A Model of Communication

Communication requires the following: [1] Senders (S) & Receivers (R) [2] Channels:


 (Types of communication channels(


Visual
Acoustic
Touch

Verbal
writing

sign language
speech
touch language of blind

Non-verbal
facial expression

abstract painting
playing a violin

humming a song
shaking hands

a caress

[3] Messages (M): Any behaviour that carries information or significance for the participants is a message. The way you walk down the street may tell others what mood you are in. Similarly, the fact that you don't turn up at a party may signal your feelings about the people who were expecting you. A communication code is a set of signals or symbols that create meanings for people. Language is an example. When you don't understand a language you don't know the code. Another example is a school dress code. 

[4] Noise (N): Noise is anything that interferes with the shared understanding of a message by the sender and receiver. It can come from a visual distraction, for example someone wearing a purple polka-dot suit while trying to give a serious speech. In a sense, noise opposes communication. Noise involves distorted understanding of messages or a failure to receive the message at all.

[5] Feedback (F): Feedback refers to the response a sender gets from the receiver. It is an important concept because in any communicative situation feedback is continually affecting the ongoing behaviour of the participants. Feedback can dramatically influence you during communication. Imagine trying to talk to someone when you could not hear what they were saying in reply. (One mischievous class of students agreed to smile and look interested when their teacher was lecturing from the right half of the class but to look bored when from the left. Soon the teacher was delivering all of the lecture from the right side.)

[6] Communication context: All communication is carried out within a context which helps us to interpret messages. Context includes the physical setting, epistemic context: the background knowledge shared by the speakers, and social context which includes the relationship between the speakers. 

(Adapted from: Rogers, W. (1984), Communication In Action, CBS College Publishing)
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