FMML- Occupational Category (Food Marketing Series, Management Level)

Instructional Area: Marketing, Management and Promotion
Performance Indicators
1. Describe marketing functions and related activities.

2. Explain the concept of marketing strategies.

3. Select target market.

4. Explain the concept of promotional mix.

5. Select advertising media

Event Situation

You are to assume the role of vice president of international marketing for CHILL SODA COMPANY. The president of the company (judge) has asked you to develop new promotional media for the expansion for one of your products in Europe.

The latest marketing research has indicated that your major competition owns roughly 55% of soda sales in European market, while the CHILL SODA COMPANY has 29%. The president of the company (judge) has decided to put up a challenge for European dominance of the soda industry. The president (judge) has asked you to develop new promotional ideas for the expansion of the CHILL SODA COMPANY’s European market. You are to create a new campaign for RIVER DEW, your most recognizable and top-selling product. 

The following is a comparison chart representing the differences between the CHILL SODA COMPANY and the industry leader

	Characteristics 
	Leader
	Chill Soda

	Domestic Gross Sales
	$ 325, 000, 000
	$275,000,000

	European Gross Sales
	$ 550, 000,000
	$290,000,000

	Number of European Countries
	11
	4

	Advertising Dollars Used- Europe
	$ 15,000,000
	$3,000,000

	Top Selling Product
	Classic
	River Dew

	Top Selling European Country
	Spain
	Germany


The marketing department has determined that France will be the target country for the new promotional campaign. You will need to determine the target market for RIVER DEW within the country. 

The president (judge) wants you to provide promotional ideas for introducing RIVER DEW into the French culture. In addition, you are to determine what kind of challenges your promotional ideas might encounter in France. For example, you need to elaborate on any kind of cultural differences your firm will experience while expanding your marketing into France. Also, describe any communication barriers that may or may not allow your product to be received in a favorable manner. With each of these challenges, provide the president (judge) with recommendations to remedy the situation.

Your presentation to the president (judge) should include the following

· An explanation of the marketing functions/utilities that will be implemented into your promotional mix

· New and fresh promotional ideas for RIVER DEW

· A choice of 2 advertising media along with their advantages and disadvantages

You will present your ideas in a role-play to take in the office of the company president (judge). The president (judge) will begin the role-play by greeting you and asking to hear your suggestions. After you have made your presentation and have answered the president’s (judge’s) questions, the president (judge) will conclude the role-play by thanking you for your input.

