Ms. Pakar, AD 06-07

Predicting Election Outcomes: A special November AD project
Outline, Research Worksheets and Authentic Assessments

CA State Standards Assessed

12.2.4 Civic obligations of voting and being informed on civic issues
12.6    Evaluate campaign issues for national and state elective offices 

12.6.1 Analyze the role of political parties 

12.2.3 Evaluate the roles of polls, campaign advertising, + campaign funding controversies 

12.2.4 Describe citizen participation in the political process 

12.2.6 Analyze trends in voter turnout

12.8    Evaluate, take and defend positions on media influence on political life. 

12.8.1 Discuss the meaning and importance of a free and responsible press. 

12.8.2 Describe the communication roles of broadcast/print/Internet in politics. 

12.8.3 Explain how public officials use media to communicate/shape public opinion. 

PROJECT DESCRIPTION:  Students work in pairs.  Each pair is assigned a state and a Senate or House election race in which candidates are very close in the polls.  Students monitor the competition (for two weeks) and research various factors that could affect the outcome of the race.  Student research receives a class work grade. The morning of the election students must predict the outcome.  Extra credit points are awarded for a correct prediction that is supported with research and analysis.  

FINAL ASSESSMENTS: Students present their findings to the class in a variety of ways.  Forms of final assessments include  a) a mock debate between the candidates (student actors using real issues)  b) a power point presentation   c)  A huge poster board display (about the size of a closet)  d)  a video clip presentation  e)  an essay

OVERVIEW OF OBJECTIVES

I.   BE INFORMED ABOUT CIVIC ISSUES:  Research state demographics that drive candidates’ issues and political positions.  
II.   ANALYZE THE ROLE OF POLITICAL PARTIES & TRENDS IN CITIZEN

PARTICIPATION: Red state?  Blue state?   Red/Blue state?  State in flux?
III. EVALUATE CAMPAIGN ISSUES:  Compare and contrast the political positions of the candidates
IV. IDENTIFY MEDIA BIAS & EVALUATE CAMPAIGN ADVERTISING:  How do attack ads affect voter choices?  Which sources are reliable?
V.  EVALUATE THE ROLE OF POLLS:  Compare and contrast various poll results.  Evaluate which polls are most accurate and tell why.

RESOURCES

Attached is 1) a list of websites and key word suggestions   2) seven worksheets to scaffold and organize your research and 3)  assessment prompts
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WORK SHEET ONE: BE INFORMED ABOUT CIVIC ISSUES
	RESEARCH SPECIFIC DEMOGRAPHICS IN YOUR STATE THAT MAY AFFECT CHOICES VOTERS MAKE



	Is the African-American vote a factor?  Latinos?  Asians? Is the population old (Florida) or young (Utah)?  Is the annual income high (New York) or low (Mississippi)?  Is unemployment a factor?  



	Demographic Factor
	Statistics (percentage of electorate)
	Campaign Issue

	Example: % Latinos
	Large % = oppose immigration restrictions OR Large % White = want strict limitations on immigration
	Immigration

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	VOTER TURNOUT: RESEARCH DEMOGRAPHIC GROUPS: WHO VOTES AND WHO IS LESS LIKELY TO VOTE?



WORKSHEET TWO: ROLE OF POLITICAL PARTIES 
	ANALYZE THE ROLE OF POLITICAL PARTIES

	1. Examine your state’s current political party allegiances [% Democratic, % Republican, aka. GOP]  

2. ID your state: Red state? Blue state?  Red/Blue state?

3. What sources did you use for evidence?  

4. Why do you think the information is accurate?

5. How has the state’s red/blue balance changed in the last 9 months or so?

6. How do you think the new political attitudes will affect votes for your two candidates?
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WORKSHEET THREE: EVALUATE CAMPAIGN ISSUES
	List the six most important issues for voters in the state you are researching.  
	How different are the candidates’ political positions? 


SIX CAMPAIGN ISSUES: Candidates’ Opinions

	
	Democratic Candidate’s Name

	GOP Candidate’s Name

	Issues
	Candidate’s Opinion/position
	Candidate’s opinion/position

	Iraq
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WORKSHEEET FOUR: MEDIA BIAS & CAMPAIGN ADVERTISING
CANDIDATES USE OF MEDIA

Research how cut-throat the TV ads have become recently.  It may help to use these Google key words:  “TV ad” or “TV ads” + the names of your two candidates.  Cut and paste some quotes and make notes on what issues each candidate is accusing/blaming/name-calling the other about. Newsbank is also a good source.-
	DEMOCRATIC CANDIDATE’S NAME: 

Pick three to five issues (political, personal integrity/ethics, or policy)

	Campaign Issue = 
	
	

	What candidate says about him/herself (see his/her website)
	
	

	What candidate says about his/her opponent
(read news reports)
	
	

	What an “objective” media says is true
Cite one source
	
	

	What you think is true?  
	
	


Continued on back

WORKSHEEET FOUR: MEDIA BIAS & CAMPAIGN ADVERTISING
	REPUBLICAN  CANDIDATE’S NAME: 

Pick three to five issues (political, personal integrity/ethics, or policy)

	Campaign Issue = 
	
	

	What candidate says about him/herself (see his/her website)
	
	

	What candidate says about his/her opponent
(read news reports)
	
	

	What an “objective” media says is true
Cite one source
	
	

	What you think is true?  
	
	


WORKSHEET FIVE: EVALUATE THE ROLE OF POLLS

Make a chart in which you list the results of 6 different polling organizations from polls taken in the last 3 to 4 weeks:  

	Name of Poll

& Date
	% for Democratic Candidate 
	% for GOP Candidate

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	HOW CAN I JUDGE THE ACCURACY OF THE OPINION POLL RESULTS?

Pick one poll and evaluate its accuracy using the 5 questions from section 9.2 in your text book. Or use http://www.publicagenda.com/polling/polling_20q.cfm
· .
· .

· .

· .

· .
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WORK SHEET SIX: ELECTION EVE PREDICITON
PLACE YOUR POLITICAL BETS TODAY!
 Your Name ______________

State _____________ 




House or Senate? ____

Candidate You Think will win _______________________

REASONS TO SUPPORT YOUR DECISION: Write a couple of explanatory sentences. CREDIT ONLY FOR APPROPRIATE EXAMPLES.

1. Polling Results:
2. Demographic issues and campaign promises:
Which issues did your predicted winner emphasize in his/her campaign?  Which demographic groups are most likely to support the candidate’s point of view?  Will these groups come out to vote?  How do you know?

3. Negative Campaign Ads

What helped the campaign?  What hurt?  How do you know?

4. Voter Turnout Expected

Will supporters be discouraged or encouraged to get out to the polls?  What about the “undecided”?   How much do citizens care?
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WEBSITES TO SUPPORT YOUR RESEARCH:

Resources for Day Two
INTRODUCTION: 

See how your assigned state’s population is currently politically aligned.  Use this information as background to introduce the state you are researching: 

Blue States Get Even More Democratic 
Party ID: Red States Still Red, Swing States Deadlocked

http://people-press.org/commentary/display.php3?AnalysisID=140
WHAT MIGHT SOME OF THE MAJOR ISSUES BE?

http://people-press.org/reports/display.php3?ReportID=290
http://people-press.org/reports/display.php3?ReportID=283
http://people-press.org/reports/display.php3?ReportID=287
WHAT ARE THE SPECIFIC DEMOGRAPHICS IN YOUR STATE?

Is the African-American vote a factor?  Latinos?  Asians? Is the population old (Florida) or young (Utah)?  Are they rich?  Unemployed?  How do the state demographics correlate to how people might vote on particular issues?

http://quickfacts.census.gov/qfd/index.html
http://www.census.gov/compendia/statab/rankings.html
HOW CLOSE ARE THE RACES? 

http://www.npr.org/news/specials/election2006/keyhouse.html
http://www.npr.org/templates/story/story.php?storyId=6391296
http://people-press.org/reports/display.php3?ReportID=293
DEMOGRAPHIC GROUPS: WHO VOTES AND WHO DOESN’T VOTE: 

http://people-press.org/reports/display.php3?ReportID=292
http://people-press.org/reports/display.php3?ReportID=291
PUBLIC OPINION POLLS

HOW CAN I JUDGE THE ACCURACY OF THE OPINION POLL RESULTS?

Section 9.2 of the textbook evaluates using 5 factors; the site below uses 20:

http://www.publicagenda.com/polling/polling_20q.cfm
http://www.publicagenda.com/polling/polling.cfm
http://www.ncpp.org/
The site below has a visual comparison of variations in results by major polling organizations: 

http://www.pollingreport.com/
The site below will give you the actual text of the polling questions and the results:

http://www.umich.edu/%7Enes/nesguide/gd-index.htm#4
TELL ME WHERE TO FIND PUBLIC OPINION POLLS

Click on the links at the site below and you will have days of polling info:

http://www.policyattitudes.org/links.html
The site below has a quarter of a million polls, including polls by state:

http://152.2.32.107/odum/jsp/content_node.jsp?nodeid=210
Look at the list on the site below (but notice the dates)

http://people-press.org/otherpolls/
ONE LIST OF SOME POLLING ORGANIZATIONS: 

American Research Group 

Gallup poll
Greenberg Quinlan Rosner (Democratic) 

Harris Poll. 

Mason-Dixon 

National Opinion Research Center. 

Pew Charitable Trusts 
Public Agenda
Public Opinion Strategies (Republican) 

Quinnipiac Polls (Quinnipiac University Polling Institute
Rasmussen Reports
Research 2000 

Strategic Vision (GOP) 

Survey USA 

Zogby 

Here’s another view point:
http://dictionary.laborlawtalk.com/public_opinion_poll
2006 Close or Critical Senate and House Races

	#
	State
	
	Democrat
	Republican

	1
	Montana
	S
	State Senate President Jon Tester
	GOP Sen. Conrad Burns

	2
	Rhode Island
	S
	State Attorney General Sheldon Whitehouse.
	Liberal Republican Sen. Lincoln Chafee

	3
	Pennsylvania
	S
	Bob Casey Jr
	Sen. Rick Santorum

	4
	New Jersey
	S
	Incumbent Bob Menendez
	GOP state Sen. Tom Kean Jr.

	5
	Virginia
	S
	Jim Webb
	Sen. George Allens

	6
	Tennessee
	S
	Rep. Harold Ford
	Mayor Bob Corker

	7
	Missouri
	S
	Auditor Claire McCaskill
	Jim Talent

	8
	Maryland
	S
	Rep. Ben Cardin
	Lt. Gov. Michael Steele 

	9
	Connecticut
	S
	Ned Lamont 
	Alan Schlesinger
	Joe Lieberman (Independent)

	10
	CONNECTICUT 2nd District
	H
	Joe Courtney
	Rob Simmons 

	11
	CONNECTICUT 4th District
	H
	Diane Farrell 
	Chris Shays 

	12
	FLORIDA 13th District
	H
	Christine Jennings
	Vern Buchanan

	13
	FLORIDA 22nd District
	H
	Ron Klein
	Clay Shaw

	14
	ILLINOIS 6th District (Henry Hyde [R] retiring)
	H
	Tammy Duckworth
	Peter Roskam

	15
	INDIANA 2nd District
	H
	Joe Donnelly
	Chris Chocola

	16
	KENTUCKY 4th District
	H
	Ken Lucas
	Geoff Davis

	17
	MINNISOTA 6th District:
	H
	Patty Wetterling
	Michele Bachmann

	18
	NEW MEXICO 1st District
	H
	Patricia Madrid
	Heather Wilson

	
	NORTH CAROLINA 11th District:
	H
	Heath Shuler
	Charles Taylor

	
	NEW YORK 24th District
	H
	Michael Arcuri
	Ray Meier

	
	NEW YORK 26th District
	H
	Jack Davis
	Tom Reynolds

	
	NEW YORK 29th District
	H
	Eric Massa
	Randy Kuhl

	
	OHIO 1st District
	H
	John Cranley
	Steve Chabot

	
	Ohio
	S
	Sherrod Brown
	Mike DeWine

	
	ARIZONA 1st District
	H
	Ellen Simon 
	Rick Renzi 

	
	CALIFORNIA 50th District
	H
	Francine Busby 
	Brian Bilbray 

	
	COLORADO 4th District
	H
	Angie Paccione 
	Marilyn Musgrave 

	
	CONNECTICUT 2nd District
	H
	Joe Courtney 
	Rob Simmons 

	
	IDAHO 1st District
	H
	Larry Grant 
	Bill Sali 

	
	NEBRASKA 3rd District
	H
	Scott Kleeb 
	Adrian Smith 

	
	NEW JERSEY 7th District
	H
	Linda Stender 
	Mike Ferguson 

	
	NEW YORK 19th District
	H
	John Hall 
	Sue Kelly 

	
	NORTH CAROLINA 8th District
	H
	Larry Kissell 
	Robin Hayes 

	
	OHIO 2nd District
	H
	Victoria Wulsin 
	Jean Schmidt 

	
	PENNSYLVANIA 7th District
	H
	Joe Sestak 
	Curt Weldon 

	
	PENNSYLVANIA 10th District
	H
	Chris Carney 
	Don Sherwood

	
	WYOMING At-Large
	H
	Gary Trauner 
	Barbara Cubin

	
	VIRGINIA 2nd District: 
	H
	Philip Kellam 
	Thelma Drake  


