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Website selection 

Rate Your Music, also known simply as “RYM”, is a website where users can rate, review and make 

charts of albums from their favorite artists.  Personally, this is a website that I have been a user of for 

the past few years.  Throughout the years I’ve been visiting RYM, I’ve always had some issues 

directly relating to the lack of user usability and experience – in my opinion.  Below is a screen shot 

of the main page as it stands today: 

 

 

User Experience (Qualitative) 

I don’t find Rate Your Music to be a user friendly website, even after a few years visiting the 

site.  One of the main reasons I keep coming back is because of the large user database, and the 

accuracy of the album ratings.  It’s a great source to keep track of music and create “album of the 

year” lists.  The biggest issue lies within the establishment of the site’s identity.  Just by looking at 

the main page, there is no trademark logo or name present.  If you were to visit the site for the first 



time via Google search, you’d likely fail to remember the site, as there’s no impression to be 

received.  The color scheme is boring and the site has no personality and very little imagery. 

Another area of the site that struggles immensely is the direction it gives the user.  For first 

time visitors, you’re likely asking yourself “What do I do now?” and there are three logical answers.  

Either you explore via the latest reviews and ratings shown, you do a search for your intended artist, 

or you simply leave the site.  Thankfully, it’s not too hard to find the search box located in the top 

right corner, but there’s a percentage of users who likely have decided to leave.  There’s really no 

engagement for the user in the site’s present state. 

Even though the site is largely based on user input, I haven’t found many examples of 

unprofessional content or typos.  The site has a pretty good moderator review system to filter all of 

the user input.  So in that area, the site excels.  When conducting a search for your favorite artist, you 

will be taken to a page that looks similar to the screenshot below: 

 



Granted, this is an example of a band that has many releases, live albums, singles, demos, etc.  

The page for Metallica is a little overwhelming and could use some changes to improve usability and 

user experience.  I would need to screenshot 5+ images to capture the entire page, so here is a live 

link to the site:  https://rateyourmusic.com/artist/metallica. The largest concern with how the site is 

structured lies directly in the example above.  The user likely is going to feel overwhelmed, 

frustrated, and irritated based entirely on the overflow of content.  There needs to be a sub menu bar 

implemented to ease the flow of each section of the discography instead of a huge ongoing list.  This 

small change could help the site immensely. 

 

Heuristics Evaluation (Quantitative) 

For the heuristics evaluation of Rate Your Music, I will explore certain areas of the website 

that follow the guidelines Nielson’s 10 usability heuristics standards and some areas that 

unfortunately fall short regarding the website’s compliance with usability principles. 

 

User Control and Freedom 

 

 

https://rateyourmusic.com/artist/metallica


When a user accesses a RYM user’s personal profile, you have the ability to do an advanced 

search that only complies with that particular user’s music ratings and lists.  The screenshot above 

has a search bar (highlighted in green) that gives many options for the search starting with the “artist” 

and even gives options to change to “release”, “review”, and more.  This bonus feature gives more 

control and freedom to the user which is clearly an area where RYM succeeds. 

 

Consistency and Standards 

 

 

This part of Nielson’s usability heuristics standards is imperative for any user.  Having the 

user feel comfortable in being familiar with the website, even if it is their first visit – the importance 

here cannot be stressed enough.  On the top right corner of the page is the search bar, a location that 

is optimal when following consistency and standards as this is likely the first place a user will look 

for that option.  However, within the same screenshot (highlighted in red) a small “x” is located near 

the user’s profile name.  This button is actually there as a “logout” option.  Typically, a “logout” or 

“sign out” link is displayed.  This option does not follow consistency and standards of a website. 

Aesthetic and Minimalist Design 



 

  

This is one area in which the website struggles immensely.  Even though the website is 

focused on user input and content, there needs to be more aesthetic and minimalist design 

incorporated.  This can start with an artist’s homepage, specifically with the example above, again 

Metallica.  Any user will be overwhelmed by the long slab of text on the left hand side (band 

biography), while up against the section on the right (band discography).  Like mentioned above, this 

screenshot can’t even capture the amount of running text there is on this artist’s page.  The designer 

should take a moment and establish tabs or sub-menu for many of these sections to help alleviate the 

stress of the overwhelming content, which will truly be a good start to having better user usability 

and experience. 

 

 



Persona 1 

 

Name Joe Jacobsen 

Age 45 

Location Indiana, USA 

Technical Comfort Experienced 

Job Title IT 

 

 

Back Story 

Joe himself is in a band that started in his parents’ garage back in the 1980’s.  They have actually 

released albums in their history, some of which are still being sold online via their website.  His 

passion for music combined with his knowledge in IT established the idea of searching for a website 

we he can rate and keep his favorite albums, artists and songs listed in his own website profile as well 

as create a page for his own band.  He likes the website so much that he plans on pursuing a 

moderator role on Rate Your Music. 

 

Motivations 

Joe wants to put out the word even further by using Rate Your Music to promote his own music.  By 

creating a page for his band, users will be able to rate, review and even list their songs and albums 

onto their own profile.  Joe also has his own personal interest in the website, not related to his own 

band. 

 

Frustrations 

Having a career in IT, Joe is mainly focused on the effectiveness of the site and the collection of 

artists, etc. into this own profile.  This part of the site works extremely well.  He is not too concerned 

with the website having a lack of identity regarding the design presence, logo and a color scheme. 

 

Ideal Experience 

As the site stands now, Joe is happy with the website and how each page is set up.  However, he is 

open to improvements that others have been asking for.  While the site does a great job considering 

the large artist database and information, there are other areas that still need improved that will create 

the ultimate usability and user experience for all users. 



Persona 2 

 

Name Betsy Raff 

Age 55 

Location Michigan, USA 

Technical Comfort Beginner 

Job Title Nurse 

 

 

Back Story 

Betsy Raff is a first time user to Rate Your Music, she doesn’t have a profile and isn’t so sure how 

much she will return to the website.  Currently she is using RYM one time only purely for the 

information an artist’s discography. 

 

Motivations 

Betsy had an argument with a coworker regarding the year of a certain artist’s album release and 

stumbled upon Rate Your Music to check the legitimacy of her argument. 

 

Frustrations 

She is a moderate user to the internet as a whole, and the lack of direction and initial usability of 

RYM almost turned her away until she was able to locate the search bar on the main page.  While she 

was able to locate the information needed, she left the website without even knowing RYM’s purpose 

of a user based rating and review site.  She is likely never to return as the initial impression was a 

negative experience. 

 

Ideal Experience 

Since Betsy is a moderate to the user to the internet in general, having some a better established 

identity for RYM would be a great start to leaving an impression.  A site logo or banner on the main 

page is a must, and perhaps a slogan to give the first time visiting user an idea of what RYM’s 

purpose is. 

 

 



Persona 3 

 

Name Kevin Billings 

Age 23 

Location Florida, USA 

Technical Comfort Advanced 

Job Title Student 

 

 

Back Story 

Kevin Billings is a student who is incredibly into underground music, specifically in the metal scene.  

In his spare time outside of school work, Kevin uses his RYM profile to discover new bands and gets 

excited to share his new music with his close friends.  He has been a user of the website going on 5 

years now. 

 

Motivations 

Kevin discovered the site 5 years ago when there was still some buzz going around from the opening 

of the site.  He uses RYM almost exclusively for discovering new music, as well as rating his new 

findings.  RYM does a good job of identifying smaller bands that are related to bands who are more 

in the mainstream. 

 

Frustrations 

Even though Kevin has been a user for quite some time, he still has some frustrations with the site – a 

little more-so on the technical difficulties side.  When Kevin creates his lists for his favorite albums 

of each year, the artwork doesn’t always appear. While a minor infraction, it takes away from the 

look and feel of his list when he links people to it from his favorite social media sites. 

 

Ideal Experience 

Small infractions like artwork bug keep the site from being optimal in Kevin’s mind, even though it 

is currently the best ratings and reviews music site on the internet.  The large database of artists and 

users keeps him coming back for more. 

 



Scenario 1 

 

User Task Profile Targeted Site to User/Moderator 

Subject Persona Joe Jacobsen 

Scenario Description User registering to become “moderator” 

 

 

Background 

Joe is an avid user of Rate Your Music and has aspirations of becoming a site moderator.  While Joe 

hasn’t even been a user over a year yet, his experience in the IT field and his love of the site has to be 

beneficial in him being accepted as a site moderator, a role that currently pays no additional salary to 

his 9-5 IT position. 

 

Objective 

Joe needs to send in an application on why he feels he will be good as a site moderator with RYM.  

He has to email the site administrator for approval.  If approved, he will be given a 30-day probation 

period to monitor his performance and effectiveness.  Joe will be responsible for fixing content on 

artist’s page, monitoring reviews posted by users and deleting old accounts that are no longer in use. 

 

Narrative 

Joe is finally accepted as a moderator after a two-week review of the application and is removed from 

probation 30 days after his start date.  His dedication and knowledge within the field benefit the 

website even more which ultimately creates better user experience for the website. 

 

 

 

 

 

 

 



Scenario 2 

 

User Task Profile Targeted Site to Visitor 

Subject Persona Betsy Raff 

Scenario Description One time visitor looking for information 

 

 

Background 

Betsy Raff is a first time visitor to Rate Your Music.  This is an instance where a new visitor can be 

captivated by the site and become a user.  Betsy did not have a good user experience, as the site 

lacked identity and usability in her opinion which left her with no impression, even though she was 

able to obtain the information she was looking for. 

 

Objective 

By using the search bar located on the top left hand corner of the main page, Betsy was able to find 

what she was looking for.  However, this was a missed chance to have the visitor become a regular 

visitor and user.  Even though the potential was low for Betsey to become a user for this type of 

website, there’s still reason to take this situation and look for areas of improvement. 

 

Narrative 

Betsy locates her information and instantly leaves.  With the website’s brand or purpose not being 

well established, the visitor leaves with no memory of the site’s name. 

 

 

 

 

 

 

 

 



Scenario 3 

 

User Task Profile Targeted Site to User 

Subject Persona Kevin Billings 

Scenario Description Long time user having technical difficulties 

 

 

Background 

Kevin Billings is a student who has been visiting Rate Your Music just after the site’s launch back in 

2011.  He is an avid music fan, especially in the underground scene.  Kevin is pretty much fine with 

the site’s look and feel as long as he is able to continually rate and review his favorite releases.  

However, that doesn’t mean he doesn’t run into an issue occasionally and has recently been frustrated 

some technical aspects of the site, especially with artist album covers not appearing on his lists. 

 

Objective 

The objective for this issue to be fixed is for Kevin to put in a request to a moderator, either via email 

or the site forum to have the issue looked into.  This can be something involved with the coding 

having errors pulling the artwork from the artist’s profile page. 

 

Narrative 

A forum request from Kevin is noticed by Joe, the newly acquired moderator who is familiar with 

Kevin’s RYM username (and also shares similar music tastes).  Joe puts priority looking into this 

issue and utilizes his IT experience and skills to fix the error.  Within 48 hours an email is received 

by Kevin stating the issue has been corrected. 

 

 

 

 

 

 



Proposal 

 

Background 

Rate Your Music was established in 2011 with an ever-growing user database with an 

astounding amount of artist content like biography and discography information, reviews, ratings and 

more.  While the site was created from the United States, the site boasts users ranging across all 

continents and artists that cover almost every country.  While Rate Your Music is focused on the 

content it delivers with the ratings and reviews, the site seems to struggle with its identity, which will 

obstruct some visitors and user’s usability and user experience. 

Personas and Scenarios  

 From the three personas and scenarios examples from each person above, some insight was 

received in how Rate Your Music applies to several different audiences regarding gender, age, 

experience, and their job title.  An experienced user and now moderator like Joe Jacobsen had no 

issues with Rate Your Music’s appearance and was focused completely on the content it provides.  

He was able to look past any drawbacks from the design, because the usability and user experience 

was optimal for him.  Kevin Billings was in the same boat as Joe, but still had some small run-ins 

with the technical side of the site.  Through their communication this issue was resolved and will 

allow all present and future users to never have that issue.  The biggest flaw of Rate Your Music is 

the design and lack of brand identity.  First time visitors like Betsy Raff (while not necessarily in the 

target audience), while only looking for a small amount of information, could have experienced a 

better time with RYM that may have create a return and even further becoming a user. 

Design 

 The design and site layout of Rate Your Music is an area that will need changed to create a 

better user experience for any and all users.  A simple logo and color scheme creation will give the 

site more of an identity.  Giving the user a little guidance into the features of the website through a 

better site menu is also an area that will need changed.  Situations like Betsy Raff’s can’t go 

unnoticed.  This was one of many situations that could have led to a larger user database and more 

site notoriety. 
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Rate Your Music - Layout 1: Desktop, Main Page

Currently RYM does not have a logo or 
banner that represents the website.  This is 
one area that defines the company, brand, 
site.  The banner is centered and noticeable 
as soon as the user lands on the page. A 
tagline here could also help the user deter-
mine the goal/purpose of the site.

Easily identifiable logo 
and navigation menu

Easily identifiable search bar

Most users that come to RYM want to see the new re-
views or ratings of their favorite artist’s albums, which is 
why they are the main content of the main page.

Clean layout and not overwhelming with just content.
Displays featured images of the artists.
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Rate Your Music - Layout 1: Desktop, Artist Page

Featured image of the 
artist that users can add 
and vote on

Artist name and information 
clearly labeled to accompany 
the artist featured image

A cleaned up version of the current artist discography that eliminates 
the unnecessary conent.  The important aspects remain - album image, 
album name, number of reviews, ratings and average score.

Here is where the most recent user lists are 
shown that relate to an album of the artist.
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MAIN | CHARTS | LISTS | COMMUNITY | ABOUT | PROFILE SEARCH
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CONTENT

CONTENT

Rate Your Music - Layout 1: Desktop, Contact Page

The RYM banner and logo remain on all pages be-
sides the actual artists’ page and user profile page.

Story behind the website and when it all began.

Important contact information for visitors, users, moderators and 
admins.
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Rate Your Music - Layout 1: Tablet, Main Page

A condensed/smaller scaled 
version of the desktop site 
that still displays the same 
via tablet.
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Rate Your Music - Layout 1: Tablet, Artist Page
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Rate Your Music - Layout 1: Mobile, Main Page

This is where the layout of the website 
begin to change - when viewed on mobile 
devices.

The menu has been removed and placed 
into a drop down/slide over menu to keep 
the layout less crowded and to keep the 
links from being too small.  The search bar 
still remains in view.

This layout features the responsiveness 
of the layout to mobile devices.  The 
ratings sections has shifted down below 
the reviews, acting as a better source to 
be viewed - scrolling up and down rather 
than side to side.
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Rate Your Music - Layout 1: Mobile, Artist Page

Again, we see how the layout of the artist 
page is shifted a bit to prevent any scroll-
ing from side to side.  Users on mobile 
devices should only be scrolling up and 
down.
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Rate Your Music - Layout 2: Desktop, Main Page

For the 2nd layout, things are very similar to layout 1, and that 
goes for desktop, tablet and mobile views.  With this layout, the 
main changes are having the banner featured across the top of 
the page with the menu within.  The seearch bar still remains in a 
place where any user would easily locate.

The addition of a news or site announcements section was added 
for the 2nd layout.  This can engage visitors further with updates 
to the site, artists news, etc.
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Rate Your Music - Layout 2: Desktop, Artist Page

Layout 2’s artist page has the Lists section moved to the top to 
align with the artist image and info/bio section.  The focus still 
remains on the discrography section - reviews, ratings and score.
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Rate Your Music - Layout 2: Mobile, Main Page

Layout 2’s mobile view still maintains 
the site news section, with the reviews 
and ratings sections following.

The menu button was moved from the 
left side to the right side, with the search 
bar being one of the first areas that a 
mobile viewer will notice (besides the 
site logo/banner).

The search option is key for a website 
like RYM that features 10,000’s artists.
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