Are Chinese stereotypes accurate enough to reflect the majority of its population?

  The term ‘Stereotype’ was originally a printing process, which through time, came to mean generalizations of the majority in a group. But unfortunately, it is quite often an overgeneralization, which can lead to misconceptions of people from a different culture. A stereotypical Chinese may be business minded, clannish and petite, standing behind the counter of a Chinese takeaway. And although this sweeping statement cannot possibly categorize the whole Chinese population, stereotypes such as this is still embedded in people’s minds. So, where did these oversimplifications originate and just how accurate are they?

  Addicted to gambling or naturally business minded seems to be the most common Chinese stereotype. And though gambling generally take place in casinos and is perceived as a negative activity, for many Chinese, it is a light-hearted hobby rather than being associated with drug dealing. For example, Mahjong is a traditional game enjoyed by the older generations. It can be classified as gambling because of its involvement with the betting of money. But its long duration to complete each set of game makes sure that money is not lost through the spin of a wheel or the toss of a dice, if played with some sensibility. Subsequently, when the Chinese is stereotyped to be addicts of gambling, instead of recognizing their enjoyment of a game played by their ancestors for centuries, it is more likely that accusations are made against the Chinese for being gold diggers.

  As for naturally business minded, this again relates Chinese people with making money. It suggests greed, hunger for wealth and money-faced, which is often linked to deceitfulness and creates a very negative depiction. This iniquitous stereotype was perhaps formed when most of the earliest Chinese who had migrated to Britain opened takeaways and restaurants, because they possessed an ability to cook something different from the already existing restaurants. This in turn, allowed them to make a reasonable profit. But presently, there is a small percentage of overseas Chinese working in a business profession, and the small percentage is certainly not reflecting the majority, which in a way takes away the right in stereotyping the Chinese as “naturally” business minded.

  If the indication of deceitfulness in aspect of being business minded is true, then how can Chinese people be stereotyped as unitized at the same time? The existence of prominent China towns in large cities is certainly an evidence or backing to this particular stereotype. Whilst acting as a business district and a place of gathering, it also shows that even though Chinese people are scattered all around the world, the Chinese – acting on their stereotyped way – will ultimately find the means to justify their unification. 

  Whereas a westerner may feel a need of being alone sometimes and can quite often feel lonesome and uncomfortable in crowded social situations, the Chinese rarely if ever has the need to be unaccompanied, or feel out of place in large, thick crowds. And in my experience, the Chinese is almost drawn to crowds. Whenever there should be a reason to celebrate, people would swarm into the nearest restaurant and order an earth shatteringly large feast. Or there would not be a day that passes by without the sound of the doorbell ringing for acceptance of visitors. And in the mornings, parks would be swamped with people exercising in large groups. Therefore, I am almost forced to agree with the stereotype of unitized Chinese communities. 

  Image wise, the Chinese are stereotyped as short, physically big-headed, possess small narrow eyes which flicks up and the most renowned of all - small feet. Small feet originate back to the Qing dynasty when women who had small feet were identified as beautiful and elegant. Consequently, women started “wrapping” their feet from a small age restricting their natural growth. 

  Cartoons of overweight Chinese emperors and men with long pigtails are often drawn in presentation of Chinese men. And though the average height of Chinese men is steadily growing, they never seems to be able to escape the stereotypical barrier of 5 foot 6 in people’s minds. It made me wonder why the stereotyped images of Chinese people who lived centuries ago still exist today. These are inaccurate imitations of the present Chinese population, which unfortunately, is frequently used for harsh and insensitive mockeries. 

  Most of the Chinese stereotypes derived from generations, if not centuries ago, which in turn serves great inaccuracies. And though there are some stereotypes that are flexibly accurate enough, many are not and only reflect a small minority of Chinese people. Consequently, this will set a misjudged overview of a country with the largest population in the world. 

  Chinese people’s association with martial arts and unitization are comparably positive and light-hearted and will cause no harm if one was to use such stereotypes to prejudge an individual, but those that are more negative and offensive such as the reputation of addiction to gambling or greedy and money-faced with a business mind, are stereotypes that should be avoided. Finally, considering that China is a country where more than a billion people share about 100 surnames and the same 5000 year old culture, I feel that in all fairness, the whole concept of stereotype is rather immaterial. 

