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HUGO & MUNO
Print Collage

Hugo & Muno is a graphic design company that specializes in print design. Its brand 
identity is based on Odin's ravens, Huginn and Muninn, and is dedicated to gathering all of 
the necessary resources to create the perfect design for its global publishing customers.



4

PASTA AMORE
Table Tent

Pasta Amore is a restaurant whose mission is to provide a warm 
atmosphere for families and share the traditional cuisines of Italy. 
Pasta Amore combines the cooking traditions and ingredients of Italy 
with creativity, providing a modern twist on timeless classics, ensuring 
that the food will always be fun, fresh, and filled with love.

The table tent is set to a standard 5 in x 7 in size so that it captures 
attention and displays enough detail and texture without being 
overwhelming. One side of the table tent features a promotion for 
a new dessert that is fun, friendly, and casual, and is something that 
can be enjoyed by friends and family. Milkshake is a script typeface 
that introduces the promotional food item. Its calligraphic quality is 
reminiscent of the cursive handwriting used in Italy, and feels both 
whimsical and elegant. The text is white laid on a marinara red ribbon 
to capture attention and represents the creative personality of the 
food and the brand.

Klinic Slab is a slab serif font used for the main header and price 
information. It is a modern and professional typeface taken directly 
from the client’s style guide to strengthen the message and personality 
of the brand. The client’s red logo has been placed on the dark 
background to add warmth and vibrancy. The red logo stands out and 
adds a loving and passionate touch to the design. Goudy Old Style 
is used within the body text, taking key words from the style guide’s 
mission statement to emphasize the message. The font is classic 
and sophisticate, and has been set to white on a dark background to 
increase readability.
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PASTA AMORE
Brochure

The trifold brochure is an appropriate, standard 11 in x 8.5 in size in for portability and convenience. The brochure incorporates 
the same graphics and photographs as the menu. Only images that were larger than 4MP with a resolution of 300 DPI were 
used to maintain quality. The front of the brochure features a close-up image of an inviting plate of pasta, which is a simple 
yet classic dish. The back features the location, hours, and contact information of the restaurant. Certain words have been 
emphasized to organize hierarchy.

As customers open the brochure, the first thing that they see is the “About Us” page describing the client’s philosophy. This 
incorporates the client’s mission and vision from the style guide, strengthening the message conveyed to the target audience. 
Catering information is the second thing that customers read, entering from the left side of the brochure and leading to the 
menu on the right. A similar style and page layout from the menu is used for the brochure. Klinic Slab is used for the headers, 
food items, and prices, while Goudy Old Style is used for the body text and descriptions. An image of a group of people 
represent the intended target audience, embellishing on the warm, friendly, and casual atmosphere of the restaurant. This 
focuses on the heart of the brand and also reiterates the intended message.
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PASTA AMORE
Menu

Photographs of Italian cuisine frame the top and bottom of the menu to add color, texture, and interest, while an image of light wood 
grain was placed as the background and symbolizes a textured, friendly dinner table. This also symbolizes a warm and welcoming family 
atmosphere. Klinic Slab is a slab serif typeface used to label the more important information, while Goudy Old Style is a serif typeface that 
is used for the food item descriptions. The font is classic, creative, and pairs well with Klinic Slab. Green vector swirls have been added to 
the sides to separate and organize the headers. The vector swirls have been colored leafy green to resemble fresh herbs or basil. Dotted 
lines connect the food items with their respective prices for better organization. The dots are fun and casual, yet provide clear direction.
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UPPER CRUST BAKERY
Magazine Advertisement

The Upper Crust Bakery is a well-known bakery that 
uses local ingredients in their recipes passed down 
from their home country of France, targeting an 
audience of men and women between the ages of 
21 and 65 years old. The magazine advertisement is 
an 8.5 in by 11 in document with 300 DPI resolution 
in CMYK color mode. The main objective was to 
advertise the bakery’s grand opening in their new 
location, as well as to advertise free sampling and 
limited time discounts to encourage customers to 
visit the company.

Using the type tool, pen tool, and shape tool in 
Illustrator, I created a logo of the company name 
and a symbol that represented the business. The 
logo was designed to look like a muffin, one of the 
company’s well known and easily recognizable bakery 
items, with aromatic steam drifting from the top to 
represent “the smell of freshly baked goods filling 
the air. The main color palette consists of brown, red, 
white, gray, and beige, and is warm and inviting. The 
red suggests sweetness while the brown, beige, and 
gray are reminiscent of natural smells and earthy 
elements such as chocolate, grain, and other local 
ingredients. Red is also a color of the French flag, is 
and is a bold representation of important Parisian 
qualities such as passion and desire (hunger).
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MUSIC TALKS WITH CHILDREN
Magazine Article 1

For this design, the same article was used to create two different magazine spreads designed with two different 
target audiences. This spread targets female music teachers and educators between the ages of 21 and 60. The 
headers consist of Rockwell, which is a slab serif typeface that is classic, yet legible, while the copy uses Open Sans,  
a sans serif font that is incredibly readable in small sizes due to its simplicity.
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MUSIC TALKS WITH CHILDREN
Magazine Article 2

This spread targets a more general audience of female and male education teachers and administrators between 
the ages of 21 and 60. It uses a combination of the fonts: Josefin Slab is a beautiful and flexible serif typeface 
with a whimsical characteristic that demands attention, much like how children demand attention through their 
imaginative spirit and innovative creations, especially in music. Stellar is a slightly condensed san serif type with a 
taller x-height to give it legibility and personality.
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ALBERT EINSTEIN
Typography Poster

Albert Einstein was a German-born theoretical 
physicist developed the theory of relativity. 
This typography design was created using the 
sans serif font, American Captain, using Albert 
Einstein's quote for inspiration. The black and 
white image also creates contrast, adding a 
dramatic effect to the poster, while the black 
background on the right helps to bring the text 
further into the foreground without completely 
separating it from the composition as a whole.
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FRANKLIN GOTHIC
Typography Poster

Franklin Gothic is a realist sans-serif typeface 
designed by Morris Fuller Benton in 1902. This 
typography poster was created as an homage 
to the font. The overall poster is designed to 
look like a newspaper, one of the more popular 
media that commonly used Franklin Gothic. 
The poster also uses a variation of the font to 
demonstrate the versatility of the typeface.
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BEAD FEST
Event Advertisement

Bead Fest is an event that features its own 
unique workshops exposition, and atmosphere 
that is perfect for creating and discovering 
jewelry art inspiration. This advertisement was 
created for online use, using typefaces like 
Open Sans and Amatic SC, sans serif typefaces 
that are both easily legible and readable. The 
advertisement creates a call to action from its 
target audience to register the event through 
networking platforms.  
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