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This film shows a real advertising media presentation. The
campaign was for the Financial Times, the world leading
business newspaper. The main aim of the campaign was to
stem a year on year decrease in sales.

I'm Product Marketing Manager for the Financial Times
across Europe, the Middle East and Africa. I'm responsible
for advertising our brand, the T, but also our newspaper
products.

My job title is Account Director and basically what I do is
I'm the main point of contact, day-to-day contact with the
client and an advertising agency is made up of many
different departments, for example the creative
department, strategic planning, TV production, print
production and my job s to coordinate with all those
departments so that the client doesn't have to talk
separately to all those people. They just talk to me. And
ultimately T work with the client from the beginning to the
end of a project and make sure that the project's done sort
of on time with the right creative solution and on budget
as well.

My job title is Senior Planner/Buyer which means I plan and
buy the media schedules for my clients so I plan the shape
of the media schedules, which magazines, which posters,
then I go and buy the actual media space where the
adverts appear.
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