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There was once a time when America was a place where people would come to be free in more ways than one. Some came to the U.S. as refugees, some came to find better economic opportunity, and others came for all aspects including social, political and religious equality. In the 19th century the “American Dream” was in the hearts of all the masses that came to America to seek all of the above. Freedom and opportunity meant something to everyone then because all had experienced life without freedom and opportunity. 

Today, the “American Dream” has lost its true values. Initially, people coming to the U.S. came to be free individuals and lived a life of equality. Their dreams were over the years morphed into a dream that consists mainly of becoming a millionaire. People’s values have changed from wanting “equal opportunity” to wanting to write their own “Rags to Riches” stories. America has not been looked at in the same light since and neither are Americans anymore. We are not fighting to be free anymore because we believe we won that fight a long time ago, when the truth is that restrictions have been put on our freedom. The reason for such a change of values goes further than the America dream for many reasons. The most important reason is the silent and inconspicuous downfall of media in the United States.

 In an article “titled Lessons for Realistic Radicals in the Information Age” Mark Lloyd points out that 1969 to 1984 was a period of time that communities had a handle over television and how there was more of a movement to make television more diverse. Today we still struggle for equality not so much in the everyday life but we don’t see much equality in the people who work behind the scenes of television.  Table one shows a study done in 2003 by the Radio Television News Directors and it clearly shows that the majority of television news directors are mainly white males and there percentage of white TV news directors stayed at a pretty consistent level throughout the years. 

Table 1

News Directors: Television 



2002


2001


     1994

        (In percentages)   (In percentages)
  (In percentages)

White

 90.98


92


  92.1

Black

     2
         0.6  

        1.6

Hispanic

   5.8

    5.7

        3.8

Asian American
   0.4

    1.1


   1.5

Native American     1 

    0.6


     1

(Courtesy of: Lessons for Realistic Radicals in the Information Age, -this table was taken from the book The Future of Media).

Table 2

News Directors: Radio




2002


2001


     1994

           (In percentages)
  (In percentages)    (In percentages)

White

  94.98
         95.6


   92.1

Black
         1.9             1.5


    5.4

Hispanic

    2.6


2.9


    2.4

Asian American

 0


 <1


      0

Native American    0.6  


 <1


    0.8

(Courtesy of: Lessons for Realistic Radicals in the Information Age, -this table was taken from the book The Future of Media).

Table number two shows that the same amount of domination is going on in radio as well as television. For argument’s sake you can say whites may dominate the television studios and the blacks dominate the basketball courts. But most people who would suggest something so shallow are the same people who would say that minorities are the ones who don’t want to own broadcast stations. Racist remarks like those are what are keeping minorities down and today they still remain suppressed. What the charts do not show is how many minorities would actually love the opportunity to have a broadcast license.    
“Free” Press

One of the first and most historic examples happened in the early 1960’s during the Vietnam War when the White House was determined to go to war while American citizens were most unwilling (McChesney, Newman, And Scott pg.9). Because the general public did not want to go to war with the Republic of Vietnam the White House and its allies lied to the public to generate support. The worst of all that was even more surprising to most people at this time was the way the media handled the situation. The press played along with the tall tales that the White House and its allies had told instead of doing their job and telling the public the truth. The press embraced the lies and propaganda (pg10). This was just the beginning of the struggle for a free press in the United States. 

Unfortunately, the fight for a free press is still going on today only. Most recently President George W. Bush and his entourage made a claim that Iraq was a big threat to the U.S. because they had weapons of mass destruction. The first problem was President Bush’s failed attempt to even try to show some hard evidence as to why we would think this claim to be true. Furthermore, the press was also not asking for any explanation as to why we would believe such claims. The media was not making any effort towards asking for any evidence on Iraq’s supposed weapons of mass destruction. Instead, the press played a critical role in silencing the truth in many different ways. 


The media hyped up the news reports under false claims and even went as far as exaggerating them. Even more ridiculous than that, was when a hand full of television news stations such as Fox News would not allow people to speak up about the situation. If anyone disagreed with their view they would be ridiculed on national television, simply because they questioned our president’s decision. It was at this time that there was a threat among citizens who opposed the war in Iraq. The media had such an impact on society that people would go as far as calling each- other un-American if for any reason they had different views on the war than our government. At the end of 2004 the war on Iraq was already proven to be a war started under false pretenses. 

Most Americans have become conditioned to believe what they hear from news sources without questioning it. However, because of the recent lies that the government told all of us to go to war with Iraq, the corruption of our current electoral system and the surprising attack on American soil on September 11th, 2001 the credibility of the “free press” is now starting to be questioned more and more. 

Television is where most people get their news from today and radio as a news source barely exists outside of NPR (McKibben, pg.156). This allows the television studios with a lot of money to decide what we see and what we don’t see. Further more, it’s very easy to cover and event and have it edited together to appear as something that it wasn’t originally captured as.  The chart below shows the different mediums and how credible they were from 1959- 1997. As you can see below this survey on American media consumption clearly shows that the credibility in newspapers drops while TV credibility skyrockets in a 27-year period from 1959-1986. 

Most Credible News Source




1959

1986

1988

1997
 

Television 
 29%
      55%

 49%

 53%

Newspapers
 32%

 21%

 26%

 23%

Radio
    
 12%

  6%

  7%

  7%


Magazines

 10%

  6%

  5%

  4%

Don’t know
 17%

 12%

 13%

 12%

(Courtesy of http://www.medialinkworldwide.com/sv0003.htm -this table was taken from Silverblatt’s book on Media Literacy). 


Television rose above all the other mediums because one of them being because it’s so easy to watch TV where you can see somebody talking to you it makes it more personal for the viewer. Nothing happens by accident either. Television producers pick attractive and convincing anchors for their broadcasts that would target a general demographic and subconsciously make the viewer feel like the chosen reporters are trustworthy and would easily become friends of your family.  For example, when World News Tonight anchor, Peter Jennings, passed away from cancer earlier this year, people all across America mourned him not because they were related or because he was even a celebrity. They were upset and sad because he was a news anchor that was on TV every night that they could trust who became part of everyone’s family. He had a calming voice that lots of people would even fall asleep to every night. 

 The previous table showed credible news sources through time while the one below shows which type of medium American actually relied on most through time. As the years go on the more and more people actually relied most on television as a news source. 

Which Medium Americans Relied on Most

   

1959
1963
1967
1971
1974
1980
1984
1988
1997      
Television 51%
55%
64%
60%
65%
64%
64%
65%
69%

Newspapers 57%
53%
55%
48%
47%
44%
40%
42%
37%

Radio
 34%
29%
28%
23%
21%
18%
14%
14%
14%

Magazines
  8%
 6%
 7%
 5%
 4%
 5%
 4%
 4%
 5%


Online
 ***
 ***
 ***
 ***
 ***
 ***  ***
 ***
 2%

Other People 4% 4%
  4%
 4%
  4%
 4%
 4%
 5%
***

Don’t Know   1% 3%
  2%
 1%
 ***
 ***
 ***
 ***
***


No Answer
 ***
 ***
***
***
***
***
***
***
***

(Courtesy of http://www.medialinkworldwide.com/sv0003.htm -this table was taken from Silverblatt’s book on Media Literacy). 

On both charts TV was the dominating medium as a news source. Television covers more events rather than any issues that are currently going on. (Silverblatt pg.17) Art Silverblatt’s statement, entertainment has become news, says it how it is, nice and simple. My point is that today’s “news” has started to feel more like entertainment because celebrity drama has become a focus on the nightly newscasts across America. Everyone is well informed on who Britney Spears is going out with. People know more about Michael Jackson’s court case, and Tom Cruise and Katie Holmes getting married than the important current issues. People in this day and age are obsessed with celebrity’s and 

TV at its Finest: The Brainwashing Behind Television:
 [The Press] has lost any sense of nobility about their profession. Just go channel surfing and you see ‘Hardball’ with Chris Matthews and you see ‘Crossfire’; it’s kind of all the same genre. It’s false conflict presented as a serious discussion (pg. 17). 


The problem in the media is not only in journalism but it is found in every type of medium especially television. The television crisis is extremely blatant, yet the American people have become oblivious to the brainwashing affect it has. Take the commercial industry for example; there is not a second going to waste on any ad on television. Everything we see, hear, feel, and relate to some form of branding that affects each and every one of us on some sort of a subconscious level. In fact, television is the cause of a lot of today’s serious problems with children from Attention Deficit Hyperactivity Disorder (ADHD) to Obesity (http://www.visionandpsychosis.net).
Using National Health Survey data, Dietz and Gortmaker (1985) found that hours spent watching TV proved to be a strong predictor of obesity among both six to eleven year olds and twelve to seventeen year olds. For each additional hour of average television viewing above the norm, the prevalence of obesity increased 2%. To exclude the possibility that children or teens watched more television because they were obese, the researchers chose children who were not obese at baseline but who became obsess at the follow-up. (Silverblatt Pg.252)


Obesity in the US is out of control not only in children but it has taken hold of all ages.  America has become a fat country and it is not all because of television but it T.V. only encourages obesity in a huge way. 

Figure 1
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(Courtesy of http://www.amureprints.com/documentation/toles.htm)

Figure 2
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(Courtesy of http://www.amureprints.com/documentation/toles.htm)

The Image depicts an obese American citizen who shows knowledge of avoidable causes of death such as smoking as well as obesity. However, he is shown in this picture to be an obese overweight lazy American who watches a lot of T.V. The man in the picture is ironically portrayed is a silent participant of obesity in the U.S. I use the word participant because obesity, like smoking is an avoidable disease (like the article that is up on the wall behind our fatty McDonalds consumer American.     

Some people might ask what ever happened to kids playing games outside and sports like basketball or soccer with your friends whether it was rain or shine. Or riding your bike not anywhere in particular but just for the sake of riding and exploring your neighborhood? The answer to that question is television happened. Now, you might say TV was around when I was growing up and it never had a negative affect on me; why would it have a negative affect on today’s generation of kids?

 It may have been that you didn’t watch much TV as a kid, so you didn’t have the problem kids have today where “the average American watches 3 hours and 46 minutes of television each day” (Silverblatt, pg.1). But also keep in mind that TV has changed a lot compared to television twenty of more years ago. Even if you look back to the history of TV and see how and where the TV was placed in a room compared to today’s TV’s are placed in a room there is an enormous change in the arrangement of a room. For instance, 

Most people today don’t live their lives. They have learned it’s much easier to watch characters on television live lives that are often luxurious and completely unrealistic. Why ride your bike outside when you can change the channel to ESPN and watch the X-Games where you can see BMX biker riders doing things you will never be able to do? In a sense you’re experiencing the ride through watching it on television. Television is still new but look how far it has come in such a short period of time! It is different from reading a newspaper, magazine, or listening to the radio. It is a more interactive form of media.  Who can say no to something that has a show for any mood your in? Weather you want to laugh, cry, learn, or explore there’s a show or a channel that will suit what ever mood your in.    

Media Ownership:

One of the main causes of media corruption is media ownership. Currently there are only five major media conglomerates who own everything we hear and everything we see on television; most radio stations are controlled by them including newspapers and magazines. Practically every type of medium we get our information from is owned by a handful of very few powerful corporations who are not interested in anything but making more and more money for themselves. There are ten major media conglomerates that dominate the media. 

The five conglomerates include Time Warner, Disney, Murdoch's News Corporation, Bertelsmann of Germany, and Viacom all of which own all forms of media from newspapers to Movie studios across the U.S. (http://www.thenation.com/special/bigten.html) 

As a result of the consolidation of media markets many TV and radio stations and newspapers fell into the hands of just a few companies, preventing us from knowing the truth about what’s going on in our communities and around the world. (McChesney, Newman, And Scott. Pg. 107)

The graph below shows illustrates the massive decline in the number of corporations that control a majority of the U.S. Media throughout the years. 
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(Courtesy of: http://www.corporations.org/media/) 


There is major competition going on between these companies for more and more power and money. It is true that the aforementioned big ten media conglomerates are the ones who shape and form society in the United States. Not only in terms of warping the truth in politics but they create consumers. Hardly no one is ever happy with what they already have they are all waiting for the next best thing to come out so they can buy it. Television is creating a demand that has not existed before. By not being able to have strong local based television stations or any other well-known independent news sources with a strong voice. 

Reform- Challenge your Media:


If we want to correct our failing media system we would need to change the source that it all comes from which is the five media conglomerates. The key thing to do to make things better is to educate people on the media and the importance of media reform. Another way to help out is to be an advocate for policy change. Make it know that the society does not want major corrupt corporations owning everything we see and hear. It not only disobeys the first amendment of free speech and freedom of the press but its having a massive negative impact on society. So a good way to do this is to send letters to congressmen, start petitions, and make an impact on your local news stations. Another good way to stay informed is to watch the media and watch for mistakes and evidence of misguiding/ misleading news. 


The need for a free and diverse press is in great need and we need to join forces to bring the well-deserved attention to media policy making and the corporations affect on society. This could be just the beginning of a new America one that could encompass the old idealistic ideas that the U.S. once had and put us all on the right path to happiness without living a fake materialistic lifestyle.     
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