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As a teenager, you are the most coveted demographic prize for corporations and their products. WHY? Because you have no mortgage, no student loans, no monthly utility bills…the list is endless! Bottom line, teenagers have more disposable income than anyone else in our society…and you love to spend it!


Your generation is being exposed to more media than ANY previous generation. To get a grip on the magnitude of this, take the following online quiz.
How’d you do? Did any of the results surprise you? There’s little doubt corporations and the media avenues that they use (TV, movies, ads, etc.) have a grip on our society. The following story represents a true dilemma. What do you think – is Starbuck’s guilty or did people read too much into this? Write a one page minimum typed response to this question and bring to class with you tomorrow.

For the rest of the week, we will look at how ads function. Once you have gained that understanding, you will become advertising executives and create your own ad for a product based on your new understanding of the nature of ads.

In order to analyze ads for their effectiveness, you need to understand the persuasive techniques advertisers use to get you to pay attention to their ad. Take a look at these strategies here and then use them for this next step (HINT: it might be a good idea to print this out!)

Now, take a look at the print ads in the movie link entitled “View The Ads” on my web page. Write down as many different techniques that you see being used as well as how and why you think they are being utilized. Bring this work with you to class tomorrow so that we can discuss your findings. You may pause the movie at any time to take a closer look at the ad. Don’t forget to weigh in with your thoughts on the Starbucks controversy as well!

“I could do a better job than that stupid ad!!!”





How many times have you been sitting in front of your TV and said that? Well, now is the time to stop being the couch potato and start being the one in charge! Become an ad executive…


TODAY!!!








