Disadvantages

· The term E-commerce is difficult to define because it means different things to different people.
· E-commerce isn’t always convenient and appropriate to purchase certain products over the internet. For example cars and motorcycles, because they are expensive and the potential customer would like to view a car and test drive it before making a purchase.
· The paper’s survey may not be accurate enough because of the small number of responses (only 34 organisations respond) and also because it was conducted in 1999, since then the rapid development of E-commerce changed many things.
· The web has “low” loyalty because competition is only one click away.
· Finally, security over the internet is one of the major reasons that prevent many internet users from buying online. There is also the possibility of mis-information thought the internet because most of the times the user will not be able to know what kind of company is hidden behind a site. Some people take advantage of this and make frauds in order to get money from the unsuspected customer.

Advantages

· First of all this paper is very easy to understand even if the reader has no idea about the e-commerce.
· Conducting business via the web has been seen by many to be the business equivalent of industrial revolution.

· A form of e-commerce presence is affordable by all businesses. Even if the business has a low budget a basic site, offering news and product advertising, can be introduced. 
· E-commerce challenges the traditional ways of conducting business with a new more efficient way of doing them.
· Business can reach much larger number of customers than they are used to. It allows businesses to move into new markets by advertising and marketing a business’s product/service through the web.

· An E-commerce dimension of businesses can add value to them and an investment in this could be of considerable benefits in the future.

· The major benefits of E-commerce are: enhanced communication with customers and suppliers, marketing and public relations and the opportunity to provide an alternative sales channel which may lead to reduction of cost and increase on sales/benefits. Also offers fast communication and reduced cost of marketing for small business.
· An effective market research can provide a business with various marketing and promotional opportunities.

· Finally another advantage of this paper is that it uses simple examples in order to make the reader understand better the value of e-commerce.
