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President’s Message

By Jim Spice

While we are all getting a brief respite from the ravages of global warming (you have been ravaged by global warming, haven’t you???), we need to cool down (from shoveling all of the snow), and take some time to sharpen our management accounting skills.  What better way to add to our professional credentials than taking in the February IMA Calumet meeting presentation by J. Brian Hittinger of the law firm Krieg Devault on “Estate Planning”?  This should be invaluable information on helping our firms and ourselves to understand how to best protect our legacy of personal assets.

 

While I have your attention, are you still thinking what you might do to bolster the IMA Calumet’s foundations?  It is still not too late for you to stop procrastinating, and get involved with the Board and Chapter Leadership.  There are many opportunities available for anyone who is interested, to enhance your teamwork skills, to develop a new area of expertise, just by taking a small area of responsibility and helping.   

 

The Board has a special program scheduled in March (Preventing Identity Theft) for those for whom it has not been possible to attend an evening meeting.  This will be a low cost meeting, half of the usual cost of $30.00.  That meeting will be held at Zuni’s Restaurant.  Additional details should be included in the newsletter.  The April meeting will again be held at the Purdue Calumet College in conjunction with the Restaurant Management section of the College.  Hope you are planning now to make it a priority to be at one or more of these meetings!

 

Don’t like the meeting topics?  Don’t like the speakers?  Don’t like the times, dates, or locations of the scheduled meetings?  Guess you can keep it to yourself, because if the Board ever finds out, it might make the changes that would make the meetings to your liking.  Then what would be your excuse for not becoming more involved?  

 

Yours truly,

Jim Spice, President (Let Jim know how you feel call him directly at 815-933-0490)
NEW MEMBERS

If you know someone who would like to join the Calumet Chapter of the IMA, please contact Dick Mielcarz, VP of Membership, by E-mail at mycarz17@aol.com or telephone him at 708-799-6234.When you register please make sure join the Calumet Chapter #81

MANUSCRIPTS

If you have a manuscript you would like to be published in Strategic Finance Magazine, please contact Bruce Flowers, Director of Manuscripts, by E-mail at bruce.flowers@ssfhs.org.  

For more information about to Calumet Chapter or to view this and past newsletters online please visit the chapter website at http://www.geocities.com/in2deep247/ima.html
News You Can Use

News You Can Use is a courtesy of Accountemps. Accountemps is the world’s leader in specialized staffing. Accountemps offers online job search services at www.accountemps.com for the office nearest you call (800)-803-8367 or locally Tinley Park (708) 206-0019 Merrillville IN (219) 736-0830. 
2008 Salary Outlook 
 

Be prepared to boost starting salaries if you want to keep pace with your competitors in 2008. Business expansion and recurring compliance initiatives continue to fuel demand for highly skilled accounting and finance professionals, according to the recently released 2008 Salary Guide from Robert Half International. 

 

The competition for skilled candidates is prompting many organizations to offer more lucrative compensation packages. In fact, starting salaries for accounting and finance employees are expected to increase an average of 4.3 percent, according to the annual guide. Employers also are attempting to woo job seekers with perks such as signing bonuses, incentive compensation, tuition reimbursement and plentiful vacation days. 

 

Following are more detailed insights from the Salary Guide:

        In corporate accounting, entry-level financial, budget, treasury and cost analysts at large companies (organizations with more than $250 million in sales) should enjoy the biggest gains in base pay in 2008, with the average starting salary projected to rise 6.9 percent, to between $38,250 and $47,500 annually. 

        In financial services, hedge fund accountants can anticipate a 6.5 percent increase, to a range of $46,250 to $64,500. 

        In banking, commercial lenders with more than five years of experience should see their salaries go up to between $82,000 and $107,500, a 4.7 percent increase. 

Save the Dates:
Tuesday February 19, 2008   Estate Planning by J.Brian Hittinger, Krieg Devault at Amarillo Roadhouse Schererville, IN more information later in this newsletter
March 18, 2008 Student Night at Zuni’s in the Pine Island Plaza in Crown Point Indiana. Zunis is located right off of US30 approximately 4.5 miles EAST of US41 which is also known as Indianapolis Boulevard.  Topic Preventing Identity Theft present by Todd Eastman of HomeStar Bank. The price for this meeting has been cut in half so on this night Students enrolled in college $10.00 and regular members $15.00. Space is limited so please let us know that you plan to attend ASAP. University representatives please spread the word to your colleagues and students. You can e-mail in2deep@xvi.net to make a reservation. Feel free to call me at 630.530.6707 or leave a message on my answering machine 219.864.8685. The menu for the evening will feature all you can eat salad, pizza and broasted chicken. Vegetarian pizzas will be available. The meal is included in the price of admission.
IMA Regional Leadership Training Session will be held on Friday April 18, 2008 at NIU Outreach Center in Rockford, IL.

The Winnebago Chapter of the IMA will be offering a seminar on The Fundamentals of Lean Accounting on Friday April 25, 2008. This will be from 8:15 until 4:30 p.m. Cost prior to April 11 is $345 for members and $395 for non IMA members. The Calumet Chapter will receive $25.00 if you attend this seminar and list the Calumet Chapter. Brochures will be available at February meeting or e-mail in2deep@xvi.net to request.
The Winnebago Chapter will then offer a seminar Advance Topics of Lean Accounting on Friday May 16, 2008. Cost prior to May 2 is $395 for members and $445 for non IMA members. The Calumet Chapter will receive $25.00 if you attend this seminar and list the Calumet Chapter. Brochures will be available at February meeting or e-mail in2deep@xvi.net to request.
IMA LAUNCHES CMA BRANDING CAMPAIGN
Of all media, advertising is among the most persuasive. Who doesn't remember Alka-Seltzer's “I can't believe I ate the whole thing” or Coca-Cola's “I'd like to teach the world to sing” TV spots? While the media buys are considerably lower and the taglines aren't quite as jazzy, IMA® is banking on similar success with its newly launched print advertising campaign to promote the CMA® certification.
The idea for the campaign originated with the ICMA ® Board of Regents and IMA staff, fswho recognized the need to help build the name recognition of the CMA brand. “It started with us, and we took it to the Board of Directors,” says Maureen Walsh, IMA marketing director. “This past June, they authorized $500,000 for an external advertising campaign, a good portion of which is specifically to promote the CMA brand. Obviously, the more people know about the benefits of the certification, or even that there is such a thing as a CMA, the more valuable being a CMA becomes to those who hold it.”

The campaign targets several select groups. The first ad of the campaign – launched in June 2007 under the headline “Does Your Boss Know What You Are Worth? Do You?” – encourages accounting and finance professionals to become CMAs. To date, a dedicated Web site with additional information on the designation continues to receive more than 1,000 hits. 

Because HR professionals drive most of the hiring decisions, another key component of the campaign focuses on the CMA certification's value to these executives. These ads, which will run nationwide in HR trade publications, help raise awareness about the value of the CMA designation and its appropriateness for industry positions. The ads feature headlines such as, “Nobody looks good when the fit is poor,” and “What's wrong with this picture? Make sure the next finance professional 
you place fits the job.” The ads then describe the unique qualifications that CMAs offer.



Additional ad spots are aimed at two other audiences: young professionals/students and those enrolled to take the exam. The 
former, titled the Taking a Risk Campaign, warns students about being prepared for the future, when in all likelihood they will move from public accounting into industry. The ads are slated to run in large accounting and finance trade publications, including Strategic Finance magazine, Financial Executive, and New Accountant.
The latter ads, to run exclusively in Strategic Finance magazine , position IMA's professional learning center as a one-stop portal for CMA self study. Under a “Don't Get Stranded” headline, the ads focus on the tools and resources IMA offers to those studying for the exam, including the CMA Assessment tool, CMA Learning System 2.0, and online intensive review course
To help gauge the success of these initiatives, and to provide some initial benchmarks, IMA conducted a brand recognition survey of nonmembers, a random group of over 40,000 HR and finance professionals. The simple survey, conducted via mail and email, asked participants if they had ever heard of the CMA. “Our goal,” says Ms. Walsh “is to see a 5 to 7% growth in brand recognition of the CMA over the next year. We'll do a follow-up survey one year later to see how we're doing.” 
The final piece of the branding initiative includes additional information on the CMA in newly developed IMA new member welcome kits and letters, beginning January 2008. 

“We hope that through these efforts, we drive up the value of the CMA credential. That will make the credential more meaningful for those who hold it, and encourage others to want to get it,” says Ms. Walsh. 

For more information on becoming a CMA or abut the IMA please visit http://www.imanet.org
The following information is for the February 19, 2008, Institute of Management Accountants - Calumet Chapter - Business Meeting:

Dinner meeting date: Tuesday,  February 19, 2008
Location:  Amarillo Roadhouse, Schererville Indiana
Subject:  Estate Planning
Speaker:  J. Brian Hittinger, a graduate of Valparaiso University School of Law (Valparaiso University is a proud sponsor of the Calumet Chapter please see their ad in the 2007-2008 Program Roster) and attorney with Krieg Devault.

Schedule:

5:15:  Board Meeting

6:00 PM Social Period
6:30 PM Dinner

7:30 PM 2007 Estate Planning with J. Brian Hittinger

 

Cost: $30 - MEMBERS. COLLEGE STUDENTS $20.00 Cost includes meal including soft drinks, ice tea, and coffee. (Alcoholic drinks can be purchase on your own) Also, included in the cost 1 hour of CPE. Please let us know you are coming by e-mailing in2deep@xvi.net. For those of you that have already responded to the previous announcement we thank you. 
Certificates are available for proof of CPE Attendance
Directions to Next Meeting

The next meeting will be Tuesday February 19, 2008 at Amarillo Roadhouse in Schererville Indiana. The board meeting will begin at 5:15 p.m. There is a social period from 6 until 6:30 p.m. The meeting begins with dinner at 6:30 with the speaker estimated to be from 7:30 until 8:30 p.m. The Amarillo Roadhouse is located at 1924 US Route 41(aka Indianapolis Boulevard) Schererville, IN 219-322-1142. You can get exact directs by going to http:// www.mapquest.com. If you are coming from Indiana go West on US30 to US41 (aka Indianapolis Boulevard) at the plaza where Wal-Mart is located take a left going toward Tiebel’s. The Amarillo Roadhouse will be located on the right side of the street approximately 1 mile down. From Illinois take 80-94 East to US30 East follow US30 to US41 (aka Indianapolis Boulevard). You will see Culvers on your left and the Schererville Library on your right at one stoplight. At the next light take a right on US41 and go approximately 1 mile. The Amarillo Roadhouse will be located on the right.
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