal and supportive than any other sports fan.

While this it research makes NASCAR the darling of corporate advertising dollars, too little attention is cast upon the hometown, grass roots home of NASCAR in particular, and racing in general.  Within two hundred miles of Monroe, La, there are at least ten motor sports specific venues that allow the advertising dollar to trickle down to the purest form of consumer, the average American.

Even though the mainstream media has cast the knuckle dragging, sloped forehead, rag wearing, back woods redneck, as a perfect example of the Saturday night race fan, this is in fact miles from reality.  The average Saturday night race fan is actually a mix of Americans that range in age from toddler to senior citizen, with the average income is the middle class.  Any marketing expert will testify that the middle class is the largest target area of any campaign.
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The Hodge Motorsports Racing Team is a perfect example of the high-speed billboard these middle class race fans look to support.  Driver Joey Marsala has won numerous races in his career as a driver, with high expectations for the 2003season.  Hodge Motorsports Racing has earned their success with hard work, taking their chances with various appearances on the Southern United Professional Racers Tour.

On the following pages, the reader will meet the team, see the equipment, and get an idea of how Hodge Motorsports Racing and the respective sponsor will benefit from a mutual partnership. This has been designed to make both sides more efficient, productive, and near the pinnacle of their most sought after goals. 

Any racing team can best be described as a machine with four parts.  The first part of this machine is the operator or driver.  In the case of Hodge Motorsports Racing, Joey Marsala pilots the #91m machine for the team.  Marsala, an up and coming late model pilot, lives and breathes racing, which he and his family do together.  Marsala lists an impressive resume of driving accomplishments in his career.  Beginning in 1993, at the age of 14, Marsala has quickly shown his talent by winning the 1997 points championship at Super Bee Speedway in Chatham, LA.  In the 1999 season, Marsala won another points title, along with “Sportsman of the Year” award at Bayou Speedway in Minden, La.  The 2000 season saw a “Hard Charger” award added to the team trophy case. Five victories were earned during the 2002 season. On a variety of tracks ranging from Kilgore, TX to Talledega, AL, Marsala and Hodge Motorsports have shown the ability to adapt to different track and competition factors. The team will race most weekends at Union Speedway in Farmerville and Fast Trax Motor Plex in Chatham.   The team will also race special events at Champion Park Speedway in Minden, Boothill Speedway in Shreveport and Jackson Motor Speedway in Jackson.
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The second part of the machine is the equipment used to compete.  Hodge Motorsports Racing utilizes a GRT brand chassis, manufactured by GRT Race Cars in Greenbriar, Arkansas.  The chassis is shod with Afco shocks and springs, bolted to a Franklin quick-change rear end, with Weld aluminum wheels and Hoosier tires, putting torque to the track.  A Bert transmission handles the power supplied by a Brown Engineering Racing Engine maintained Chevrolet power plant.

The Valvoline 50 Racing Oil, is changed every two weeks and the car is fueled with methanol racing fuel.
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Hodge Motorsports Racing has the benefit of an experienced, veteran crew making up part three of the machine.  They stand committed to making 2003 an even more successful season than 2002.   

The Hodge Motorsports Racing Team takes the professional approach, with team on display at each event, looking and acting the role of professional spokesmen for the advertising company.
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The fourth, and often most important part of the machine is sponsorship. Hodge Motorsports Racing plans to stay closer to home in 2003.  This schedule places the Hodge Motorsports Racing Team on a high-speed billboard in front of virtually thousands of fans, with the team sponsors gaining invaluable exposure to these same fans.   

Advertising with the Hodge Motorsports Racing Team benefits the advertising company in many ways.  Actual viewing of the sponsor company name/logo displayed on the racecar at the tracks, fan association via word of mouth, and media coverage in front of thousands of fans are just a few examples of the benefits.   The team also travels to and from the track with the car inside a clean, professionally lettered, car hauler.  Teams sponsors again benefit from travel time along state highways and within cities, as professionally lettered decals, depicting the sponsor’s logo, make the car hauler a rolling billboard for thousands to see!
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Hodge Motorsports is also heavily involved in the “Keeping Children Off The Streets With Speed” theme, by having children complete a registration form which includes their name, address, phone number, birthday and favorite driver.  Not only are prizes given away from drawings, but also the information is used to post birthdays and the winners on the “Kidstuff” portion of the team’s website each week.  Besides the drawings, the team conducts special drawings during the year at Easter, Mother’s and Father’s Day, and on holidays such as Memorial Day and 4th of July, American flags are handed out to the kids.  Hodge Motorsports and their sponsors have been actively involved in such organizations as Camp Quality (cancer camp for kids), the Children’s Miracle Network, St. Jude’s Children’s Research, Ronald McDonald House, local Humane Society, and many more.

A quick look at the team statistics, news, and race schedule, will always be available on the Internet by visiting the team web site located at www.joeymarsala.com.   The advertising company will receive photographs of the car, hauler and team to display.    Hodge Motorsports Racing offers several plans to make the best use of the interested companies advertising dollar.

Plan A.  PRIMARY SPONSOR - $2000 for the race season from April 1 until October 2003.  The #91m car will be turned out for events with large logo mention on the racecar, the car hauler, team pit crew shirts, driver’s uniform, and t-shirts.  A banner with the advertising company logo will be displayed at all events the team participates in, with the team appearing at selected events for the sponsor company, with prior team approval. Hodge Racing will also promote products at the racetrack and events by displaying the sponsor’s products and/or having product or coupons as give away promotions for the fans. (Supplied by sponsor)

Plan B.  Retail value not to exceed $1500 for the race season from April 1 until October 2003. (merchandise sponsor) Team may use up to this dollar amount in parts and supplies from the advertising company.  Company will receive advertising space on each quarter panel of the racecar and space on the car hauler, t-shirts and driver’s uniform. Team reserves the right to choose car colors.  Hodge Racing will also promote products at the racetrack and events by displaying the sponsor’s products and/or having product or coupons as give away promotions for the fans. (Supplied by sponsor)

Plan C.  $1500 for the race season from April 1 until October 2003.  Team will use this amount to stock the necessary items needed for each race (such as oil, filters, grease, etc.) In return, the advertising company will receive space on the racecar, car hauler and t-shirts. The sponsor may also provide product or coupons as give away promotions for the fans.

Plan D.  $500 for the race season from April 1 until October 2003.  In return, the sponsor company will receive space on the racecar and t –shirt.  The sponsor may also provide product or coupons as give away promotions for the fans.

All sponsors will be listed on the team’s website.

In order to ensure that the interested sponsor does not miss a potential customer, motor sports marketing offers the alternative to newspaper ads that end up as fire starting aids, radio coverage that people turn the volume down and ignore, or television commercials that people use as a break to run to the kitchen.  In motor sports, there are no time outs, meaning the advertising dollar never has the chance to be over looked.  To more effectively utilize the advertising dollar, contact: 

Hodge Motorsports

Liz Hodge

220 Emmett Arrant Rd.

West Monroe, La  71292

318-388-4459

Website: www.joeymarsala.com







