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                                              The Media Presentation – Part 3

In this video, Jo Coomber and Lucy Begg discuss a typical advertising budget and the aim of the Financial Times they are working on. Watch the video and answer the questions.

1. What does Lucy say is a typical advertising budget?
Millions of pounds
Thousands on pounds
About ten percent of the media budget
2. What does she say you can usually buy for thousands of pounds?
A press ad
A small tv ad
Almost nothing
3. What does she say about celebrities and special effects?
They help sell products
They usually cost a lot of money
Most clients want to have them in their ads
4. What problem does FT want to solve?
A drop in sales
An increase in circulation
A rise in advertising costs
5. How did the FT identify the problem?
They studied the competition
They analyzed their own figures
They did extensive market research
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