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The book Web Style Guide 2nd Edition was written by Patrick J. Lynch and Sarah Horton in 2001.  This book is much like a guide to many people just getting into web design.  This book covers all aspects of creating a respectable webpage, such as the process of creating a website, designing the interface, site, and pages, editorial style and web graphics.  After reading this book, you will be able to create a first class website.


The first chapter of the book starts off discussing the process of creating a webpage.  There is a six step method called Site Development Process.  The first step of the process is Site Definition and Planning.  During this part of development the team defines their goals and objectives for the site.  They then begin to collect and analyze the information and content they will be putting up on the web site.  There are many things to consider in this stage, which is why designers often use a Site Production Checklist.  This allows them to consider everything without leaving out key elements.  A sample of a Site Production Checklist can be found on page six of the Web Style Guide.

The second step in this process is Information Architecture.  This is the stage where a detailed diagram of the content and organization of the website is drawn out.  The team should then look at the content and decide if anything else needs to be added.  Once all of this is done it is often recommended that you build a small prototype with a few pages to see how the site appeals to the user.  


After testing out the prototype, the team uses the feedback from the prototype site they tested and moves into the third step, Site Design.  This is the stage of the project where the site gets its look and feel.  The team decides on layout, color scheme, designs and audiovisual content.  Any programming or database design should also be underway by this point in the project.  


The fourth stage, Site Construction, is where the site starts coming together.  During this step web pages are being constructed and filled with content.  Once all the pages have been constructed and everything is linked to the site, the site is ready for beta testing.  It is highly recommended that beta testing be done by people outside of the development team who are willing to give you feedback, whether it be good or bad, on your website.  

Once all of the bugs have been worked out it is time for the fifth step, Site Marketing.  The website you have just created should be mentioned in all marketing and advertising campaigns for the company.  In addition to this the URL for the site should appear on any paper or printed advertisements your company gives out.  There are also many opportunities to cross reference your website with partners and sponsors.  


The sixth and final stage of this process is not really part of the initial construction but rather used to improve the website.  This last stage is called Tracking, Evaluation, and Maintenance.  Web server software records a lot of information from your visitors.  By using this data you can improve your website, which in turns paints a better picture for the company.  This stage of the process never really ends; people always need to updating and maintaining the website.  


The next chapter in the book talks about Basic Interface Design.  This incorporates ideas such as bandwidth and interaction, simplicity and consistency and navigation.  One of the most important things for a webmaster to monitor is bandwidth usage.  People will not tolerate long delays.  According to this book research has shown that people become frustrated after 10 seconds for any computing task.  If your website is taking too long to load people will go to another website.  Another reason people will leave your website and go to another site is because it is not easy to use.  Simplicity and consistency are vital to the success of your website.   The site must be simple to use and still be able to get the job done.  


The second key topic talked about in this chapter is navigation.  Users are not impressed by complex navigation systems.  In fact they are often confused and frustrated because they cannot figure out how to get places in the site.  The Web Style Guide recommends using graphical links for navigation which also help to pull the user down the page.  A good navigation method will drastically improve the productivity of your website.


The next chapter in the book talks about Site Design.  This gives web designers a more complex look at ways to organize data on the site.  Some of the key topics in this section are “chucking” information which is putting information into short chucks in order to make it easier to find when quickly scanning all the content.  Hierarchy of Importance is another key concept when designing a webpage.  After chucking the information, the most important ones should be placed where the user is most likely to see and it and vice versa for the least important information.

The author then goes into talking about site structure.  This is basically the order and method used to link the home page to all other pages on the site.  Some examples of structures are Hierarchies and Webs.  Hierarchies are set up where you can link to different paths from the homepage then work your way down that path.  Webs are where you can link to just about any page from any other page.  

The rest of this chapter also talks about pages that should be included on your site.  Some examples of pages all sites should have are the homepage, table of contents or site index, site map, what’s new page, search, contact information, user feedback, map and travel directions to your location, bibliographies, FAQ and also error pages.  All of these pages are important to make a business smoothly interact with its corresponding website.  


The next chapter talks about Page Design.  The author starts off talking about Consistency.  The same layout should be used across all the pages in your site.  This makes it easier for the user to navigate and read while not drawing any attention to it.  A good layout can also make a site memorable.  

Page Dimension is another key topic to keep in mind when designing a web page.  If your site is too larger to fit on the screen users will have to scroll left and right as well as up and down.  This makes it harder for the user and also makes the website less appealing.  Most monitors in schools and offices are 17” monitors with 800 x 600 resolution.  So keep this in mind when designing and constructing a web page.  Another thing to keep in mind is that on pages that people will most likely be printing such as directions it is good to keep the page no wider than 560 pixels because that is how wide a piece of paper is.  With all of this in mind you will be able to create a much more efficient easy to use webpage that appeals to all of your users.


Chapter five talks about typography, a topic often overlooked by most people because it is seen as not important.  The chapter talks about using headers and when and what to use header 1 for and then moves on to header 2 and so on.  The author then talks about the advantages of CSS, such as being able to change an attribute of a certain tag in a single CSS file and having it change on all of the pages in the site.  This makes is a thousands times easier if you need to change the font of font color or header 3 for example.  The chapter then goes on to show examples of good alignment, and how it makes the page much more legible. 

  
The next chapter talks about Editorial Style.  The focus of this chapter is on the fact that people read differently on the web.  The reason for this is that reading off a computer monitor is often unpleasant especially for an extended period of time.  With the low resolution of computer monitors and difficultly that scrolling brings to the reader many people either scan the article or print it out for reading.  For this reason it is important that your information is structured for scanning.  In ordered to make information easier for people to find headings, lists and emphasis such as italics and bold are often used.  


Links are another way to make a web page easier to navigate. Everyone is aware of the fact that links can take you to other web pages on the internet, but what people usually don’t know is that they can be used to take you to a certain point with one web page.  It is a good idea to use this if you have a lot of text on one page you can have a table of contents at the top and click on each section takes you to that place on the page.  Then the end of each section would have a link to take you back to the table of contents.  

Chapter seven goes on to talk about Web Graphics.  Web page colors are done with 3 pure colors, red, green and blue.  Each color has 256 shades, and combining these shades of colors allows the monitor to produce millions of unique colors.   Graphics used to be done in 256 colors, but today most computers use millions of colors so detail is no longer an issue. 


The most important part of graphics and web pages is that fact that the more the graphics you have the longer it will take the web page to load.  The average download speed at 56 KBps is only about 7 KBps.  This means that most pages should contain no more than 50 to 75 kilobytes of graphics.


There are several types of graphic file formats.  The first one the author talks about is GIF.  This format is limited to 256 colors but uses a relatively basic line of compression making it a small file.  JPEG are another common file format used on the web.  They are full color 24 bit images and, uses a compression scheme to minimize file size. The last file type is PNG.  This is a non proprietary format used as an alternative to GIF.  These are full color images that work well with transparency and interlacing.  Another nice feature about a PNG is that fact that each image can contain a small text description of the image.

The last key element in the Web Graphics section is image maps.  This allows the web designer to click on different parts of an image and each part will be a different link.  An example of this would be if you have a map of the USA and when you clicked on each state it would link you to that states home page.


Chapter 8 goes on to talk about the newest and coolest feature on web pages today, Multimedia.  This includes incorporating audio and video on to your website.  While this draws a lot of bandwidth, newer computers and faster internet connections are making this more and more possible.  Ways to have video on a web site include a downloadable file or streaming video which plays live off the web page by downloading it just as fast as it is playing.  Today there is a limited amount of multimedia content on the web, but in the future you will see more and more streaming videos available on an assortment of sites.

In conclusion this book offers a pretty detailed overview of web design and everything you would need to do in the process.  It covers everything from how you should format your text all the way up to applying streaming video to your website.  The book takes you from the beginning when your team is planning a website on paper all the way to finished project and then through the monitoring and maintenance phases of the site.  Reading this book has greatly increased my understanding of what is really involved in creating and maintaining a website on the internet today.
