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What is a typical
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What is a typical advertising budget?
A typical rule of thumb is that clients tend to like to spend
around ten percent of their media budget on production
because obviously you don't want to spend millions of
pounds on production if your media budget s tiny. But it
can really range from, you know, the thousands on a press
ad up to the millions if you're doing a really big TV ad which
might have celebrities in it or special effects and things like
that so it can really vary depending on what you're trying
to do.

What is the aim of this campaign?

For this particular campaign we analysed our sales figures
and patterns over a number of years and identified a need
to stem the decline in circulation by defending our
readership.
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