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	 Design Bridge New York has created branding and package design for lubricant, K-Y, that proudly        
puts female comfort and enjoyment first, empowering women to pursue their own sexual pleasure.

THE CREATIVE GROUP (TCG) is exclusive 
sponsor of the GDUSA Students To Watch 
feature.
TCG specializes in connecting creative, digi-
tal, marketing, advertising and public relations 
talent
with the best companies on a project, contract-
to-hire and full-time basis. One of The Creative
Group’s many valuable resources is the 2020 
Salary Guide, for all the in-depth salary data
needed to help you make informed hiring and 
career decisions, including starting salary fig-
ures
for dozens of positions and insights into the lat-
est hiring trends. (A look at the state of creative
hiring in the US during the first half of 2020 can 
be found later in this edition). Exceptional
resources are but one of the many reason why 
working with TCG gives you a unique advan-
tage.
With offices located in major markets across the 
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K-Y  and  Design Bridge 
Put  Females  First

Design Bridge New York has created 
branding and package design for lu-
bricant, K-Y, that proudly puts female 
comfort and enjoyment first, empow-
ering women to pursue their own 
sexual pleasure. The ruby, a tradition-
al symbol of female sexual power, is 
at the heart of the new brand iden-
tity, and it transforms across touch-
points to speak to different forms of 
sexual pleasure that the brand hopes 
to encourage.

Claire Parker, Executive Creative Director at 
Design Bridge, explains: “We’ve loaded the 
brand with meaning and brought a sensuality 
and confidence to it that was lacking before.” 
Adds Design Director Jess Marie: “Women 
everywhere still struggle to have their voic-
es heard, and the bedroom is no exception. 
KY has been making women physically more 
comfortable for decades, so we were really 
excited to help women feel more emotionally 
comfortable and confident in fulfilling their 
desires.”

On pack, bespoke typography and iconogra-
phy bring this creative idea and personality to 
life through playful, conversational messag-
ing about each product, which in turn helps 
women to find the right product for them. The 
color palette has also been refined to improve 
navigation of the range, and the deep ruby red 
– a color that universally represents love and 
passion – is now used consistently across the 
brand. 
The color palette has also been refined to 
improve navigation of the range, and the deep 
ruby red — a color that universally represents 
love and passion — is used consistently across 
the brand.

Jess Marie continues: “Through the new 
brand, packaging and tone of voice, we’ve 
turned a medical-looking lubricant – that 
was often associated with female problems – 
into a trusted lifestyle brand that women are 
proud to purchase.” And Bruno Funari, Senior 
Brand Manager from K-Y comments, “Design 
Bridge’s work has helped us communicate and 
solidify our position of empowering women to 
have the best sex, always.”
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“We’ve loaded the brand 
with meaning and brought a 
sensuality and confidence to 
it that was lacking before.”

“Design Bridge ’s work has helped us commu-
nicate and solidify our position of empowering 
women to have the best sex, always.”
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