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Cluster Analysis Interpretation

Coming out of the starting gate at about Distance 1, Cluster A, B, C, D, E & F emerge.  
Cluster A include the two brands Abercrombie & Banana Republic.  
Cluster G consists of Clusters A and B 
Cluster G consists of Abercrombie, Banana Republic and Express.  
When cluster D and E merge it becomes cluster H.

Cluster H consists of the two brands Armani and Guess.

Cluster J consists of all of the contents of cluster G and an additional brand, GAP.  
Therefore cluster J includes Abercrombie, Banana Republic, Express, and GAP.  
At about Distance 5, Clusters H merges with Kenneth Cole to form Cluster I. At about Distance 25, Cluster I is joined by Cluster J to form Cluster K, which is the very end. 
Overall, the greatest number of segments possible at any given time ("Distance") is two (Clusters G & H at a Distance of approximately 3). 
Overall, if one must divide these brands into two reliable clusters, 
those two segments would be Cluster G and Cluster H. 

