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Lecture 2 Exercise

The Scenario

A coffee manufacturer plans to expand into the canned beverage business. Soft drink consumption has been rising. Coffee consumption has been declining. 

The coffee company sees a product line of iced coffee in 5 flavours as a natural reaction to a change in the marketing environment. “Columbian Coffee Cooker” was the proposed brand name for a new product line of canned iced coffee drinks. The line was to include a standard coffee flavour, a Swiss chocolate flavour, a mocha flavour, an espresso flavour and an amaretto flavour. The marketing of the canned iced coffee line was planned to be similar to the marketing strategies used by most soft drink marketers.
Some examples for Research problems, Research objectives & Hypothesis/Research Questions
· Research problem and questions:

· How to increase coffee consumption?

· Will selling canned iced coffee help increase consumption?

· Who will consume canned iced coffee?

· Will soft drink consumers drink canned iced coffee?

· Does the gender of the consumer has any influence on their preference for canned iced coffee?

· Will people like the 5 flavours that are introduced?

· Why will people buy canned iced coffee?

· Will young people prefer canned iced coffee as compared to older consumers?

· Will people canned iced coffee appeal more to yuppies?

· Where will people consume canned iced coffee?

· Will promotions used for soft drinks be effective on canned iced coffee consumers?

· Will consumers buy canned iced coffee if they are priced higher than soft drinks?

· Will consumers find the brand name of “Columbian Coffee Cooker” appealing to them? 

· Research objectives

· To determine whether the introduction of canned iced coffee will increase coffee consumption

· To determine who are the people that will likely consume canned iced coffee.

· To determine whether soft drink consumers will be a target market for canned iced coffee.

· To determined whether the 5 flavours of coffee will be preferred by consumers.

· To determine the objective of people for drinking canned iced coffee.

· To determine whether age of consumers will influence their preference for canned iced coffee.

· To determine whether yuppies will have a higher preference to canned iced coffee as compared to non-yuppies?

· To determine what are the likely locations/environments where canned iced coffee will be consumed.

· To determine whether soft drink promotional approach will have similar appeal to the canned iced coffee market.

· To determine the price sensitivity of consumers towards canned iced coffee as compared to soft drinks.

· To determine the strength of brand appeal of “Columbian Coffee Cooker” to consumers.
· Research  hypothesis
· Canned iced coffee will influence people to drink/consume more coffee.

· There is a difference in consumers’ preference for normal coffee as compared to canned iced coffee.

· Gender has an influence on the preference for canned iced coffee.

· Lifestyle of consumer has an influence on their preference for canned iced coffee.

· There is a difference in consumers’ preference for the various flavours of canned iced coffee to be introduced.

· Soft drink consumers will prefer canned iced coffee more than non-soft drink consumers.

· People prefer to purchase canned ice coffee because of convenience.

· People prefer to purchase canned ice coffee because of price.

· People prefer to purchase canned ice coffee because of taste.

· People prefer to purchase canned ice coffee because of the packaging.

· People prefer to purchase canned ice coffee because their friends like it.

· Young people (with age =<25) will have a higher preference for canned iced coffee as compared with older people (age>25)

· People (with age >25, <35) will have a higher preference for canned iced coffee as compared with other age groups.

· Yuppies (occupation: professionals, exec, business man; age<30, income >$50k a year; marital status single) have higher preference than other people.

· People prefer to drink canned iced coffee in at home as compared to office.
· People prefer to drink canned iced coffee with their friends as compared to drinking it alone.

· People prefer to drink canned iced coffee in the evenings as compared to the day.
· People who have preference for canned iced coffee will find promotions applied to soft drink consumers appealing.

· Consumers will still like to consume canned iced coffee even if it is priced higher than soft drinks.

· Consumers will find that the brand of “Columbian Coffee Cooker” appealing to them.

