Submitted by: Moeen-ul-Hassan Nomi

BTTM (H) Batch 10.

Virtual Technologies Will Change Shopping Experience
By Jordan K. Speer
http://www.bobbin.com/BOBBINGROUP/BOBBINMAG/feb02/insidebob0202.html
The business of predicting the future is usually left to palm readers and crystal balls. But it doesn't require a psychic to assess current trends and anticipate what changes may lie down the road. The most successful companies are usually those that are best able to "read" the future and adjust their businesses accordingly.
While researching Bobbin's cover story on the virtual world, I was particularly struck by the comments of one industry executive. He said that when his son grows up to be a teen-ager, he will laugh at the "crazy old ways" of his father's generation. He will say: "Dad, I can't believe you used to go to the store to try on clothes!"

Indeed, the store dressing room, with its mirror, three hooks, often flimsy privacy curtain and occasional chair, is likely to go the way of the dinosaur, the cloth diaper and the eight-track cassette.

It won't happen this year, and it may not happen five or even 10 years down the road. But the revolution toward the "virtual dressing room," along with body scanning, personal fit recommendations, mass customized clothing and one-to-one consumer marketing, has already begun. 

Imagine entering a personal code into a computer — or TV — that accesses your exact measurements and brings on screen your own personal 3-D avatar, or human form. Most likely, this will one day be as commonplace as heating food in a microwave. Selecting a garment to your liking, choosing the fabric and trying it on this exact likeness of yourself, which can be manipulated in all directions to see every fold and wrinkle and button and drape — this will all be old hat some day. 

Although still in their infancy stages, products out on the market today already address these issues to some degree. For example, in the issue's cover story starting on p. 20, you can read about My Virtual Model's applications for virtual dressing and fit, which are available on the e-tailing sites of Lands' End and Kenneth Cole, respectively.

And at FitMe.Com, a consumer can enter his or her measurements into the computer and receive recommendations about which size of a particular brand will provide the best fit. The company is also working on the type of cutting-edge technology that will one day enable a completely virtual 3-D dressing room experience. 

Our online "Textile Trends" article, accessible this month at www.bobbin.com, reports that the world of digital printing is picking up as well, with printers becoming faster and inks becoming better. In the future, digital printers will likely be employed to print fabrics for one garment at a time — not just for samples, but for individual customer orders. 

At Brooks Brothers' Madison Avenue store in Manhattan, customers are already lining up to have their measurements taken on the newly installed body scanner from [TC]2 The Textile/Clothing Technology Corp., and they are having suits custom designed based on these measurements. You can read more about this in the article that begins on p. 26.

John Robinson, vice president and business unit manager for Lectra Systems, remarks that most retailers are still in the "wow! this sounds exciting" stage, with regard to purchasing body scanners. This could be said for the majority of "virtual" technologies coming on the market today.

Retailers will have the biggest impact on how quickly these technologies will become part of the common shopping experience. They will have to decide if the cost of going forward with such implementations is worth the payoff in consumer satisfaction. 

It probably is. Certainly, it takes time to implement new technologies, and paradigm shifts don't happen overnight. But companies that want to be around to serve the customer in the future should pay close attention to the technologies making their way onto the market. Shopping in the future will likely bear little resemblance to the shopping of today.

A little bit of soothsaying is a good thing.






— Jordan K. Speer is senior editor of Bobbin.

