CHI SQUARE & ANOVA TEST RESULTS
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The Graph above depicts the relationship between the shape of the package and smile.  In this project consumers’ preference was tested using a fixed response, smiling. The data was tested to see what package shape would receive a higher percentage of people smiling.   

The left side of the graph above shows the people who did smiled at the round shape of the package.  The right side shows the people that smiled at the rectangular shape of the package.

From the graph it is easy to distinguish that the rectangular package received more than 50% of individuals response, smiling.  Therefore, the rectangular package would be a good choice when deciding what package shape should be used to make people smile. 
