New Zealand Winery Bought 
New York Times; New York, N.Y.; Feb 13, 2001; 
	Edition: 
	Late Edition (East Coast)

	Column Name: 
	World Business Briefing: Australia

	Start Page: 
	1

	ISSN: 
	03624331


Abstract:
The New Zealand brewer Lion Nathan Ltd. has secured control of New Zealand's largest...
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The New Zealand brewer Lion Nathan Ltd. has secured control of New Zealand's largest wine producer, the Montana Group, brokers said. Lion picked up an additional 4.5 percent stake to raise its holding to 51 percent, brokers said.
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Abstract:
Austria's Takeover Commission cleared the way for an agreed all-stock bid for Bank Austria, valued at 7.4 billion euros ($6.38 billion), by HypoVereinsbank of Germany by ruling the transaction didn't constitute a takeover. The 1-for-1 share transaction, which will create Europe's third-largest bank in terms of assets, now requires only the approval of Bank Austria shareholders on Sept. 27. Bank Austria shares rose 2.8% to 63 euros in Vienna trading, while HypoVereinsbank shares fell 1.8% in Frankfurt to 64.49 euros. If the commission had ruled the deal a takeover in law, HypoVereinsbank would have been obliged to make a cash offer to shareholders, in which case both banks said the deal would have been off.

First-half earnings at German insurer Allianz surged 33% from a year earlier to 1.6 billion euros ($1.38 billion). Revenue, or all premiums for insurance business including life-insurance products that are primarily investments, rose 16% to 35.1 billion euros. Pretax profit before amortization of goodwill rose nearly 50% to 3.6 billion euros, mainly because of strong improvement in earnings on investments, Allianz said. Premium income for property and casualty insurance rose 5.2% to 20.3 billion euros, with profit rising 33% to 1.5 billion euros. In the life- and health-insurance division, sales grew 33.2% to 15.1 billion euros, with profit up 69% to 419 million euros. Gains realized from investments helped profit across both divisions. Allianz consolidated its acquisition of Pimco Advisors Holding for the first time in the half-year accounts.

Britain's Cadbury Schweppes said its Australian unit, Schweppes Cottee's, is buying Pepsi-Cola Bottlers Australia in a deal that will make the Cadbury unit the exclusive Australian bottler for Pepsi brands. The deal will give Cadbury control of about 25% of Australia's $2.5 billion soft-drinks market, it said. It will also acquire four bottling plants in the deal. Pepsi-Cola Bottlers Australia is a joint venture of New Zealand's Lion Nathan, which has an 83.5% stake, and PepsiCo of the U.S. Australian authorities have approved the deal.
	


Flat Earnings Seen for Brewer Lion Nathan 
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AUCKLAND - Lion Nathan Ltd is this week expected to report a flat NZ$83 million first half net profit, with improved earnings from its Australian operations offset by the effects of a savage domestic price war, analysts said. The brewer, which has assets in New Zealand, Australia and China, last year reported an NZ$82.7 million net profit and will announce the result for the latest half on Friday. Kevin O'Connor at BT Alex. Brown said Lion's Australian earnings would show the benefit of price increases and a steady share of a market where it has the bulk of its assets. Lion's problematic Pepsi joint venture was expected to break even, and he saw an expectation that Lion may finally announce its sale after several false starts in recent years. O'Connor said domestic competition in the local beer market, where Lion is head-to-head with DB Group, had been "vicious", which had put a squeeze on domestic earnings. Lion has about 61 percent of the local market, DB about 30 percent and Foster's Brewering Group five percent. Lion's brewing operations in China were expected to again return a loss and the company has said it does not expected to make a profit from its new brewery at Suzhou for several years. But now that the Chinese operation has been built and paid for, the often-raised issue of a capital repayment may resurface for discussion, although a definite announcement along those lines was not see as likely. "It's certainly on the cards because, having incurred the expenditure on China, their free cash flow is very robust," Cavill White Securities analyst John Cairns said. Analysts welcomed the company's move to join forces with Germany's Brauerei Beck and Co, which may go some way towards addressing Lion's problem of overcapacity at Suzhou. "The Becks deal is encouraging because it is a recognised brand that will provide additional throughput," Cairns said. Cairns said a move out of the Australasian Pepsi joint venture would be positive for Lion, even if it took a big writeoff for its trouble. "It will be value-enhancing because they've never got an economic return out of it and the outlook is not likely to change," Cairns said. Lion, which is 45 percent owned by Kirin Brewery Co, last traded at NZ$4.58, down seven cents on the day.
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Abstract:
New Zealand brewer Lion Nathan Ltd has signed a provisional licensing agreement to produce leading German beer brand Beck's at its eastern China plant in Suzhou city, the company announced Wednesday.

"Lion Nathan is delighted to join forces with Brauerei Beck and Co.," Lion Nathan's managing director for China, Jim Mahoney, said in a press statement.

Philippine brewer San Miguel Corp. -- which has invested heavily in China -- meanwhile signalled it, too, could soon join the consolidation trend in the world's second-largest beer market.
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New Zealand brewer Lion Nathan Ltd has signed a provisional licensing agreement to produce leading German beer brand Beck's at its eastern China plant in Suzhou city, the company announced Wednesday.

"Lion Nathan is delighted to join forces with Brauerei Beck and Co.," Lion Nathan's managing director for China, Jim Mahoney, said in a press statement.

"We believe this ideal combination will ensure our companies' future profitability in China and contribute to a much-needed and constructive consolidation of the beer market," he added.

Philippine brewer San Miguel Corp. -- which has invested heavily in China -- meanwhile signalled it, too, could soon join the consolidation trend in the world's second-largest beer market.

In a disclosure statement filed with Manila's securities watchdog, the firm said it was exploring a possible alliance with a foreign beermaker and that its subsidiaries in China were a focus of the talks.

''No agreements have yet been reached," it said, without disclosing the identities of the potential foreign partners.

Lion Nathan, which is already brewing its Steinlager and Rheineck brands in China, will produce Beck's at an advanced new facility constructed since October 1997 with a total investment of 170 million dollars, a company spokesman said.

While he could not disclose the planned production volume, he said the brewery had an annual capacity of 300,000 tonnes.

Beck's is among China's top five foreign beer brands and has been present in the country as an import since 1992.

The German brewer says the Suzhou plant "adheres to the same high quality standards" as its home production base in Bremen, although it admits the Chinese recipe will be "adapted to Chinese tastes" with a slight reduction in bitterness.

China's beer consumption has been growing at nearly 20 percent annually.

Foreign makers have been pouring in since the early 1990s to tap the huge potential market, but few have been able to grab a significant market share, as consumers balk at the bewildering variety of overseas brands.

Some are already pulling out amid escalating losses. Australia's Foster's Brewing Group announced in February it had sold its plant in southern China and was preparing to sell another in Tianjin city.

