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AVICENNA CONFERENCE

Em ph asis on providing incre ase d se rvice s
w as th e  aim  of th e  ninth  annual
Avice nna Confe re nce  in Las Ve gas last

m onth . Salim  Je th a, Avice nna’s CEO , m ade  th is
point ve ry cle ar by re pe ate dly utte ring ‘se rv-
ice s, se rvice s, se rvice s’ be fore  e xplaining h ow
th at is th e  w ay forw ard for not only th e  m e m -
be rs but also ph arm acy in ge ne ral.

W h ile  spe ak e rs pre se nte d on a varie ty of
topics ranging from  ge ne rics, paralle l im ports
(PIs), and im ple m e ntation of te ch nology in
th e  busine ss to discussing th e  H e alth  Bill 2009 ,
it w as th e  ‘se rvice s for th e  future ’ m e ssage  th at
w as h igh ligh te d th rough out both  se ssions.

Sh aring re sults from  a surve y un-
de rtak e n re ce ntly by Avice nna, Je th a
said th at th e  bigge st issue s facing th e
ph arm acy w orld w e re  stre ss, Cat-
e gory M and adm inistration bur-
de n. ‘W h ile  th e  financial and tim e -
m anage m e nt issue s are  w e igh ing
ph arm acists dow n gre atly – w ith
both  b e ing inte r-re late d – you ne e d
to e nsure  th at your tim e  is spe nt in
th e  corre ct place s,’ h e  said.

Th e  m e ssage  – of fre e ing up val-
uable  tim e  to spe nd on m ore  e ffe c-
tive  task s for th e  busine ss – w as e ch -
oe d around th e  h all by Tre vor Gore ,
sale s de ve lopm e nt controlle r at
R e ck itt Be nck ise r, as w e ll. ‘Ph arm a-

A note from Vegas

Over 100 delegates flew across the Atlantic for the ninth annual Avicenna Conference held last month. While

the emphasis remained on providing increased, and relevant, services to the patients, the future of healthcare

in the UK was also looked upon as well as the impact of IT on the pharmacy sector. Faras Ghani revisits the

business sessions that were  complemented aptly by the social events in Las Vegas...

cists are  control fre ak s,’ Gore  said. ‘You ne e d
to drop all th e  adm inistration task s and cut dow n
on dispe nsing as w e ll. Th at is not w h y you be -
cam e  ph arm acists. Book -k e e ping and dispe nsing
can be  done  by com pute r program s and robot.
You ne e d to inve st tim e  offe ring se rvice s th at
h old value  for th e  patie nts, de le gate  task s and
inform  your staff – your b igge st asse t – of ne w s
sh aping th e  ph arm acy w orld.’

Earlie r, Bh arat Sh ah , m anaging dire ctor
Sigm a Ph arm ace uticals, h igh ligh te d issue s
facing inde pe nde nt ph arm acie s follow ing th e
ch ange s in th e  NH S pricing and com m issioning.
Th e  ab se nce  of a m id-te rm  re vie w , supply

sh ortage s, on-going m argins inq uiry, and th e
lack  of price  pe r dose  w e re  som e  of th e  con-
ce rns raise d in th e  pre se ntation.

Ke e ping in line  w ith  th e  conce rns, Sh aun
McCorm ick , dire ct of sale s (south ) for Cordia
H e alth care  Group, te rm e d 2008 as th e  ‘ye ar
of tum ultuous ch ange ’. ‘W e  h ave  w itne sse d
a w orse ning e xch ange  rate , ge ne ric price
de flation, and fie rce  com pe tition am ong
sh ortline rs,’ McCorm ick  said. ‘W ith  PIs falling
aw ay, le ss tim e  sh ould be  spe nt on price  ne go-
tiation and m ore  on offe ring incre ase d se rv-
ice s in orde r to survive .’

Th e  e m ph asis on unde rtak ing m ore  and
m ore  MUR s w as also e m ph atically
de live re d to th e  atte nde e s by a m a-
jority of th e  spe ak e rs. It w as not
just th e  financial be ne fits th at
ph arm acists can obtain by unde r-
tak ing th e  re vie w s but also place
trust in patie nts’ m inds and e nsure
ph arm acy be com e s th e  first stop
for h e alth -re late d q ue rie s.

Te rm ing th e  confe re nce  a gre at
succe ss, D avid Gration, ch airm an
Avice nna, pre dicte d a strong sh ow -
ing from  Avice nna in th e  com ing
m onth s and re m aine d optim istic
of its continue d upw ard pe rform -
ance  de spite  th e  e conom ic gloom
e ngulfing th e  w orld.Speakers and sponsors at the conference
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Pharmacy is a very isolated profession and

seldom do pharmacists get a chance to network

and interact with their colleagues. One of the

objectives of this conference was to allow

pharmacists with an opportunity to do exact-

ly that. And learn from each other. The other

objective was to hear from and talk to indus-

try experts which will benefit them greatly.

We also tend to involve business with fun

because pharmacists are always discussing work

so we thought we’ll make this enjoyable for them.

It acts as a useful bonding exercise and the

conference turned out to be a one big family affair.

Listening to comments from the attendees,

it was welcoming to hear what is going on na-

tionally as well as across the Atlantic, as portrayed

by our speakers from USA and Canada. From the

View from the top

business sessions, I’d ideally want

our members to go back and realise

that to stay in the game, yesterday’s

work practice will not suffice. They

need to consider new things – this

is where services come in – and new

innovations. The industry is heavily

burdened via administration tasks

and I would advise pharmacists to

release the time spent on those tasks

and utilise for tasks beneficial for

their own self and the business.

There is a general consensus

that we need to work together;

adopting an interdependent model rather than

an independent model. The need to get togeth-

er and discuss issues was greatly felt and this

The conference is not just about

business networking and pres-

entations, Salim Jetha, Avicenna’s

CEO, had made it clear prior to

the event. He wanted the mem-

bers, having endured the 11-

hour flight from Gatwick to

McCarran International with

their families, to experience a

family atmosphere and enjoy

their stay.

Judging by reactions and the

looks on everyone’s

faces, enjoy it they did.

On the menu for the

next five days was an

Italian dinner amid a

Lamborghini galore;

a rather drizzly rafting

experience down

Colorado River

drenched not only by

the spray (and the rain

that we had seem to

carry with us across the

Atlantic) but also the

history of the area; a traditional subcontinent

dinner – declared the best he has ever had by

It’s Vegas, baby
‘Direction of travel cannot be changed but

it is important for pharmacists to align them-

selves with the direction’ were Ajit Malhi’s

words of wisdom during his presentation at

the Avincenna Conference in Leas Vegas.

Malhi, director of marketing services at AAH

Pharmaceuticals, stressed that the UK health

market will un-

dergo major

changes as UK’s

population in-

creases  12 per

cent between

2004 and 2031,

especially as the

over-65 age

group has seen a

two per cent in-

crease since

1981.

‘Life expect-

ancy is ten per

cent higher than

it was in 1960 and

over-60s ac-

count for 58 per

cent of all scripts dispensed,’ Malhi said. ‘On

average, thre are 38.4 items dispensed per

year for that age-group, much higher when

compared to under-60s (that stands at 14.3).

The number of elderly patients will rise by 5.5

million by 2040 and will form a huge segment

of the healthcare market.’

Speaking from a pharmacist’s point of view

– his Saturday mornings are spent in a phar-

macy – Malhi, in a similar manner to the pre-

ceding speakers, urged others to focus on

developing their services. ‘While perform-

ing your daily tasks, you also need to focus

on aspects of marketing and improve your

skillset. You need to take your business into

local establishments like schools and engage

with NHS and PCTs by talking to them.’

Future of healthcare

Priya Patel enjoying the Rat Pack
company

Delegates and their familes enjoying the rafting
experience... before the rain.

The Avicenna board: (from left) Raj Haria, Salim Jetha,
David Gration, Uma Patel, Shiraz Jiwani

The 51st floor... and moving up

Uma Patel, director

Avicenna – and drinks

on the 51st floor; and

a farewell date with the

Rat Pack.

In between those

and the business ses-

sions was a tour of the

Grand Canyon – a

must, according to

experts, for anyone

stopping over in Las Ve-

gas – regular visits to

the roulette tables and

a walk down the neon-lit Vegas strip.

Welcome change for the pharmacists from

the daily hectic rituals and

the verbal mauling – albeit

justified – they received from

the speakers at the business

sessions. For the wives – a fair

few were partners in their hus-

bands’ business – and chil-

dren, it was a welcome Easter

break. And with Elvis mak-

ing a surprise visit his pres-

ence felt in the house during

the farewell dinner, it served

energy enough for the long

journey back home.

conference has allowed us just that.

Salim Jetha

CEO Avicenna plc
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