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	Welcome Creative

     Felix Saputra

       • Design Consultant and Graphic Designer

Blk 122 Ang Mo Kio Ave 3 #02-1761

Singapore 560122

Singapore

HP: +65-9460-6941     FAX: *unavailable*

e-mail: fsaputra@hotmail.com
www.geocities.com/fsaputra

       
	CONTACT NAME: ________________________________________________

BUS. NAME / PRODUCT: __________________________________________

PRODUCT DESCRIPTION: _________________________________________

PROJECT # _____________________________________________________
Attention: This section is for internal use only. All information in this creative brief form will be kept strictly confidential between Welcome Creative and the fore mentioned client. 


	Welcome Creative Brief Form

	PURPOSE OF CREATIVE BRIEF: The springboard into creative process. The internal communication clarifies direction, outline the target market, the key message, and the desired results. This creative brief is something that we will use to make sure that we are both on the same page. We will refer back to it often during development of your project.

Once established, we go ahead with the creative process and start conceptualizing ideas. We continue to hone our creative thoughts until it is finalized as finished product, let it be a logo, character, poster, or any collateral print piece.

When answering the questions below, please keep them brief. Thank you. 


	SIGNATURE:__________________________________

Client Name:                                                         Date:

By signing this brief the client agrees and understands that the information contained in this creative brief form will be the sole reference point from this point forward in developing the client’s identity / character. 



	WHO ARE YOU?

WHAT DO YOU DO? 
	DESIGN CRITERIA

WHAT DO YOU WANT THIS PROJECT TO SAY ABOUT YOU?

	YOUR OBJECTIVES

WHERE DO YOU WANT TO GO?
	COLOR PREFERENCES

FAVORITE COLOR(S)?

LEAST FAVORITE COLOR(S) & WHY? 

	DESIRED RESULTS & VISION

HOW WOULD YOU LIKE TO BE PERCEIVED?
	MARKETING

WHAT METHODS HAVE YOU USED IN THE PAST?

      __ Direct Mail        __ Brochure        __ Bus / Vehicle

      __ Newspaper       __ Ads                 __ Radio

      __ PoP                   __ Billboard         __ Others

	TARGET MARKET

WHO IS YOUR AUDIENCE? DEMOGRAPHIC?
	KEYWORDS

WHAT WORD(S) BEST REFLECT YOUR COMPANY?

__ Dependable    __ Established    __ Unique      __ Precision

__ Progressive    __ Edgy               __ Serious     __ Original

__ Traditional      __ Fun                 __ Hi-Tech      __ ….. (fill in)

	COMPETITION

WHO IS YOUR PRIMARY COMPETITION?
	CREATIVE FEEDBACK

WHOSE INPUT WILL YOU RELY ON MOST?

 __ Target Audience     __ Partner / Family       __ Secretary

 __ Marketing Dept       __ Yourself                    __ Close Friend

 __ Employees              __ Focus Group            __ Welcome Creative

	SUCCESS CRITERIA

DEFINE HOW WILL YOU JUDGE A SUCCESSFUL PROJECT?
	ADDITIONAL INPUT

ANY OTHER THOUGHTS?
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