Coms 105, sections 14, 16

Chapter 1 – Speaking in Public

I. Power of Public Speaking

a. Historical significance

b. Value of public speaking

c. Three opportunities found in public speaking:

i. Persuading

ii. Informing

iii. Entertaining 

II. Similarities between Public Speaking and Conversation:

a. Organizing your thoughts logically 
b. Tailoring your message to your audience 
c. Telling a story for maximum impact 

d. Adapting to listener feedback 
III. Differences between Public Speaking and Conversation:

a. Public speaking is more highly structured 

i. Time limitations

ii. Does not typically allow for interruption

iii. Demands more detailed planning and preparation

b. Public speaking requires more formal language

i. Slang, jargon, and bad grammar have no place

ii. American audiences, despite a general tendency toward informality, often react negatively to speakers who ignore this point

c. Public speaking requires a different method of delivery

i. No stock phrases such as “you know” and “I mean”

ii. No vocalized pauses such as “uh,” “er,” and “um”

IV. Developing Confidence

a. A survey in 1973 asked 2,500 Americans to list their greatest fears (41%)

i. Public speaking… a fate worse than death?

ii. Recent studies of social situations list giving a speech and being asked personal questions in public to be two of top 3 social setting fears

b. Nervousness

i. It is normal, even desirable to be nervous before a speech

1. stage fright – anxiety over giving a speech for an audience, not good… can be incapacitating

2. use your adrenaline to work for you

ii. 6 strategies to deal with/reduce nervousness:

1. Acquire Speaking experience 

a. Fear of the unknown is typical

b. This class will help

2. Prepare, Prepare, Prepare

a. Each minute of a speech = 1 to 2 hours of prep

b. Reduce stage fright by up to 75%

3. Think positively

a. 5:1 ratio of positive to negative thoughts

b. Communication not performance

4. Power of Visualization

5. Most nervousness is not visible

a. Nervous system may be giving you a thousand shocks, but the viewer can only see a few (p. 12)

6. Don’t expect perfection

a. I am not expecting perfection.

b. I am expecting clearly organized, and communicated information

iii. Other ideas:

1. Don’t stay up all night preparing… get some sleep

2. Tighten/Relax Muscles

3. Slow deep breaths

4. Work hard on the introduction – anxiety decreases afterward

V. Public Speaking and Critical Thinking

a. Critical thinking – focused, organized thinking about such things as:

i. Logical relationships among ideas

ii. Soundness of evidence

iii. Differences between fact and opinion

VI. Speech Communication Process

a. Speaker (presenter of the speech)

b. Message (the substance of the communication)

c. Channel (means by which a message is communicated, it shapes the message – JFK vs. Nixon

d. Listener (receives the message, listener’s frame of reference)

e. Feedback (usually nonverbal – from listener to speaker, important part in developing confidence, ensuring accurate communication)

f. Interference (impedes the communication, internal or external)

g. Situation (time and place of speech)

VII. Public Speaking in Multicultural World

a. Cultural Diversity in the Modern World

i. 215 Nations, each represented in the US

ii. If current trends continue, by 2050 people of European Decent will become a minority of US citizens by the year 2050.

iii. 4 of every 5 new jobs in US are generated as a direct result of international trade

b. Cultural Diversity and Public Speaking

i. Gesture of “O.K.” and Brazil

ii. Yes/No North American nods in Thailand

iii. You must learn if there are any specific cultural “faux pas” for any of your audience members in advance and then avoid them

c. Avoid ethnocentrism

i. –the belief that one’s own group or culture is superior to all other groups or cultures

ii. it can create group pride and enhance loyalty in a homogeneous, but also be destructive in a diverse group

d. Do not prejudge the speaker based on their accent, country of origin or based on their appearance.  Listen closely to what they say.  

