APPAREL AND ACCESSORIES MARKETING

ASSOCIATE LEVEL

Performance Indicators

1. Address people properly.

2. Describe marketing function and related activities.

3. Explain the role of promotion as a marketing function.

4. Explain the types of promotion.

5. Select products to promote.

Event Situation

You are to assume the role of experienced sales associate at WILLOW BAY CLOTHIERS, a new, Paris-inspired, ready-to-wear discount clothing store.  Your manager (judge) has asked you to help develop a new promotion to increase customer loyalty.


The clientele of WILLOW BAY CLOTHIERS includes a group of women over 30 years of age who want to have the hottest fashions from the runways of Paris.  These women usually purchase clothing from your store for special occasions several times a year.  They enjoy shopping at WILLOW BAY and recommend your lines of clothing to their friends and relatives.

The store’s manager (judge) wants these women to become regular shoppers instead of just special occasion shoppers.  The manager (judge) has asked you as an experienced sales associate to work on a new promotion to bring your clientele back to WILLOW BAY more often.  Specifically, you are to propose a new promotional plan for your current customers.

WILLOW BAY wants to use a brand-building, cross-promoting, income-generating medium that will take the store to a new level.  The manager’s (judge’s) idea uses the regular customer receipt and makes it “uncommon” by printing receipts that offer a discount/promotion.  This receipt becomes valuable because it offers a future discount or promotion that the customer can take advantage of at a later time.  This should help generate repeat business.


Keeping in mind the goals of the promotion as stated above, the manager (judge) has asked you to develop two sales incentive promotions to place on customers’ receipts that would bring them back to the store for additional shopping events.  Be sure to prove the rationale for the promotional tool that you develop and discuss why you think this will help to meet the goal of developing additional business from this bank of customers.


Your presentation should do the following:


· Develop two receipt promotions.

· Explain why these promotions will bring customers back into the store more often.

· Provide the rationale for how these promotions will meet the store’s goals.

You are to present your findings to the store manager (judge) in a role-play in the store’s office.  The store manager (judge) will begin the role-play by greeting you and asking to hear about your promotions.  After you have presented your ideas and have answered the manager’s (judge’s) questions, the manager (judge) will conclude the role-play by thanking you for your ideas.

