“White collar exodus”

Blue-collar jobs have been leaving America for decades. Now, thousands of higher paying positions are also moving abroad. This program examines the pros and cons of white-collar outsourcing, highlighting emotional and ideological divisions on the topic. It also studies real-life examples of outsourcing in action. An in-depth look at India’s booming call center industry—which provides systematic training for Mumbai workers in American standards of speech and culture—illustrates the extent to which American business relies on overseas labor, while commentary from economists and policy makers explores the effect of outsourcing on America’s middle class.
Henry Ford may have known cars, but Alfred Sloan knew people, and he knew the twenties. To link his car with the national mood, Sloan made advertising as much as GM product. Professor Leo Rebuff of George Washington University has written about the car and the era. He states that “shrewd – in some sense manipulate advertising, suggesting that an automobile represents your status and your personality, that not the way to get around aided the appeal. The possibility that you could trade in your old car and buy a Chevy on time made it more possible for GM to challenge Ford. 

According to Richard Stout, the Christian Science Monitor says that “they got better looks and convenience, yes.” 

Ford’s vision was to produce the perfect car, inexpensive and durable. The outside looks did not important as long as it was black. Richard Stout of the Christian Science monitor owned one. He states that “they were lovely little cars. They were seven feet high and as angular as an awning, and they would take you anywhere.” According to David Schumacher in 1959, Julian Granger was a reporter with the Knoxville News Sentinel. “It was Saturday night, the late shift at The Knoxville News Sentinel; I went to my box and pulled out all the news releases. There are weekly, biweekly of the Tennessee Valley authority. I went through it, then I got to the second page, and this thing jumped out at me stating that “On this bidding, Allis-Chalmers, General Electric, and Pennsylvania transformer quoted identical prices of $112,712.” 

It seemed as though Ford had devised the perfect competitive product. It took beating, but it never wore out, it kept getting cheaper, and would never out of style. Henry Ford had American drivers eating out of his hand. Model Ts were not the only cars around. There were Pierce arrows, Stutz Bearcats, and Duisenberg’s, and the Chevrolets, Oldsmobile’s, Buicks, and Cadillac’s built by Ford’s number one competitor. General Motors, headed then by Alfred P. Sloan. According to him, the corporation’s primary object is to make money, not just to make motor cars. Sloan realizes that he could not sell his car cheaper than Ford, so he gambled that people wanted more than a ride and that they did pay more for color, variety, and options they could get from GM.


Leon Stein says that “the history is one of a sequence of newcomers to America who stepped foot into America and the sweatshop, almost simultaneously. It was a cesspool, lint and dust in the air, darkness or inadequate lighting, crowed machinery, dirty floors, men and women. Stripped to the waist, bending over their machines, children lolling about. 

The question is why have these companies grown so much in the last 50 years, these multinationals that are investing in more than one country around the world? “It related to the global growing and is becoming a much more powerful factor in many companies’ reckonings, and they really are playing to a much larger market other than their own.  As they do that then they need to start making decisions about- do they export, do they build abroad, do they buy subsidiaries? All that kinds of decision start to become very important” said Blomstrom. According to McCulloch she says “another reason is that increasing manufacturing is based on advanced proprietary technologies, and direct investment is one of the best ways to extend the use of your proprietary technology and at the same time slow down the efforts of your competitors.” There are various opinions on each of the economist. Each of them has their own value to explain the economics. 


A lot of countries have different tax, some countries tax profits at a lower rate than others do, and multinational companies can try to take advantage of this in the following way. For example, “country “A” have a particularly high tax rate relative to country “B”, that has a low tax rate and the corporation, the multinational corporation we are talking about has one way it can shift profits out of country “A” which has the high tax rate. To country “B” which has the low tax rates is by charging high prices for the parts it sells to the companies, so they can take advantage of each other as it is referred to as transfer pricing” said Behravesh.  Another example is the assembly lines that could produce tanks and planes there were resistance to overcome. “President Roosevelt’s advisers assured him that business had to make money out of process or business would not produce, so the government ultimately determined.


So as you can see outreaching is not a good idea we need to keep our job inside our country and just worry about us.

