Consumer Choice Theory
Industries pay close attention to the shopping pattern of the consumer. They amount they spend, what they buy, and the particular items they purchase are vital data to the production industry. It indicates the products that are in demand and in some instances help forecast upcoming sales. Resources are allocated efficiently in a market economy since consumer demand dictates the goods and services that suppliers will produce. They are distributed to those who value them the most and can afford to buy them. Consumer demand tells producers what goods and services to produce and how much of them to produce. Price is a signal to consumers and producers. It gives information to consumers about the cost of producing an item, and it gives information to producers about what consumers are willing to pay for that item.

Marginal cost is defined as the cost of each additional unit that a company produces, normally, most companies look at marginal revenue, and what they want to try to do is take the factors that they are producing and create a system in which the marginal cost equals the marginal revenue. The marginal decision rule is when an employer tries to determine whether or not adding this additional cost will produce the benefit that the employer thinks is needed. The efficiency condition is when you try to get that marginal benefit equaling the marginal cost. Business may seek to maximize profit by cutting costs, adding new products or increasing prices. But w hen their survival is threatened, maximizing profit often means minimizing losses.
The problem was not only to find out about the date, how many date things were in there that you needed to track down, but you actually had to find the different references to the dates as well. What they decided to do for the most part was to identify things that they considered to be mission critical. Approximately fifteen percent of US companies were expected to suffer a mission-critical failure as a result of the year 2000 problem. This meant either, a shutdown of business operations, a health hazard to individuals, or a significant loss of customers or revenue. Businesses struggled to repair their computer systems before the inflexible deadline arrived. Certain industries were prepared.


A market demand curve is derived by summing horizontally the individual demand curves. That is, at each price the quantity demanded by each person in the market is added together. Business determine what customers want by looking at the taste and preferences of their customers, what is popular, what sells, past history, market surveys. Business must be very concerned with their cost structures and trying to minimize their costs as far as production to earn greater profits. The minimization of costs producing those items that desired by consumers at the least cost possible that allocates resources most efficiently.
