BSM- Occupational Category (Business Services Marketing Series)
Instructional Area: Marketing and Product/ Service Management

Performance Indicators

1. Address people properly.

2. Sell a good/service/idea to individuals.

3. Explain the concept of product mix.

4. Explain the nature of channels and distributions.

5. Explain the concept of marketing strategies.

Event Situation

You are to assume the role of vice president of marketing for KOOL-RAY Sunglasses. The president of the company (judge) is considering an additional distribution channel (on the Internet) and has asked you to evaluate several marketing options.

KOOL-RAY is a manufacturer of upscale sunglasses that are targeted to middle-and upper- income men, women, and young adults. The average retail price for KOOL-RAY sunglasses is $95. The company also makes a limited line of accessories such as cases and straps. Currently, KOOL-RAY is marketed in 50 states and uses selective distribution: their product line is only available in upscale specialty and department stores.

KOOL-RAY is developing a Web site to help them market their product line. The company’s president (judge) has asked you to evaluate the marketing options currently being considered for the KOOL-RAY Web site. Those options are as follows:

1. Make all KOOL-RAY products available for purchase on the Web site at a lower price than is currently being charged in the retail outlets.

2. Make all KOOL-RAY products available for purchase on the Web site at the same price currently being charged in the retail outlets. 

3. Develop a special KOOL-RAY “E-line” of sunglasses and accessories not available at current retail outlets. These products would only be available on the KOOL-RAY web site and would never appear in stores. 

4. Provide informational marketing support only and not permit any online purchase of KOOL-RAY products. Information could include an “electronic product catalog” that displays the entire KOOL-RAY line, in addition to anything else you might suggest.

You are to analyze each of the four options. Your analysis should include the advantages and disadvantages of each option and how your choice would affect current retail distribution outlets.

You will present your findings to the president (judge) in a meeting to take place in the headquarters office of KOOL-RAY. The president (judge) will begin the role-play by greeting you and asking to hear your analysis and recommendations. After you have presented your findings and have answered the president’s (judge’s) questions, the president (judge) will conclude the role-play by thanking you for your information.

