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Culture is "Integrated pattern of beliefs, behaviors that includes thoughts, communications, actions, customs, beliefs, values and the institutions of a group." (Ref 1)
They are the result of various governing factors like climate, environment, geography, politics etc. These patterns of beliefs is expressed or experienced by the people in and outside a culture in many ways like dance, drama, language and products. A person interprets at different levels according to understanding about a particular culture. 1) The person who known the culture very well or has being experiencing the culture for a long time would interpret the culture on a more fundamental level. The person would interpret the culture in terms of attitude, beliefs responses and values of culture.2) One who does know the culture up to some extent would interpret the culture from things like its smell, taste sound etc. thirdly 3) one who is in superficially in touch of the culture would interpreter the culture in terms of visual aspects like form, color texture.
Culture specific design is often looked at as on physically/sensory (sensory may be any of the five senses like smell, taste, sight, sound). This happens because the person who interprets the culture draws parallels form his previous experience of the culture in terms of the sensory observations and hence can relate a specific product to be of particular culture. Where as, we need to understand that culture is a non physical phenomenon. And so are the effects. And so should it be interpreted. 
The culture specific design are the result of this aspect which is more abstract and fundamental and which goes beyond the sensory  aspects like form color texture, smell ,sight , sound  etc. As matter of fact these sensory aspects leave an impression on the person who is interpreting that culture which is in the form of more fundamental ideas about the culture. The aspects of design which go beyond these sensory, visual barriers are non physical aspects of design. Like experience of using the design, 

Eg : The Harley Davidson is considered to be  a icon of  American culture .In case of a Harley Davidson not only the colors, form are depiction of American culture but the experience of riding a Harley Davidson is more American. Because of the posture it gives to u on the bike and the exposure to the environment.

We can say that there are two aspects of design one is the physical or sensory and other is the non physical aspect of design.

The physical aspect of design is an aspect which deals with the sensory part of the design which can be sensed. Like form, color texture, finish, smell taste and sound etc. In a culture specific design there is always a possibility that certain physical aspects are repeated in various products. say of example Sufi culture is known from the dhoop , (sence of smell) Chinese in food is known to be spicy (sense of taste) Japanese for their curvaceous landscapes and Hong Kong for the red and yellow color An interpreter would relate to these aspects more clearly because they are sensory and are registered for future .These aspects become their icon and the culture interpreter therefore knows the culture behind these sensory aspects.  But where do these aspects come from, why are they there, and how do they get associated with the culture is where the understanding of culture lies. 

Many times the physical aspects are functional requirement of the product or the culture where it is to be used. Hence it is not correct to judge the culture specific product just by the physical aspects aspect of design.

The non physical aspects of design are the impact and effect desired of reflected in a culture specific product. Although this effect is brought in a product using the physical aspect they should not be confused with non physical aspects. It should be noted that they are there because of the central idea or the effect desired .hence non physical aspects of design are most fundamental. These are the aspect which also governs the way the physical aspects are used in a design. They are always behind the main design concept and can be noticed only by the person who knows the culture well. The non physical aspects of design are the inputs given by the designer keeping in mind the culture in terms of effect, impact and experience desired using the design.  There are also other non physical aspects like attitude, perception, interpretation, response, access, use, communication, interaction, application, practice. These aspects of design which are part of designer’s contribution to the design reflect his understanding of the culture. To know how these non physical aspects of design are affected by culture we need to understand the phenomenon of culture. . The non physical aspect of design in a culture specific environment is usually the portrait of that culture in philosophical terms and the way in which they need the people to recognize them or some ascents they are really proud of.

 The designer gets influenced by other products inside the culture.  Which builds his attitude towards culture, people, their philosophy, their habits etc design should not conflict peoples philosophy, and lifestyle.   The designers idea Come out in form of the non physical aspects for design generally called the concepts. This is the starting point of the design this is what drives the concepts. Concepts are means to portrait the image of the culture. Thus in a culture specific environment this concept generation is governed by the culture of the area. Culture acts as a guideline and a frame for design.

 The concept or an idea is the where the design is at a very fundamental level. The form or the physical aspect comes later. Thus we can say that the non physical aspects of design are the one which drives the concept to a physical form.

When the concept generated in a culture specific environment, non physical aspects of design not only are the basis of concept but also act as a guideline and checklist thought the process of changing a concept into a product. Its plays a major role in the development of the physical aspects of design.

The culture influences the non physical aspects of design. The products which have these non physical aspects are liked by the people of that culture and become popular, regularized and ultimately become a part of the culture. The product becomes so attached to the culture that it gets the name of the place where it belongs. The product then builds their identity with the growth of the culture. On the other hand some times the product goes places faster that the culture there it contributes the spread of culture and hence become the tool to perceive the culture form the non physical aspects of design. The sense the culture becomes more expressive when it acquires three dimensional form of a product. The impression about the culture is then built on these products. Also the impression takes a lot of analysis of the culture this impression is built over a long time and keeps on changing with the change in culture. New ideas and concepts keep on coming and add and refine the impression of culture. It is very difficult to change these impressions 

Then how a cultural revolution does happen and what happens to the non physical aspects then? 

A cultural revolution happens when there is a major change in any of governing factors of  culture like climate, politics, environment, geography etc. this change has a deep impact on every individual in the boundary the culture. This impact changes the non physical aspects such as attitude, perception, interpretation, response, access, use, communication, interaction, application, practice and feel.  These as we can see are all interdependent non physical aspects of culture. These do not change drastically in a short span of time. It takes a long span of time to change these aspects unless and until there is some social storm or revolutionary event. (E.g. world war and pop culture, Bauhaus and modernism).

And unknowingly these changes are incorporated in the design which again contributes to the rapid change of culture. Modernism, pop, and decon are the bright examples of Cultural Revolution. 

These are highlighted because of the short time span and the drastic change in this short span of time other wise the culture keeps on refining altering and changing these non physical aspects gradually and updating them. They don’t become distinct and these revolution as these because of the stretched time span at which they are spread.


Cultural background.

Kolhapur is a district place in Maharshtra. It is famous reign of the great Maratha dynasty. The region was where the Maratha dynasty has its highest influence. Kolhapur was like a capital city. Shahu Maharaja a great fan of wrestling and wrestler by himself built the biggest wrestling centre in India thus there after the city was well known or its “pahelwans”. Kolhapur was then recognized by their pahelwans. Hence they are ready to face all that came way and can capture all that it demanded for.

The products 1) Kolhapuri chappal (footware)

                       2) Kolhapuri mutton rassa    (game food)
                       3) Kolhapuri sajj (necklace) 
                       

The Kolhapuri chappal is made of leather and essential of skin colour . The chappal is supposed to make the noise when it gets folded during walking. The Pahelwans use to wear it as daily footwear and was it was like by the Pahelwans because people knew about their arrival form a distance and become conscious. Also the very fact o it remaining in skin colour is like it gives the feeling of breaking the bones of enemy by crushing them under the feet. This aspect of experience and feel actually made the chappal Kolhapuri which is just like the personality of Kolhapuri. Thus Kolhapuri chapppals are the sign of brave person and one who has proved it by wearing it. They show the do the most difficult. They wear it as a sign of the victory. Also the material used for these chappals was always unfinished leather which always indicated that they themselves are raw in the sense they are still the same son of the nature and used products which were fruits of nature. (Ref 2)

The non vegetarian food was initially the custom food of the people of Kolhapur. the king shahu maharaj started the custom of shikar or game food in kolhapur he used to hunt in the jungle of sahayadri and make food for diner out of his hunt . He himself used to like red hot chilly food. Since then it was a sign of bravery to eat Kolhapur food. I.e. mutton rassa. Today also eating a Kolhapuri mutton rassa is a job of strong hearted people because of its hottest and spiciest flavor. People having kolhapuri mutton think themselves to be one of the brave people of the past who used to eat game food.

This typical ornament is mostly worn by married Maharashtrian women and has the same importance as a mangalsutra. The Ghat (the central pendant) and every leaf of the Saj represent sentiments of a traditional Maharashtrian woman towards her husband. It is said to be honorable, auspicious and lucky for the woman to get a Saj from her husband. The ornament also represents beauty, devotion, love, bravery, greatness, and such other qualities, which are typical of Maharashtrian culture. The saj has elements like sun, moon stars; leaves etc which is a gift of the husband to the wife demonstrating his ability conquer all these elements and give it to her for the sake of love. Saj is the only jewellery which has specific meaning and emotions attached to its designs. (Ref 2)


Among all the three products there is a very conscious effort to state the culture of Kolhapur to be greatly influenced by ruler. The product speak about the person using them as a person who  is brave and strong he is the son of nature and is able to make a way for himself, he is tough enough to take any difficulty and so should the enemy be aware of the consequences if they mess up with the Kolhapuri.

Culture specific products are needed to be viewed their non physical aspect of design because they are the one which portrait the picture of the culture at a very fundamental level. The physical aspect is just the means or tool of projection of non physical aspects of design. The non physical aspects not only guide how the physical aspects of used inside the design.
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