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HUNTING ACTION PACK SUMMER 2003

Dear Supporter

The choice facing those of us committed to protecting the freedom to hunt from a prejudiced and unprincipled banning Hunting Bill has never been clearer or simpler.

We either use the next 12 – 24 months to continue to campaign at every opportunity to increase public opposition to a ban, or we give in.  Public opinion, along with the support of the Peers and the majority of the editors of the national newspapers, remains crucial as the lead in to the next general Election begins. The increasing support we are generating for the freedom to hunt will be a significant factor in determining how the Government decides to proceed with the Bill. They will be looking at us closely for signs of weakness in our resolve to campaign for a successful conclusion.   

Your campaigning has already achieved huge successes, dramatically reducing public support for a ban from 76% in 1997 down to only 36% today.  As public opposition to a ban increases, so do our chances of success. 

We must therefore continue to ensure that the realities and the human face of modern hunting are kept in the public eye.  This pack provides tested and proven ideas to do just that.  It is a major part of our overall campaign plan for the year. Our independent research, as well as the conclusive evidence of the campaign to date, has shown that where the public is made aware of the facts, opposition to a ban increases.

We will never accept unjust, divisive and coercive law forced upon a peaceful and responsible rural minority.  

Please keep campaigning; the future is in our hands.  Good luck.
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This Action Pack is designed to explain methods which are available to help win over reasonable politicians and the general public to the view that banning hunting is unacceptable; that the use of the Parliament Act is draconian, and that we as a community will never accept unjust law; that the Press are justified in their continued support for the freedom to hunt and to demonstrate to all of these that hunting is humane, open accountable and has an important role to play in rural life. 

 

The Government must see evidence of a determined and sustained campaign – this is the very best use of our time at the moment and something we must do to ensure a safe future for hunting. We must win the peace. 
A future for hunting depends on YOU.       

Good luck.





NATIONAL EVENTS and AUTUMN PLANNING

There are many national events planned for the summer. Each will be reviewed in line with the political situation – but for example…

FAMILIES FOR HUNTING VIGIL - PARLIAMENT SQUARE
This is for women only and will coincide with the 3rd Reading of the banning Hunting Bill, after which the Bill passes from the House of Commons to the House of Lords. The Vigil will start at 7 p.m. on the day before the vote. It will last for 24 hours or until the time that MPs will vote.   The Vigil will remind the public that the banning Hunting Bill is not about animal welfare but is a prejudiced attack on families, rural communities and the rights of minorities.
THE QUAD BIKE ‘RUMBLE’

This will be a rally of hundreds of quad bikes ridden by young men and women who support modern hunting at an appropriate venue.  This should attract media attention and demonstrate the extensive involvement of young people in modern hunting.  This will prove to the public that modern hunting is done by ordinary families and not solely by men on horseback.  
YOUTH INITIATIVE 

Modern hunting provides the demanding but supportive environment that helps young people mature into successful adults.  There are many young people who would benefit from the responsibilities and self disciplines required by modern hunting.  The Council of Hunting Associations is developing a scheme whereby selected hunts and clubs provide a young person with the opportunity to learn about modern hunting and possibly develop a career in it. For details, please contact Nicky Driver (see below). 

FUTURE PLANS

Many of the initiatives we have planned we cannot disclose at this early stage for obvious reasons.  However the above will be in addition to the critical Lobby of the House of Lords, sleepovers, shadowing ministers, show packs, education packs, 2003 banner campaign etc that are already in play.

PREPARE FOR AUTUMN CAMPAIGNING…

Once again, there will be a winter programme this year, so get ready for more action including some of last years highly successful initiatives such as:

HUNTING’S OPEN HOUSE

OPENING MEETS OPEN INVITATION

AUTUMN NEWCOMERS DAYS

For more information, template adverts, letters and leaflets please contact HATC

Nicky Driver tel: 01531 636685 

Email: nicky-driver@countryside-alliance.org


I’M KEEN TO DO SOMETHING, SO WHAT MUST I REMEMBER

The following is based on recent research work, carried out on behalf of the Campaign for Hunting. 

REMEMBER

· Hunting itself has benefited from public scrutiny in the last three years. Due to increased access to facts and general awareness, hunting is steadily winning hearts and minds as people become aware of the truth about hunting and its role in the countryside.

· Threats and ‘tough’ talk do not go down well. People do not like being threatened.

· Openness and accountability in hunting challenges the preconception that it is cruel.

· Avoiding stereotypes (i.e. male toffs) helps the cause immeasurably. 

· The consistent polling results that most people oppose a ban on hunting are very powerful - people tend to vote for what they think will be the majority view.  59% of the public do not want a ban.  

· When considering any potential activity, event or action, the first question therefore is,   ‘Will it achieve greater public support, understanding and confidence?’  

REPEAT

The three core messages are:-
1. Hunting is humane  (63% of rural vets support hunting on welfare grounds, see Appendix 1)
2. Hunting is enjoyed by people from all walks of life. 
3. Banning hunting is opposed by the majority of the public (using polling figures)

REINFORCE

1. Who Hunts? 

· Keep surprising people on this front. 
· Discourage middle class, middle aged men from talking to the media!
· Use more women spokesmen. It is a surprise that women hunt! Women are understood to be less likely to be cruel. Also get youth to speak – always try to challenge the stereotype.

· Don’t forget the natural authority of the countryman.

2. Openness

· ‘Come and visit our hunt at …’ By just asking, (even though they may not accept the invitation) the openness is subliminal – ‘If the hunt asks me to come and see there cannot be anything to hide’.

3. Poll Results 

· 59% of people oppose a ban – keep repeating and writing this everywhere and anywhere.

Please remember - be open, accountable and welcoming.



THE CAMPAIGN PRINCIPLES

These points are aimed at helping supporters have clear and consistent messages in order to help generate sympathetic public and media responses.  These principles should be to hand as a checklist when preparing for any public or media events, so that some are used each time.

Any unjust and oppressive legislation will be implacably opposed by those that support the freedom to hunt on the following grounds:

1. We will never accept prohibition of any activities that are known to be humane, legitimate and beneficial by those who have the most practical expertise and local knowledge of the facts-of-the-matter
The right for responsible people to live their lives as they choose is a fundamental

2. democratic right, to remove it renders all vulnerable to prejudice and bigotry 

3. Legislation must be based on consent, not coercion

4. The Hunting Bill is being driven by bigoted politics based on ignorance and discrimination

5. We will not tolerate being treated with any less respect and fairness than any other minority in this country

6. Recent polls show 59% of the public does not want a hunt ban.

7. Legislation must promote and protect the welfare of all animals, rather than limit the freedom of responsible, humane people

8. We will welcome legislation that is workable and acceptable to those governed by it, we will fight anything else
9. Local communities have the right to be involved in and determine the management of their own environment in the light of evidence and their local circumstances
10.  Any proposals must be based on evidence and consensus, not personal prejudice

11. We will not accept a law that is unjust and threatens our civil rights

These principles should be repeated consistently at all opportunities.

Only with repetition will they become known by the public and media.
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FAMILIES 4 HUNTING - A MAJOR NEW WOMEN'S MOVEMENT

f4h is supported by the Countryside Alliance and the Union of Country Sports Workers.
Families for Hunting is a new protest group of women fed up with and angry at prejudiced politicians following their own agenda. The women come from all walks of life, some are the wives of hunt employees, some hunt, some don’t, but ALL support the freedom to hunt and object to politicians attacking a way of life they know nothing about and care less for.  

Why was f4h formed?

· Because hunting isn’t cruel. 

i. If it was, families wouldn’t support it

ii. The evidence says it isn’t

iii. The more the truth about hunting is being allowed to emerge, the more the public and the press are opposed to a ban.

· The country doesn’t want a ban (only 36% of the public support a ban); 

· The countryside does not want a ban (500,000 people marched, in person or in spirit, against a ban)

· The evidence does not support a ban. Lord Burns said, “If hunting were subject to a ban, I have little doubt that at least an equivalent number of foxes, deer and hares would be killed by other means.”  
· Alun Michael’s claim that the evidence against deer hunting was “incontrovertible” has been dismissed by the leading expert as “scientifically illiterate”.
· A £1 million “bribe” from animal rights organisations doesn’t justify a ban 

It is time common sense prevailed and those whose lives stand to be damaged by this madness do something to get some sanity into the debate. 

f4h will be organising a ‘Women-only’ Vigil to mark the Third Reading of the Hunting Bill as it passes out of the House of Commons.

f4h organise the ‘Foxy Shadows’ – a group of women who aim to get their message to Ministers who come out to the countryside to speak on rural issues.

Please support  f4h  initiatives over the coming year.  To learn more, visit our website at www.f4h.org or telephone the Action Office.
                                                                                                                                         



Individual Activity                                   I CAN DO THAT…

Modern hunting is open and accountable and everyone who believes in the freedom to hunt must be pro-active in showing that hunting has nothing to hide.  The higher the profile of the issue the more understanding and tolerant the public becomes. 

IDEAS

· Schools and Colleges The best way in to a school is through a parent especially if they are a Governor or hold a post in the school. Get hunting on the debating agenda. Pupils need material for projects and debates and are often asked to pick a contentious issue – use hunting as the subject! Contact Youth Development Officer Gavin Sinkowski on 01672 519505

· Your local community – do not leave it to others who may have different values and beliefs and less understanding of countryside issues.

· Get involved in your village.

· Join the local Wildlife Trust, Biodiversity Action Plan,  Woodland Trust, National Trust committee etc.

· Join County Council Access Forums 

· Join your local RSPCA committee
· Farmer’s Markets – please support and consider taking a stand at the market either to sell your produce or promote rural issues 
· Shows – help spread the word by supporting your Regional Director at shows.  Use your village fete to have a stall and spread the word

· Opinion Formers - Councillors, MPs, MEPs, local newspaper editors - Visit their surgeries, invite them to your events, home, hunt kennels, shoots, farm, fishing club.  Invite opinion formers whenever and wherever possible to educate and inform
· Speakers - local groups e.g. W.I., Rotary Clubs, YFCs, are always looking for speakers.  There is a wealth of information and advice available

· Be informed:  join the grass e route for regular electronic information, (email: news@countryside-alliance.org) or join your local network of supporters

· Letter Writing Groups.  See ‘Pen to Paper’
· Banner Campaign - Get involved in a ‘visual’ campaign. See ‘2003 National Banner Campaign’



Individual Action                                         PEN TO PAPER

The Pen is Mightier than the Sword
· Statistics prove that local papers are read and trusted by local people more than the national media.  Furthermore all MPs read their local papers and are influenced by local opinion.
· Be pro-active – get our key messages across (see below), rather than always refuting untruths.
· Monitor newspapers and the broadcast media – refute untruths and bias, but also be ready to support people when an issue is dealt with fairly.  
· Consider setting up a letter-writing group.  Nominate 4-6 people to adopt a local newspaper.  Identify letters and reply – advice is always available from the Action Office. 
Thoughts to consider

The following guidelines are based on in-depth research work with the public.

· The key audience for any letter is the public, rather than necessarily the person you are    responding to (who probably won’t change their mind) or the supporters of hunting (who are already on side)

· The public does not warm to writers of offensive, aggressive or personally attacking letters. It is better to leave that style to the antis

· The most powerful letters are from those who do not hunt themselves, but who believe that people should have the freedom to hunt, free from discrimination

· The more concise a letter, the more likely it is to be read 

· The damaging misconceptions that hunting is cruel, secretive, elitist and opposed by the majority of the public must be constantly rebutted by saying:-

· Hunting is the most humane method of managing and controlling the quarry species
· Hunting has nothing to hide, any member of the public or press is invited to come and see 

· Hunting welcomes anyone and everyone 
· The majority of the public, 59%, are opposed to a ban on hunting.  Only 36%of the public support a ban on hunting.
· A leading scientist on animal welfare has described the Government’s view that the evidence against deerhunting was ”‘incontrovertible” as “scientifically illiterate”.   

· The principles of our society are tolerance and fairness.  Banning hunting is discrimination and has more to do with political prejudice than animal welfare.

· Lord Burns, who chaired the latest Government enquiry into hunting, was asked if hunting was cruel. In paraphrase, he said “No”.  (see  Appendix 1)
Use suitable statements/facts from the Summer Action Pack.

Always include your name, address and daytime telephone number – 

you may ask for them to be withheld - give your reasons



Local Activity
                  “DID YOU KNOW….?” POSTERS
Sets of laminated information posters with simple messages designed to inform the general public, and to rebut the false accusations made by the anti hunt lobby, are available for use wherever possible. 

These are intended to make people think there is more to this subject than they may have thought - as well as to break down the stereotypical views about hunting.

The posters are best displayed where there is the maximum exposure to people who would not normally realise what role hunts and hunting plays in the countryside. 

These posters can be tailored to your event / audience.

 Please ring the Action Office to discuss.

FOR EVENTS

These A3 laminated posters can be used at many events including: 

· Pony Club events

· Point-to-point meetings

· Country shows

· Horse events

· Fun rides
· Hunter trials    

· Terrier Shows       

Pick your event and get permission from the organisers.  

Find an access route where queues are likely to form on the way into or out of the event or where people will be moving slowly enough to read the messages. 

Spacing them out at 20-yard intervals at ‘car’ eye level using both sides of the road.

FOR GENERAL USE

The A5 laminates can be used (with permission) on footpaths/gates etc. in places where the public walk and enjoy the countryside.

Please use Order Form at the back of this Action Pack

*** Please see over for some examples of the messages. ***
 


Did you know…?

HUNTS CONSERVE MORE WOODLAND THAN THE NATIONAL TRUST

Game Conservancy Trust Hunt Figure (38,963.2) Nat Trust Web site Figure (25,000 hectares)

Did you know..?

HUNTING’S CONTRIBUTES £243.1 MILLION TO THE RURAL ECONOMY ANNUALLY 

Produce Studies 1998

Did you know..?

59% OF THE PUBLIC OPPOSE A BAN ON HUNTING

NOP Dec 2002

Did you know…?

2 OUT OF 3 VETS SUPPORT HUNTING ON WELFARE GROUNDS

NOP 2001

Did you know…?

93% OF FARMERS SUPPORT THE FREEDOM TO HUNT

Farmers Weekly  Survey2002

Did you know…?
ONLY 36% OF THE PUBLIC SUPPORT A BAN ON HUNTING

NOP Dec 2002

Did you know…?

THE RSPCA SAYS SHOOTING IS NEXT

Drector General RSPCA Feb 2003 

Did you know…?

APPROX 4.2 MILLION PEOPLE HUNT, SHOOT OR FISH IN THIS COUNTRY

Produce Studies 1998 

Did you know…?

FAMILIES FOR HUNTING – f4h – IS A WOMEN’S PROTEST GROUP (www.f4h.org)

Did you know…?

AN INDEPENDENT AUTHORITY (ISAH) SUPERVISES THE REGULATION OF ALL RECOGNISED HUNTING

Did you know…?

THE CHA REPRESENTS ALL FORMS OF HUNTING WITH DOGS

NOW You Know…

PLEASE SUPPORT THE COUNTRYSIDE ALLIANCE



Local activity            NATIONAL BANNER and POSTER CAMPAIGN 2003

Following the huge success of the 2002 Campaign in the run up to the March we are planning another this summer. Last year over 30,000 Correx were erected, greatly surprising our opponents.  Let’s do the same again.  Correx boards are light, weatherproof and durable and ‘Mega’ banners, posters, carstickers, footpath signs are all available. Templates will shortly be up on the CA website.
It is no coincidence that politicians use the power of posters in their election campaigns. It is the easiest and cheapest way to disseminate messages nationally and locally, demonstrating commitment, cohesion and mass presence. A successful poster/banner campaign will not be lost on MPs – they know the difficulty involved just at a local level – a national campaign will confound our enemies. 

All groups, clubs, hunts, shoots, fishing clubs and individuals should take part.
Where?  

Places of high visibility, with consent of owner, including:

· Fields by railway lines, motorways, A-roads.

· Shop windows, house windows, front gardens, driveways.

· Entrances and exits to county /major agricultural shows.

· Agricultural vehicles – silage trailers, horseboxes etc.

· Pubs.
· Fishing lakes, angling /shooting clubs.

When?

This initiative is to take place as soon as possible & to be ongoing over the coming months. 

How?

Use the order form at the back of this pack to obtain your supplies. 

*** Planning law and how it affects siting of banners and posters will be sent out with your order. ***

A Future for Hunting Depends on YOU



Local Activity

                 COUNTRYSIDE TO TOWN

Following great successes last year this is a celebration of the countryside, including all forms of hunting and country sports, in towns and cities throughout the UK.

Every Saturday, in towns and cities throughout the UK, our opponents hand out literature, collect signatures and spread misleading propaganda about hunting and animal husbandry. 

A  Countryside Stand will give supporters the opportunity to make a positive contribution to the promotion of hunting, country sports and farming. Supporters will explain what they do and why they do it – nailing the lies peddled by our opponents.

Please keep repeating the initiative as often as you can, covering different towns in your area.
MESSAGES

· To educate the public and the media about all forms of hunting, country sports and farming and show the real face of the countryside
· Hunting has nothing to hide – ‘come and make up your own mind’

· Hunting is open and accountable – ‘everyone is welcome’

· Those who participate in hunting are ordinary people, from all walks of life

· Hunting is a humane and effective form of population management

· 59% of the public oppose a ban

HOW

Hunts to encourage members of the public to come along to the stand and meet the hounds, dogs, birds of prey, ferrets etc.

· Decide on accessible towns and gain permission from the council for a stand

· Leaflet drop the town a week before (template leaflet available)
· Place advert in the local papers (template advert available)

· Letter to the local papers (template letter available)

· Put up posters in the local shops/pubs
· Invite the media, your MPs, councillors as well perhaps as any local celebrities. 
· Think about the opportunity to raise funds 
To obtain YOUR copy of the Countryside to Town ‘Implementation Pack’ containing the template advert, letter and leaflets please contact HATC 

Nicky Driver tel: 01531 636685

email nicky-driver@countryside-alliance.org



Local Activity


               VILLAGE VISITS

Throughout the summer months, hunts exercise hounds around the country lanes 

and pass through local villages. In order to make the most of this every day activity, we need hunts to visit as many villages within their hunt country as possible, stopping for a couple of hours at the local pub or village green. This will provide the local community with an opportunity to meet the hounds in relaxed, informal surroundings.  

This will require flexibility and may disturb kennel routine but experience has shown it is very effective, enjoyable and worth the extra effort.

Hunting must become more visible and accessible to the public.  In order to secure its long-term future it needs to win more hearts and minds and build on the increase in public support for hunting.  A visit to a local village will give hunt supporters the opportunity to participate in a positive event, enabling them to make an important contribution to the future of modern hunting. 

Messages

· To inform the public and the media about all forms of hunting
· Hunting has nothing to hide – ‘come and make up your own mind’

· Hunting is open and accountable – ‘everyone is welcome’

· Those who participate in hunting are ordinary people, from all walks of life

· Hunting is not cruel, it is a humane and effective form of population management
· 59% of the public oppose a ban
How

· Decide on accessible villages with a friendly pub / good village green

· Leaflet drop the village a week before (template leaflet available)
· Place advert and letter in the local papers (template advert and letter available)

· Put up posters in the local shops/pubs
· Invite the media, your MPs, councillors as well perhaps as any local celebrities. 

· Keep repeating as often as you can, covering different villages in your area.

· Think about the opportunities for raising funds.

· Take a pooper scoop – leave no trace of your visit! 
· Please give us your feedback
To obtain YOUR copy of the Village Visits ‘Implementation Pack’ containing a template advert, letter and leaflets please contact HATC

Nicky Driver tel: 01531 636685 

email nicky-driver@countryside-alliance.org

Local Activity                                        KENNEL OPEN DAYS

Use your Kennel Open Day /Terrier Show / BBQ etc. to encourage local people unconnected with hunting to come along and find out more.

An open day will enable hunts to ‘give something back’ to their local community by providing the public with a fun and informative day out. It will give supporters the opportunity to make a positive contribution to the promotion of hunting, educating the public about hunting’s role in the countryside. 

An invitation to visit the hunt kennels will demonstrate and prove that hunting in the 21st Century has nothing to hide and it will help us achieve an even greater public opposition to a ban on hunting. 

Messages

· To educate the public and the media about all forms of hunting

· Hunting has nothing to hide – come and make up your own mind

· Hunting is open and accountable – everyone is welcome

· To demonstrate that hunting is an important part of the local community

· Those who participate in hunting are ordinary people, from all walks of life

· Hunting is a humane and effective form of wildlife management

· Hunting plays a positive role in countryside conservation 

· 59% of the population oppose a ban

How

Hunts to invite members of the public to come along to the kennels/hunt events to meet the hounds and staff and have a fun day out.

· Leaflet drop surrounding villages a week before (template leaflet available)
· Place an advert and letter in the local papers (template advert/letter available)

· Put up posters in the local shops/pubs
· Invite the media, your MPs, councillors as well perhaps as any local celebrities
· Take the opportunity to raise funds 
 To obtain YOUR copy of the Kennel Open Day Implementation’ containing a template advert, letter and leaflets please contact HATC

Nicky Driver tel: 01531 636685 

Email: nicky-driver@countryside-alliance.orgv



Local Activity                  HUNT AND CLUB MEDIA OPEN DAY
The press in all its forms regularly cover hunting stories, often with little understanding of how a day`s hunting /coursing etc. is run and organised.  This lack of understanding can be detrimental to the way the story comes across, so an Open Day on the back of a hunt event is a good way to inform the press.

If journalists see at firsthand and have a basic understanding of how hunting/coursing works, their reporting should become more understanding and accurate and we should see more fair and balanced stories.  This will help to continue the shift of the general public in favour of hunting, helping to secure our long-term future.

Message

To build positive relationships with those who can help us or destroy us.

· Educate the media about the basic principles involved in a day`s hunting/coursing

· Ensure the conservation aspects are understood

· Show that we are open, accountable and have nothing to hide

How

· Hunts and clubs to determine two events per year with a press interest

· Your CA Regional Director or Media Relations Manager can help you with press contacts and advice – please ask

· Invite the press to turn up an hour before the event takes place and have a representative from the hunt/club to explain what is involved in a day’s hunting

· Invite them to come out hunting /coursing for a day

· Ensure that they are well looked after by someone who does not reinforce the stereotype

· The press are more likely to come along to a briefing if you can hang it onto something else, e.g. a kennel open day.

Press Articles are more likely to be read by far more people than are ever going to see hunting first hand and, remember, national newspaper editors are ‘born’ out of local journalists.


Local Activity                          HUNT AND CLUB TWINNING

Hunt ‘twinning’ involves hunts forming close links with a nearby Riding School or Youth Group within a ‘twinning’ arrangement. This initiative is expanding upon the Farms to Schools idea where a farm ‘adopts’ an urban school. 

By enabling access to the countryside, which would normally be outside the experience of the schools, the twinning initiative is designed to help cement relationships between town and  country people and prevent misunderstanding arising out of misinformation or lack of access to the facts.  

This will broaden and share experiences for a greater common understanding. 

How

One person from your hunt should be identified to run the programme and perhaps form a small committee of people knowledgeable in their own field.

Identify a suitable riding school (or youth group) for twinning (there may be more than one). If there is a personal contact within the organisation such as a teacher, student or governor, all the better. Make contact and outline the events where you would like to help the students. 

Make a list of venues in which to involve your twinned organisation. E.g. local shows, conservation projects, gymkhanas, fun rides, kennel open days and hunting days.

Establish knowledgeable people who would help as well as persons able to do demonstrations such as farriers, gamekeepers (role of hunting in species management), falconers, archers, fencers (hunting and conservation) etc. 

This initiative need not stop in this country – the aim should be to twin with hunts in the U.S., France, Australia, New Zealand etc.

Contact The Action Office for any help or advice if needed and please report your progress.




Local Action             LOBBYING POLITICIANS FOR THE FREEDOM TO HUNT


Take every opportunity to lobby local MPs/visiting Ministers. Wherever you hear of such a visit taking place, please advise the Action Office immediately so we may coordinate responses to maximum effect as well as keep track of who is visiting where, and what they are saying on this issue.

Politicians, as well as the public, are frequently present at local events.  In constantly making our feelings known to politicians we will ensure that they know how strongly we feel about protecting the freedom to hunt and how implacably opposed we are to injustice, bigotry and discrimination.  At such events, we must ensure that any action does not inadvertently jeopardise the support of the public or that of the event organisers. 

We therefore suggest the following: -

Checklist

1. Report date, venue and Minister/MP involved to Action Office as early as possible. 

2. Appoint action co-ordinator and spokesman or women

3. Assess suitability of venue, event type, public involvement and how your demonstration will impact on others present.

4. Where relevant, consult with the event organiser with regard to our protest’s purpose and objective. He/she will often support the cause but would not wish to be embarrassed by spontaneous activity of which they are not aware. They will more than likely wish to work with you rather than against you and may offer more than you had hoped for, if asked in good time.

5. Contact local supporters who wish to take part well in advance with clear directions and objectives.

6. Assess media and public impact and report back on completion to Action Office.

7. Prepare concise, clear messages to get over to the politician/media whether by mouth or placards etc.

Points to bear in mind

Any action proposed must enhance not alienate support from members of the public or local businesses present.  Ensure maintenance of goodwill with host/event organisers before, during and after the event. 

Please remember to be courteous, reasonable

 and dress to confound the stereotype


HUNTING WITH DOGS – WHAT YOU SHOULD KNOW

Up to 150,000 owners of terriers, lurchers, greyhounds, whippets, salukis and professional huntsmen with around 20-25,000 hounds, carry out the hunting of mink, hare, deer and foxes.  It takes place over the vast majority of the countryside, the farmers of 98% of the available land in England and Wales allow hunting on their land.  

The management and control of the quarry species is at no cost to the land managers, farmers, local or national taxpayers.  It is paid for by the supporters of hunting at an estimated annual input into the rural economy of £243 million.  Total attendance of these supporters, including visitors, at all hunt and club fixtures is estimated at over 1,280,000 people each year.  

The cost of a day’s hunting varies from £2 for foot followers to over £100 for mounted visitors for some hunts.  The majority of hunting is done on foot.  

                  Since 2000, the Independent Supervisory Authority (ISAH) has supervised all forms of legal hunting. ISAH was set up following the recommendations of the Phelps Review of Hunting with Hounds (1997). Amongst its objectives, ISAH reviews and approves the Rules and Codes of Conduct of each of its 11 Member Organisations (the Hunting Associations) so as to ensure the highest standards of best practice.

Hunting is the most humane and the only accountable method of management and control.

Who Supports Modern Hunting?

Public opposition has declined to 36% in light of recent political debates, public inquiries, and as the facts become known and better understood.  An opinion poll of rural veterinary surgeons in 2001 revealed that 63% of them were opposed to a ban on hunting, on animal welfare grounds. In line with this an NOP poll taken in December 2002 showed that public support for a ban has now fallen to only 36%.
The Government commissioned Burns Inquiry stated “Broadly speaking, support (for hunting) was highest in all areas amongst men, older people, those who had lived in the area for a long time, people working in rural occupations and those in lower social class bands.”  

Why Should Modern Hunting Continue?

Hunting with dogs either humanely achieves a kill within seconds, or allows the quarry to escape unharmed. The importance of hunting lies in its ability to monitor population levels and to select and cull the weak, diseased and injured as well as dispersing quarry populations as appropriate to their local environment.

As Lord Burns himself said in the debate in the House of Lords on the Burns Report, “If hunting were subject to a ban, I have little doubt that at least an equivalent number of foxes, deer and hares would be killed by other means.  The number of deaths is not likely to be reduced by banning hunting.”  With regard to whether hunting was cruel or not, Lord Burns went on to say,   “Naturally, people ask whether we were implying that hunting is cruel…the short answer to that question is no.”  

Over the last decade, hunting has been subject to an unprecedented level of scrutiny.  Two Labour Government inquiries, Scott-Henderson (1951) and Burns (2000) as well as the independent Phelps inquiry (1997) have all provided no basis for a ban. 

All the established evidence, and the opinions of the overwhelming majority of experts, demonstrates that, (with the exception of mink whose eradication is an agreed objective by all), the hunted species actually benefit from the management that hunting delivers in the maintenance of healthy populations in balance with other wildlife.  As such, the farming community tolerates them to a greater degree.  Indiscriminate and unregulated culling leads to greater suffering arising from increased wounding of animals, starvation of orphaned offspring and culling throughout the year.

A Time for Tolerance

Those that support the freedom to undertake modern hunting have experienced relentless discrimination from those opposed to that freedom.  As with earlier examples of racial, sexual, gender or religious discrimination, it is founded on long held prejudices that do not reflect the facts.

Many who oppose hunting do so out of antagonism towards those they believe hunt, others because of an ill informed understanding of what hunting actually involves or a belief that wild animals experience events in the same way that humans do.  These beliefs, allied to similar beliefs held by a largely urban group of MPs, have resulted in the sustained persecution of a decent, ordinary, law-abiding minority of our society.

Any moral or ethical case against modern hunting would have to include shooting and fishing within its scope.  That the current debate does not do so is evidence of prejudice.  Those that support the freedom to hunt are asking for the tolerance and protection of the society and democracy in which they live.  Our society has always protected minorities who suffer from intolerance and bigotry.

SYNOPSIS OF THE MEMORANDUM OF UNDERSTANDING

BETWEEN

THE COUNTRYSIDE ALLIANCE AND THE COUNCIL OF HUNTING ASSOCIATIONS

introduction

The Memorandum forms the basis of an agreement between the Countryside Alliance (CA) and the Council of Hunting Associations (CHA) designed to provide a framework of understanding.  

Its aim is to ensure that the missions of the CA and the CHA are understood and that procedures are established to co-ordinate their respective objectives and roles, so that all legal practices of hunting with dogs are effectively promoted and defended.

MISSIONS

The mission of the CA is to defend and promote rural livelihood and liberty and to campaign for a sustainable future for rural people in a tolerant and diverse countryside. The CA recognises the importance of country sports to rural life and this interest is at the core of its activities.  The CA is governed by a Board and carries out its policies through its Chief Executive and his staff.

The mission of the CHA is to promote the combined interests of all those who hunt with dogs within the law.  It ensures that the practices of its members are conducted to the highest standards thus enhancing public confidence in all hunting activities.  The CHA operates through a formally constituted Council comprising each Chairman of its full and affiliated member organisations.

BACKGROUND

The CA and the CHA recognise that:

1. Hunting in all its forms creates beneficial impacts on wildlife management, conservation and the social, cultural and economic framework of rural communities.

2. Politicians have put hunting on the public agenda and in a modern and mainly urban society hunting may not always be readily understood by a proportion of the population.

3. There needs to be public confidence that hunting is carried out humanely and in accordance with the published Rules and Codes of Conduct.  

4. There is the need to continue the supervision of all forms of hunting under a respected and transparent independent authority.

Further, it is agreed that all those involved in the governance and promotion of hunting recognise that there is the need for openness and accountability.

The existence of the CHA enables a distinction to be drawn between the role of governance and management which is implemented through hunting’s governing bodies, and the wider role of the promotion and defence of hunting which is implemented by the CA in the context of other country sports and rural life generally.

The CA and the CHA have the obligation to ensure that these distinct roles work together effectively and cohesively, particularly in the fields of politics, public relations and media management, educational activities and the building of public confidence, and the encouragement of conservation, biodiversity and habitat management.  

objectives

1. The cohesion of political information and response.  

Relevant representatives of the CA and CHA will meet regularly to review political activity and to decide on how best to formulate responses, either individually or jointly.  

2. The cohesion of public relations and media management.

Relevant and agreed representatives of the CA and the CHA will regularly review press coverage on hunting, and other countryside issues, in order to develop a joint programme of pro-active briefings for targeted journalists and other media outlets.  

3. The development and implementation of public awareness and educational activities.

The CA and the CHA will collaborate on the distribution of information packs into educational establishments The Hunting and the Community (HATC) project will be the primary vehicle to see through and monitor these initiatives. 

4. The building of public confidence in all forms of legal hunting.

The CHA is responsible for ensuring that all hunting activities have Rules, Codes of Conduct and effective disciplinary procedures

The CHA will manage the process of establishing high standards of welfare and behaviour in all hunting practices through regular programmes of Field and Kennel Visits.

5 The encouragement of Conservation, Biodiversity and habitat management.

The CA and the CHA will work together to encourage and promote every opportunity for conservation and habitat management.

The CHA will be responsible for ensuring that its members monitor the health and fitness of the population of foxes, hares and deer where hunting takes place. 

FINANCE

The CHA is self-financed through annual subscriptions from its members and contributions from the recognised hunts.  It is responsible for funding the Independent Supervisory Authority for Hunting (ISAH) and other agreed hunting specifics.  

KEY MESSAGES AND REBUTTAL BRIEF


Defeating the current attempt to ban hunting will depend heavily on the support of the public.  Opposition to a ban is already at 59% but must be higher to help prevent political prejudice succeeding.  Following recent detailed research work with the public, this brief highlights the most common and most damaging misconceptions about modern hunting.  It also gives responses that were found to be the most effective. 

Antis say: “HUNTING IS CRUEL, ISN’T IT?”

“Hunting with hounds is the natural and most humane way of controlling the population of all four quarry species.” (Vets Opinion).  Lord Burns, Chairman of the latest Govt Enquiry, said “Naturally, people ask whether we were implying that hunting is cruel…The short answer to that question is no.”  This confirmed the findings of an earlier Government inquiry.  Both inquiries found that death was almost instantaneous.

Antis say: “ANIMALS ARE CHASED TO EXHAUSTION”
Foxes and other quarry species are not hunted to the point of physical exhaustion and collapse rather to the point when still running hard they are caught up by the leading hounds. Equally deer will turn and face the hounds at bay when they are then shot by the huntsman. The huntsman cannot afford to deliberately prolong the chase because if he does so the hounds will be unable to continue the chase because of lack of scent. 

Antis say: “IT IS DONE BY TOFFS ON HORSES WHO ENJOY CRUELTY”

195,000 ordinary women and men from all walks of life, support hunting, most of them on foot.  Logically it cannot be right for MPs to ban hunting with hounds, and not hunting with a gun or a fishing rod, purely because they don’t like the people they believe support hunting with dogs.  The proposal to ban hunting is an attack on the people that hunt, rather than an improvement in animal welfare.

Antis say: “THE MAJORITY OF THE PUBLIC WANTS A BAN ON HUNTING”

ONLY 36% of the public supports a ban on hunting.  The majority of the public now consistently opposes a ban.

Antis say: “A BAN WILL SAVE ANIMALS LIVES”

Lord Burns, chairman of the latest Government inquiry into hunting reported that, “If hunting were subject to a ban, I have little doubt that at least an equivalent number of foxes, deer and hares would be killed by other means.”   The welfare case for hunting is irrefutable.

Antis say: “MEMBERS OF PARLIAMENT MUST DECIDE”

The vast majority of opposition comes from urban MPs with no hunting in their constituencies and is often based on old political scores and not on reality. Decisions on hunting should be made by those involved in wildlife management and farming.  The people who matter in wildlife management and animal welfare are the people who care for animals rather than those who care about them.  The "carers for" invariably also "care about".

Antis say: “HAVING TO PASS TESTS OF UTILITY AND LEAST SUFFERING IS SENSIBLE”

The principle of tests for utility and least suffering is sensible and has a broad range of support as was demonstrated at the Government's Portcullis House Hearings. However, the principle is worthless unless the tests apply to all wild mammals and embrace all methods of controlling them.



UNDERSTANDING THE MEDIA

We live in a nation dominated by the media and there are lots of things that you can do to help achieve good press coverage for your local hunt or club. The golden rule is; always check with your local Countryside Alliance Regional Director or Media Relations Manager. (contact details of RD’s and MRM’s are available on the Countryside Alliance regional web pages at www.countryside-alliance.org).
Don’t forget the local press is often as important, if not more so, than the national media.  The local papers, read by MPs and constituency agents, are often used by the Government as a barometer of public opinion. Key points to help maintain good relations with the local press: -

MEDIA “DO’S AND DON’T’S”
· Do…be aware of all of the local papers within your local area.  Contact details for the local media can be obtained from your CA Regional Director or Media Relations Manager.

· Do…be aware of the deadlines.  If you have material which you think would be of interest to your local paper make sure you get it to the paper in plenty of time.

· Do…ensure that the material is simple and concise.  Keep press releases to one page and always contain the meat of the story within the first paragraph.  News coverage is all about the quality of a story

· Do…remember the five “W’s” in your news release – who, what, where, when and why.

· Do…be available.  Journalists do not want to spend all day chasing around looking for people to verify their material.

· Do…introduce journalists to the right people – think about the message and what image you want to get across.

· Do…provide picture opportunities.  The old cliché “a picture is worth a thousand words” is accurate.  Stories that include pictures stand greater chance of being covered. Think about the background – perhaps include banners as a backdrop.

· Do…keep a written record of conversations with journalists – name, telephone number, paper, questions etc.  These may be useful at a later stage should you wish to comment on other news coverage.  Please report any coverage, broadcast or print, to the Regional Director, Media Relations Manager or the Action Office so that we can build a record of media successes.

· Do…always be open and honest. 

· Do…write letters to the local/national press.  The letters page really does count.  Stick to two or three key areas that you know and understand.  Be sure that your facts and figures are accurate and do not make allegations against organisations and individuals that you cannot substantiate.  Send copies of any letters and local press articles to the CA.

· Do… remember that our campaign is now as much about our civil liberties as it is about hunting itself.

· DON’T… try and be too clever.  Do not try and wrap two or three different messages up in one story.  Instead, give them the facts plus a good punchy quote with telephone numbers of contacts who can be reached to verify any details.

· DON’T… believe it when a journalist tells you “this is off the record” - there is no such thing and you should always refrain from saying ‘no comment’.  However, journalists do not have divine rights and that if you wish you can easily tell them that you will consult other people and ring them back – but make sure you do. 

· DON’T…  forget that local media is not only your local paper.  It can also be radio and TV. 

HANDLING THE MEDIA ON THE GROUND

Media Co-ordinator

Every action aimed at altering public opinion should have a dedicated media co-ordinator responsible for ensuring that our message gets across to the public via the various media channels available. Co-ordinator responsibilities include: planning a press strategy, drawing up a list of journalists, preparing and distributing press releases and briefing spokespeople.

How to get the press to come to your action

News doesn’t just happen, its made to happen. News is managed and manipulated. Media work is sometimes tacked onto actions as an afterthought, with the result that there’s almost always too little of it too late. If media work is left to chance, our message can be spun and actions can go ahead being completely ignored - very dangerous and demoralising for our supporters.

Timing

In terms of publicity, Sundays are a great day for action, before 12noon so that you get the Monday morning papers. The later in the day you hold an event, the less likely the newspapers will cover it. Bear in mind what other news is happening on that day, do not compete with another event or newsworthy activity, if you can avoid it.

INTERVIEW RULES

Practice makes perfect. If you haven’t done any interviews before, get someone to pretend to be the interviewer a day or two before you are due, and get him or her to give you a hard time. See how you do and brush up on any difficult areas.

Be informed Remember that this is an information war and the best warriors are the ones with the information. 

Be calm Do not let the opposition wind you up; the calmest person is the one that the audience warms to. 
Be concise Prepare a 10 second ‘sound bite’ – a short statement that contains your key points and sums up your main message. Don’t be too worried about answering the question, deal with it as briefly as you can and move onto your key points. Don’t use jargon.

Conclusion

Your speed and efficiency at dealing with enquiries and providing good, interesting, verifiable material will help build good media relations and ensure that hunting’s best interests are reflected in local news coverage. 
HUNTING – WHAT THE EXPERTS SAY

A Veterinary Opinion on Hunting with Hounds 

“It is the natural, balanced, biological method of controlling wildlife, proven over centuries.”

The Burns Inquiry into Hunting with Dogs – Hunting is Not Cruel

Lord Burns said in the House of Lords debate on the Inquiry into Hunting with Dogs on the 12th March 2001:  “Naturally, people ask whether we were implying that hunting is cruel…The short answer to that question is no.”  He also stated that, “If hunting were subject to a ban, I have little doubt that at least an equivalent number of foxes, deer and hares would be killed by other means.”

Opinion Polls – The Majority of the Public Now Oppose a Ban on Hunting

NOP Vets poll, July 2001:  63% of rural vets oppose a ban on welfare grounds.  NOP national poll, April 2001:  58% wished hunting to be regulated in some way, only 37% wanted it banned.

Farmers Weekly survey (May 2000) – 93% of farmers support hunting.

Parliamentary Votes – A Majority of Parliamentarians Favour Statutory Licensing

In March 2002 MPs and Peers voted on three hunting options, supervision, licencing and a ban.  52% of parliamentarians voted against a ban.  

The Kennel Club – A Ban Will Harm All Dogs and Dog Owners

Britain’s leading canine organisation said that a ban on hunting could have a “severe effect not only on hunting hounds and terriers, but on all dogs and dog owners.”

The League Against Cruel Sports – Senior Former Staff Oppose a Ban

Two Chief Executives, a Chairman, a Chief Officer and an undercover investigator have left the League opposing a ban on animal welfare grounds.  These are Graham Sirl, James Barrington, Mark Davis, Richard Course and Miles Cooper. 

In an article published in August 2002, Mr Cooper concludes,” That the League is responsible for briefing and guiding MPs is worrying enough, given its inability to mount well balanced argument which takes full account of the implications.  More worryingly still is the prospect that this Labour Government could seriously contemplate the abolition of ‘sport’ hunting given the likely animal welfare implications and the Leagues clear long-term aim with regard to shooting.”

When describing the effect of a ban on hunting Graham Sirl wrote, in a published letter, that it “…will inevitably lead to an increase in activities such as fox, deer and hare drives.  This will be nothing short of indiscriminate slaughter.”

Richard Course, in his submission to the Burns Inquiry, wrote; “The scent hunting or tracking down of fox hunting cause no stress or no trauma to the fox who must be totally unaware of this major part of the hunt.  How the fox is located is totally irrelevant to animal welfare considerations.  It took me ten years to realise this irrefutable fact – others will never realise it because bigotry, prejudice, narrow mindedness, class animosity and ignorance blind people to the truth.”

The British Association for Shooting and Conservation – Support Continued Hunting

Their submission to the Burns inquiry said; “BASC believes that the local farmer; landowner or occupier is in the best position to make a judgement on the most appropriate method of pest control to employ in their locality, according to the practicalities and economics of their particular situation.”
The National Farmers Union – Support Continued Hunting

Their submission to the Burns inquiry said; “Amongst the farming community, there are strong feelings about the importance of maintaining all the currently practised methods of pest control, not least the right to use dogs for the purpose of flushing out and/or taking mammalian pests.”

Farmers Views – Support Continued Hunting

In an independent study commissioned by the Burns inquiry and carried out by Milbourne et al reported that 76% of farmers stated that they were in favour of hunting with dogs. 93% of farmers support hunting according to a Farmers Weekly survey in May 2000.
Shooting is Next

On the 1st May 2001 The Times newspaper reported seeing minutes of a League Against Cruel Sports board meeting that confirmed that their Directors had voted unanimously to campaign against shooting if they were successful against hunting. The RSPCA final draft submission to the Governments Animal Welfare Consultation included a proposal for the criminalisation of all game shooting for sport.  This aspect was removed from the final submission.

Employment – 6,000 to 8,000 Peoples Livelihoods At Stake

The Burns Inquiry reported 6,000 to 8,000 full time equivalent jobs at risk.  For many, this would affect their homes and families and destroy close knit rural communities. The British Equestrian Trade Association estimates that 36,000 jobs related to the equestrian industry would be lost in the event of a ban.

Alternatives to Hunting?  Not Drag Hunting

Mr Broughton, Deputy Chairman of the Masters of Draghounds and Bloodhounds Association said; “Whilst our sport may be the closest on offer, it certainly is not and must never be referred to as a substitute or an alternative for live quarry hunting.  No more, to put it in a different context, than rugger would be a replacement for soccer if the latter were to be banned”.

Conservation

The Burns Report states: “Hunting has clearly played a very significant role in the past in the formation of the rural landscape and in the creation and management of areas of nature conservation.”

Welfare of Horses and Hounds – At risk 

The International League for the Protection of Horses has stated, “The ILPH believes that the abolition of hunting would have adverse equine welfare repercussions.”

The National Canine Defence League submission to the Burns Inquiry stated: “Should hunting simply be banned, it is clear that the great majority of these hounds would have to be put down and, indeed, that there would be no viable alternative to this.”

The National Gamekeepers Organisation – Concerned About the Proliferation of Illegal Hunting

In their submission to the Burns Inquiry, the NGO stated, “Our submission is that the available methods are already low in number and that further restrictions would create real problems for wildlife management and the possible proliferation of illegal killing by irresponsible people.”

The Country Land and Business Association

In its submission to the Burns Inquiry the CLA stated; “The purpose of hunting is to control not exterminate a species.  In the absence of hunting, tolerance of farmers and landowners to a residual fox population and populations of other hunted animals is likely to decrease sharply.  As a result, foxes and other quarry species will be shot or snared indiscriminately with a detrimental effect on the survival of a healthy quarry population in rural areas…Hunting remains the most effective means of controlling populations of pest species in such a way that they are not completely annihilated but that the necessary balance is maintained.”

A Tolerant Society
The freedom to continue modern hunting depends on a tolerant, fair society protecting the rights of a minority to follow their way of life.  Nelson Mandela said,  “I have cherished the ideal of a democratic and free society in which all persons live together in harmony and with equal opportunities.”  “Democracy is based on the majority principle… At the same time, democracy also requires that the rights of political and other minorities be safeguarded.                                                                    




	Product / Best for use at
	Description
	Quantity

per pack
	Price

(inc. carriage)
	Qty of packs
	Total per product

	Mega Banner

Side of Motorway or ‘A’ road
	20ft X 8ft 

Paper paste on banner, needs a solid background providing.
	1
	£ 75.00
	
	£

	Correx Board

Busy Road
	915mm X 610mm

Nail to fence or post
	10

20
	£ 35.00

£ 60.00
	
	£

£

	Set of 12 ‘Did You Know’ posters/ Use on footpath or at an ‘event’ not for use on roadsides
	A3 Laminated Posters 

A5 Footpath Poster
	1

1
	£ 15.00

£ 10.00
	
	£

£

	Car Sticker
	230mm X 75mm

Sticks to the inside of your car window
	5

100
	£  5.00

£ 40.00
	
	£

£
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Action Office, P.O.Box 11, Lechlade, Glos GL7 3YR


Tel: 01367 850488  Fax: 01367 850426


E-mail: grassroute@countryside-alliance.org





HUNTING


ACTION PACK





SUMMER 2003











3








Name of organiser:………………………………. ……    Representing (e.g. group)………………………………………..





Address:……………………………………………………………………………………………………………………….





………………………………………………………………………………………………………………………………..





County ………………………………………………  ……………….Post Code…. ……………………………………….





CA Region ………………………………………………………..      Telephone……………………………………………





Fax……………………………………………….Email:……………………………………………………………………..


Please note that someone must be available during office hours to receive & sign for deliveries





Delivery address if different from above





Name of organiser:………………………………. ……    Representing (e.g. group)………………………………………..





Address:……………………………………………………………………………………………………………………….





………………………………………………………………………………………………………………………………..





County ………………………………………………  ……………….Post Code…. ……………………………………….


Please note that someone must be available during office hours to receive & sign for deliveries





Start date___________            Expiry date__________ 





Switch Issue No. __________





Payment Options





Please enclose a cheque made payable to the Countryside Alliance & mail it together with your order form to the Action Office at the address listed below. Or….


Complete the box below with your credit card details & mail to the Action Office, PO Box 11, Lechlade, Glos GL7 3YR  Or….


Email your credit card details & order to the Action Office at the Email address listed below. 








Please debit my: Mastercard O        Visa  O       Switch  O








Card Number 
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Please allow 10 – 14 days for delivery





The Countryside Alliance


and the


Council of Hunting Associations





Grand Total	          £





The Countryside Alliance 


and the Council of Hunting Associations
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A Future for Hunting


Depends on . . .YOU
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