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The media buyer's presentation

Jo, Lucy, thanks for coming today. I'd like to take you
through our proposals for the media plans for the
forthcoming campaign. As you know there are some
editorial changes happening at the Financial Times. This
means two things for us, firstly the paper will be able to,
and will reach a new reading audience and secondly we'll
be able to strengthen our existing readership through the
expansion of the existing product. So, the core readership
is 2.7 million people, those are the current active readers of
the FT, and then the broader readership we hope to reach
with this expanded editorial encompasses 4.1 million
people. That's all the broadsheet readers who have an
interest in business and company news. The next element
of the campaign will be taxis. These are a great way to
reach both of the audiences; especially in areas such as
London where we can really penetrate key areas such as
the City and then the broader West End and Central
London to reach the broader broadsheet audience. We'll
kick off from May with these, with a good weight of 200 or
so taxis. This is the second part of the taxi campaign; we're
using the adverts on the backs of the seats in taxis to really
explain what's happened to the product, to explain how the
changes are relevant to these people. So, that's a
summary of how we'd like to approach the campaign on
outdoor, on posters, taxis. I'll now go on to how we'll
approach the campaign in magazines.

How successful was this campaign?

We measure the success of the campaign by looking at the
audited figures for newspaper circulation. We will compare
this month on month and year on year.
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