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Heuristics & Solutions 

The screenshot above illustrates the final prototype design of Rate Your Music that 

demonstrates improvements in areas of Jakob Nielsen’s 10 Usability Heuristics for User 

Interface Design.  The current design of Rate Your Music presents a minimalist display of design 

and an overwhelming amount of content on several pages including the main page and artist 

pages.  The new design shows a balance of the two while maintaining good usability and user 

https://bb.snhu.edu/webapps/assignment/uploadAssignment?content_id=_14080662_1&course_id=_103925_1&assign_group_id=&mode=view


experience.  While we can acknowledge that the central goal of the website isn’t its appearance; 

the focus is on the content, but how you deliver it to the user is vital.  

 RYM struggled immensely in one area that should be noticeable from all designers’ 

perspectives and that is an identity or “visibility of system status”.  The site was needing an 

identity to remind the user where they are, why they are there and letting the user understand the 

many features available to them.  This starts on the main page by simply developing a 

logo/banner/slogan for the site.  Below is an example of the gaping space of nothingness on the 

current RYM version.  Right below that is a screenshot of the banner that is welcoming to the 

users and establishes a visibility of system status: 

(current)

 

(redesign)

 

The music notes on the banner design remind the user that they are actively browsing a 

music related website.  It also benefits the site that they have their name and purpose largely 

displayed upon arrival; which allows old and new users to easily recognize and remember their 



experience that can impact future traffic positively.  The current navigation menu of RYM 

needed retooled to allow better “user control and freedom”.  The current navigation menu has 

some options that seem confusing like the “$”, “[X]” and “*rym” links as seen below.  Keeping 

the links self-explanatory can go a long way to keeping a user frustration-free. 

(current) 

 
(redesign) 

 

  

Next we move onto another very impactful redesigned area of Rate Your Music and that 

is the content itself.  This is in regards to the reviews and recent ratings made on the website.  

While some imagery is being used on the current design, the overwhelming amount of content is 

enough to turn away visitors in the blink of an eye - thus the need to keep an “aesthetic and 

minimalist design”.  The screenshots below show the vast difference between the wall of text of 

the most recent review (current design) versus a well-organized section of the two most “Recent 

Reviews” (as shown in the redesign). 

 

 



(current) 

 

(redesign) 

 

  

Also shown above in the redesign screenshot is the “Recent Reviews” section of the main 

page.  Both sections highlight the most recent content given from the users.  Instead of 



displaying a large wall of text like on the current design; the main page will feature only a 

highlight into both sections.  From there, the user will have the choice to click each header to 

navigate further.  This aesthetic and minimalist design choice is a major part of why RYM is 

struggling with its current design and why the redesign will enable users a better experience 

overall throughout each section of the website. 

The redesign of RYM is significant because the focus is on what the user wants, 

understanding what they are looking for (their needs) and delivering it to them the best way 

possible.  The “UX Honeycomb” and Nielsen’s 10 Usability Heuristics for User Interface Design 

were exemplary step by step processes that allowed myself to look into each aspect of how to 

make the experience better for the user.  Each area of the UX Honeycomb allowed me to 

research and improve upon RYM in just a few small but very beneficial ways.  What’s most 

intriguing about the honeycomb, is that it’s a stackable design that enables any designer to come 

up with some steps and processes of their own, building on the present features of great UX. 
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