Political Campaign Commercials!!!!!

A candidate campaigning for office is just like a business trying to sell a product.  Campaigns appeal to voters in many different ways to persuade them to vote for their candidate.  The campaign managers want to see if they can figure out how someone thinks and what he/she wants in order to win your vote!  It’s just like advertising executives trying to persuade you to buy, buy, buy.  

CONGRATULATIONS!!! You have been hired to create a 30-60 second commercial to convince a particular group of people that the right to vote is extremely important and it is a part of their responsibility and duty as American citizens to do so.  (Your commercial must be a TV or radio ad.)  

Techniques








                    

	avant garde
	the suggestion that using this product puts the user ahead of the times. e.g. a toy manufacturer encourages kids to be the first on their block to have a new toy

	EXAMPLES

	bandwagon
	the suggestion that everybody is using the product and that you should too in order to be part of the group. e.g. a credit card company quotes the number of millions of people who use their card


	

	facts and figures
	statistics and objective factual information is used to prove the superiority of the product. e.g. a car manufacturer quotes the amount of time it takes their car to get from 0 to 100 mph.


	

	glittering generalities
	“weasel words” are used to suggest a positive meaning without actually really making any guarantee. e.g. a famous sports personality says that a diet product might help you to lose weight the way it helped him to lose weight. 


	

	hidden fears
	the suggestion that this product will protect the user from some danger. e.g. a laundry detergent manufacturer suggests that you will be embarrassed when strangers see “ring around the collar” of your shirts or blouses.


	

	magic ingredients
	The suggestion that some almost miraculous discovery makes the product exceptionally effective. e.g. a pharmaceutical manufacturer describes a special coating that makes their pain reliever less irritating to the stomach than a competitor’s.


	

	patriotism
	The suggestion that purchasing this product shows your love of your country. e.g. a company brags about its product being made in Canada and employing Canadian workers


	

	plain folks
	The suggestion that the product is a practical product of good value for ordinary people.  e.g. a cereal manufacturer shows an ordinary family sitting down to breakfast and enjoying their product

.
	

	repetition 
	The product name is repeated at least four times. 


	

	snob appeal
	The suggestion that the use of the product makes the customer part of an elite group with a luxurious and glamorous lifestyle. e.g. a coffee manufacturer shows people dressed in formal gowns and tuxedos drinking their brand at an art gallery.


	

	transfer 
	Using the names or pictures of famous people but not direct quotations. e.g. a famous golfer is shown using a particular brand of golf ball and smiling about winning the tournament. 


	

	testimonial 
	A famous personality is used to endorse the product; the person tries to persuade you.  e.g. a famous hockey player recommends a particular brand of skates.


	

	wit and humor
	Customers are attracted to products that divert the audience by giving viewers a reason to laugh or to be entertained by clever use of visuals or language.
	


Commercial Requirements: 

1.  Time:  30 – 60 seconds ONLY

2.  Must be performed on _____________________  in class.  

· Your commercial is part of the summative assignment for this unit. 
· Everyone in the class will have to identify what advertising/campaigning techniques you and your group are using in your commercial.  

3. Grading Rubric

	CRITERIA
	Does Not Meet Standards
	Meets with Proficiency
	Meets with Excellence

	Accurate Use of Advertising Techniques


	May not use all of the techniques that were assigned to commercial group, or may use them incorrectly.  
	Uses all of the techniques appropriately, but may be difficult to clearly identify the different techniques used.  Holds audience’s attention. 
	Uses all of the techniques appropriately and persuasively.  Audience is fully entertained and engaged.  Many feel like they WANT to vote!  

	Strategy Used to Address Specific Low Voter Turnout Group


	Very little or nothing was presented to specifically target the assigned low voter turnout group.  
	Attempt to address the reasons why group does not vote.  
	Fully addresses and combats the reasons why group does not vote.  Creates solutions as to why group should vote.  

	Group Participation 


	Not all group members participated equally.  Or, one or more people were not present.  
	All members were present.  All members equally participated in the presentation.  Members had a generally positive attitude throughout preparation.  
	All members were present.  All members equally participated in the presentation and in creation of the commercial.  All ideas were critiqued positively, attitude of all members was respectful at all times. 

	Time limit of 30-60 seconds

	Does not stay within time limit.  
	Stays within time limit. 
	N/A


Political Campaign Commercials!!!!!

The following questions must be “answered” in your commercial.  
1. Who is your assigned target audience?

2. What may have prevented these people from voting in the first place? Explain why. 

3. What issues might interest these citizens?  Please describe.  

4.  What advertising techniques will you use to encourage this group to want to vote?  Why do you think these techniques will work?   (Must choose two)

5.  How can you convince these citizens that their vote matters?  Please attach a script of your commercial. 

