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“The Sky is Falling and The Acorn Proves it!”
In April of 2005 Amy Goodman, host of the left wing political radio show “Democracy Now,” with her brother, who himself is an author and liberal journalist, released an op-ed anti-war article titled, “Why Media Ownership Matters: The More You Watch, the Less You Know,” which appeared in the Seattle Times, which is part of an anti-war media network founded by two conscientious objectors during the Nixon era. The Goodmans makes the causal claim with their article, stating that, “lack of diversity in media ownership explains the lack of diversity in news.” In the context of their article the Goodmans are referring to the lack of politically diverse reporting of the ongoing war with Iraq, and the First Gulf War; known as the Persian Gulf War or Operation Desert Shield. While, David Goodman’s contributions to journalism seem to be continually biased by his assumptions, I have the utmost respect for Amy Goodman as an investigative journalist and cannot argue with her contribution to journalism and human rights. With that stated, this article is, at best, a cleverly veiled politically motivated smear of the Bush White House, with irrelevant and inaccurate information.

The Goodmans begin their article by providing a Washington Post-ABC news poll which claims that 56 percent of Americans believe Iraq not only had weapons of mass destruction but directly supported Al-Qaida prior to the beginning of our current war in Iraq, even though evidence to the contrary has been verified. The Goodmans make the assertion that this belief is due to Americans consumption of media in America. They go on to claim, “Our media have become an echo chamber for those in power. Rather than challenge the fraudulent claims of the Bush administration, we’ve had a media acting as a conveyor belt for the government’s lies.” Furthering the inflamed statement with, “Media monopoly and militarism go hand in hand,” as they go on to make their main assertion that this current state of American Media is a monopoly of politically like-minded companies by listing and grouping the six largest media companies, stating that a lack of diversity in media explains the lack of opposing viewpoints between these companies. Claims like, “This is a well-oiled propaganda machine that is repackaging government spin and passing it off as journalism,” accuse the current media companies of a wide spread pro-war/pro-government conspiracy, wherein they are not reporting the actual happenings of the war in Iraq, but are using their collusion with the government to gain even more power by attempting to change existing government ownership regulations, which would allow them to become even more consolidated. 
Like the Goodmans, I have some experience in journalism and within the media. While Amy Goodman was investigating human right violations in East Timor in 1991, I was standing in a desert, surrounded by black sand and black skies, as nearby oilfields burned. The Goodmans state in their article, “We almost never see journalists at the target end…” I was one of those “journalists at the target end.” While serving as a Combat Cameraman in the United States Marine Corps, my duty, not just to the Marine Corps and my Nation but to myself, was (and is now) to show the truth. When I saw a desert turn black in one day, the rest of the world saw it with me through the lens of my camera. Maybe the Goodmans don’t remember that coverage of the war; I will never forget it.

The Goodmans’ rant contains statements and claims such as, “we’ve had a media acting as a conveyor belt for the government’s lies.” And, “Media monopoly and militarism go hand in hand.” The Goodmans go on to follow these statements, drawing a correlation between the political motivations of the government and corporations that own the media as of 2005 and during Operation Desert Storm. The Goodmans make the assertion that coverage of Operation Desert Storm, “looked like a military hardware show” due to that the companies, which owned CBS-Westinghouse, and NBC-General Electric, also made many of the weapons used by our military. The Goodmans could not be more wrong. Westinghouse did not own or was even considering merger with CBS during the combat phase of Operation Desert Storm. Operation Desert Storm officially began on August 2, 1991. From January 17, 1992 through February 23, 1992 the U.S. conducted an extensive air campaign – this I assume is the “hardware show” to which The Goodmans refer. At the request of the Iraqi government, CNN, NBC, and ABC all carried live, unaltered, images from Baghdad during the first (Air) phase of this conflict. This coverage of war was unprecedented in U.S. history and changed the way many Americans viewed their media. CNN’s coverage was the first 24-hour live coverage of war in world history. All the images coming from Baghdad were at the invitation of the Iraqi government. On February 24, 1992 the ground offensive into Iraq took place and lasted until February 28, 1992 – four days later. Not only is their assertion that this “hardware show” was somehow related to the ownership of the media company absurd, it’s historically inaccurate. With the exception of multiple air campaigns conducted at the order of the Democratic President Bill Clinton, all combat operations concluded February 28, 1991. Operation Desert Shield officially ended on November 30, 1995. Westinghouse began merger talks with CBS in 1994 and didn’t make an official buy until 1995, taking control of CBS in 1996. 


The Goodmans list six major corporations with the assertion that the lack of political diversity of these companies is responsible for the media’s pro-war and pro-government spin. They are “Rupert Murdoch’s News Corporation…General Electric…Time Warner…Disney…Viacom…and Bertelsmann.” The Goodmans cleverly name Rupert Murdoch, a known supporter of the right wing agenda and Republican Party. This is done in hopes that by listing these companies together the reader will think these companies share common political agendas. If the Goodman’s conclusion is that these companies represent a lack of political diversity, their conclusion is a grievous error. Listing the views and controllers of the rest of these companies in a journalistically responsible approach extinguishes their argument. Disney’s current and then CEO, Bob Iger, is a known Democrat and known Democratic Party supporter, his wife, the well known fellow journalist Willow Bay, who herself is a Liberal Democrat, currently is a contributing editor of “Huffington Post,” a well respected liberal news website. Sumner Redstone, then and now owner of Viacom, and now owner of CBS, is a strong Democrat and Democratic Party supporter. To be fair, he did support Bush for his presidency, citing that the Republican government was good for Viacom’s holdings. However, he has been and continues to be one of this country’s leading democrats. Then and now CEO of GE, Jeffrey Robert Immelt, is a known supporter of the Democratic Party. Time Warner, responsible for a 250,000 dollar donation to President Bush’s run for re-election, claims no political affiliation, and is owner of CNN a direct competitor against FOX, which is owned by Rupert Murdoch’s News Corporation. I am also surprised to see Bertelsmann in this grouping because, although it has many holdings worldwide, with the exception of Random House, it holds few U.S. Media outlets. Bertelsmann AG, parent company to Bertelsmann’s media holdings, is also a non-profit democratic think tank whose goal is the spread of democracy and its ideals. 

On the Goodmans’ statement, “Media monopoly and militarism go hand in hand,” I will agree. I’ll even make an argument on their behalf. In the late 1800’s Media Mogul, William Randolph Hearst, held a monopoly of media in the United States. This lead to what is know today as “Yellow Journalism,” which could be described as publishing fabricated evidence, false news stories, and not reporting opposing viewpoints to sway public opinion. This is exactly the condition, which the Goodmans claim exist today. This type of journalism was directly responsible for the Spanish-American War. To serve Hearst’s self interest in his lumber and paper mill investments, Hearst used his media monopoly to sway public opinion against his interests’ number one competitor, marijuana, leading to its now standing ban. The Goodmans should have used this argument as evidence of what can happen in our society when one interest holds all the information outlets. I’m sure the Goodmans have heard of the “Yellow Journalism” because Amy Goodman writes a weekly column titled “Breaking the Sound Barrier” for a division of the Hearst Corporation. 

As Westinghouse took control of CBS, I was Chief Director for KBAK-TV, then an ABC affiliate, in Bakersfield, California. I have never instructed any journalists to follow any pro-war/pro-government manifesto or any manifesto other than that of truth, and I have never been asked to follow one.  Years later, while I was Chief Director for KERO-TV, a CBS affiliate owned and operated by McGraw Hill, one of “those companies on the conveyor belt for the government’s lies”, I was never told to fabricate or slant a story to make it pro-government. I will agree that there are many shortcomings in our media, but a lack of diversity, and the journalistic opinions that come with that diversity, was never lacking in any of the newsrooms in which I’ve worked. I do know that like any business, these corporations are interested in making a profit. They are good at giving the audience what they want because there is profit in it. Maybe what the Goodmans can’t imagine to be true is that the majority of Americans agree with their counterparts, and that’s why these media companies have so many viewers. I respect their ideals and their dedication to their point of view, but in this case their political views have made the Goodmans guilty of their own accusation, causing them to slant the truth to promote their agenda, and like many other Americans, I’ll get my news elsewhere because, if anything, since the publication of the Goodmans’ article, my choices are more diverse than ever. 

