Comm 210: Assignment #1

Due: 2/14/05

Task: 

· Select a print advertisement (e.g. from the net, the newspaper, magazines, etc.)

· This ad must deal with a real product/issue

· The ad should be appropriate for polite company
· Do not create your own ad—use a real one for this assignment

· Write a 1-2 page analysis of the advertisement that includes:

· 1 Paragraph product/campaign intro (incorporate description of the product, price range, apparent target audience, is this one of a sequence… and any other relevant information)

· 2-3 paragraphs discussing how the ad relates to the message learning process

· 2-3 paragraphs discussing specific features of the ad that manipulate variables of the source, message, channel, receiver (one or all).

· Are they effective?

· 1-2 Paragraph summary of findings

· Include suggestions for improvement (or alternatives)

· You do not need any outside resources (other than the ad itself) to complete this assignment

· Bring hard copies of the paper and the ad (stapled together) to class on Monday

· Some of you will be asked to present your analyses in class at that time

