Anti-Trust Laws

 The Henry Ford’s model T seemed like the perfect car. It never wore out, never went out of style. The TVA and other electric companies bought hundreds to millions of dollars worth of equipment every year. For 40 years, regulation protected the airline industry from the hazard of competition. What happened when deregulation ended that protection?   To paraphrase Calvin Coolidge, “the business of America is big business. Large and crucial industries are dominated by a few powerful companies, which have rewritten the rules of competition. What economic and legal rules do these companies live by?   Oligopolies: whatever happened to price competition? There is no business bigger than the auto business. It looks like the real competition, but the variety of product from variety of prices. It is what you see is what you get? It was with the Ford model T Henry Ford didn’t invent the car and he did not invent the assemble line, but he brought the two together, giving America its first mass produced and mass purchased car. 

Ford, an inventor and mechanic by trade and no effort was used to improved the car, or improve the profit by which it was build. The tin Lizzie looked like the same car year after year, but Ford’s mechanical genius made it run better each year than the year before. His industrial genius made it cheaper to build and to buy. He paid the highest wages in industry, $5.00 a day. He made the car that his workers and other working people could afford to buy Fords.   Ford’s vision was to produce the perfect car, inexpensive and durable. The outside looks did not important as long as it was black.  Richard Strout of the Christian Science monitor owned one. He states that “they were lovely little cars. They were seven feet high and as angular as an awning, and they would take you anywhere.” 

Ford had devised the perfect competitive product. It took beating, but it never wore out, it kept getting cheaper, and would never out of style. Henry Ford had American drivers eating out of his hand. Model Ts were not the only cars around. There were Pierce arrows, Stutz Bearcats, and the Chevrolets, Oldsmobile’s, Buick’s, and Cadillac’s built by Ford’s number one competitor. General Motors, headed then by Alfred P. Sloan. According to him, the corporation’s primary object is to make money, not just to make motor cars. Sloan realizes that he could not sell his car cheaper than Ford, so he gambled that people wanted more than a ride and that they did pay more for color, variety, and options they could get from GM.  Henry Ford may have known cars, but Alfred Sloan knew people, and he knew the twenties. To link his car with the national mood, Sloan made advertising as much as GM product. 
