Comm 210: Persuasion Group Project 
Ellis, Spring 2005
(the groups will present the last two weeks of classes)
Even though the project comprises 30% of the course grade, the assignment will be graded out of 100 points.
The goal of this project is for students to apply persuasion theories to reality—specifically to the ad production process.  Students need to create a storyboard of their own advertisement using photoshop or other techniques you may know (hand drawn will be acceptable for this part—make sure they are big enough to see).  In this project, you need to demonstrate how specific persuasion theories (apply 2 or 3) can be used to explain why and how your creative advertisements are going to work, and what advertising effects you expect to have (what populations or audience characteristics will you be capitalizing on?).  One of the best ways to clearly articulate the effect that an ad will have is to develop a process model (like the TORA example) that will indicate each phase of the process that the ad will influence (including relevant variables where applicable).  Groups will be comprised of 3-4 people.  You should select your group members ASAP, so that work can begin.  People who are not currently in any group will be assigned to one.

You will be required to have at least 5 academic journal references (these could discuss the theory and/or the variables you are examining).

The end of the semester is rapidly approaching—begin now.  

Feb 28th – Preliminary Group Report


This report should include the names of your group members, a listing of 

the theories that you plan to examine, and the media type that you plan to use (print, video, radio).  Also to be included in this report is the product or issue that you are focusing this campaign on.  Social or Political Issues can sometimes be the most interesting subjects for ads (or public service announcements).  This document should be 1-2 pages.

Maximum of 5 points.

April 15th —Group Project write-up due


This report will contain a detailed discussion of the ad, how it relates to 

certain persuasion theories and how you plan to measure the advertising effect (the process model).  This report will count for the majority of your project grade.  Detailed predictions regarding how specific features of the ad will influence the target audience should be presented (using academic journals as a reference point for the expected effects).  This report should be between 5-7 pages.  A bibliography should be attached to the end of this report (the bibliography does not count toward the 5 page minimum), and should include a minimum of 5 academic journal references.  Maximum of 60 points.
April 18th-April 29th—Group Presentations

This presentation should be a synthesis (summary) of your written projects—new information should not be added at this point.  You will however, be presenting your storyboard and (if you do it) the actual advertisement, be it in print, audio or video.  The discussion should incorporate the theoretical models you have chosen to use, the audience analysis, and the predictions you are making based on research.  Storyboard should be handed in at the end of your presentation.  Maximum of 30 points.
Date of Final Exam—Group Member Feedback

During class you will be asked to fill out an evaluation form that discusses your group members’ contributions to the project.  Be forewarned… this component is solely based on your group members’ evaluation of your performance as a member of the team.  I will not have any influence over this part.  This aspect has been incorporated to penalize those students who try to just get by on the backs of their fellow students.  I will average the grade given to you by your peers and that will be the number of points you get out of 5. 
Maximum of 5 points.

Total Points = 100

Group presentation order will be randomly selected.
Good Luck.  And have fun with this.

