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ITTIHAD UNIVERSITY

College of Engineering and Computer Science

Course Plan

101482 Electronic Commerce
1. Course number
: 
101482
     Course Title

:
E-Commerce

     Credit Hours

:
3 hours                                                                                 

     Semester

:
1st  

     Year


:
2003 - 2004

2. Pre-requisites  No.
: 
101211                  Course Title: Programming II,  

This course needs some programming languages such as C, C++, or Java to use in creating web pages using JavaScript and it needs some data structure for organizing the backend. Both are covered in programming II.                 

3. Instructors:



Office   

email                                    
Tel.


Dr Omar Bashir


1D


ecommercerak@yahoo.com
264

4. Office hours :    For Women Students   
:
Sun (1600 – 1700), Tue (1100 – 1200),

Mon,Wed (1500 – 1600)
                               For Men Students   

: 
Sat, Mon, Tue, Wed (1600 – 1700)
5. Text Books : 

1. Elias M. Awad, “E-Commerce: From Vision to Fulfillment”, Prentice Hall, 2002

2. Instructor’s Notes

It is the responsibility of the student to acquire his/her original copy of the primary textbook.

6. References:

1. Harvey M. Deitel, Paul J. Deitel, and T.R. Nieto, “e-Business and e-Commerce How to Program” 1st edition, Prentice Hall, 2001.

2. Efraim Turban, “Electronic Commerce: A manegerial Perspective”, Prentice Hall, 2000.

3. Kalakota and Whinston, “Electronic Commerce: A Manager's Guide”, 1st edition,  Addison Wesley, 1997.

4. Wade, Parent, Schneberger, & Newson, “Cases in Electronic Commerce”, 1st edition,  McGraw Hill, 2000.

7. Course Objectives:

The objective of this course is to develop an awareness and understanding of the relevant issues, advantages and disadvantages, and specific techniques involved in using electronic commerce to assist in the production, coordination, marketing and delivery of goods and services. The course will involve lectures, guest speakers, topical readings, and hands-on web page development. About half the classes during this course will be held in the classroom and the other half will be distance learning classes over the internet.

After completing this course the student will:

· understand how electronic commerce can support the development, manufacturing, marketing and service of products and/or services, 

· learn about the different facets of electronic commerce and how each one can be used to support business practices, 

· learn how to determine whether this new resource can be used to improve the efficiency and effectiveness of your organization, 

· learn how the Internet works, what it can and can not do well, security, etc., from a technical perspective, and 

· gain experience in using the internet and in developing web pages and an effective web presence. 
8. Study Schedule :

	Week
	Topics
	Remarks

	 Week  1
	Introduction to E-Commerce

Introduction to the Internet and WWW
	Chapter 1

Instructor’s Notes

	 Week  2
	Client Server Architecture on the Internet

Elementary HTML
	Chapter 4 

Instructor’s Notes

	 Week 3
	Overview of an E-Commerce Activity

User forms in HTML
	Chapter 3

Instructor’s Notes

	 Week  4
	Financial Transactions in E-Commerce

Intro to client side programming in JavaScript
	Chapter 8 

Instructor’s Notes

	 Week  5
	Security Issues in E-Commerce

Intermediate-level JavaScript
	Chapter 9

TEST 1
Instructor’s Notes

	 Week  6
	Encryption
Advanced JavaScript
	Chapter 10

Instructor’s Notes

	 Week  7
	Electronic Retailing

Intro to server-side programming using ASP
	Instructor’s Notes

Instructor’s Notes

	 Week  8
	Advertising on the Internet

Exercises in ASP
	Instructor’s Notes

Instructor’s Notes

	 Week  9
	Dynamic HTML
	Midterm exam
Instructor’s Notes

	Week  10
	Marketing in E-Commerce

Dynamic HTML
	Chapter 11 

Instructor’s Notes

	Week  11
	B2B E-Commerce

Dynamic HTML
	Chapter 13

Instructor’s Notes

	Week  12
	Intranet and Extranet

Introduction to XML
	Chapter 14

Instructor’s Notes

	Week  13
	Implementation Issues and Infrastructural Support


	Instructor’s Notes

TEST 2

	Week  14
	Legal and Ethical Issues in E-Commerce
	Chapter 15

	Week  15
	Miscelleneous Topics
	

	
	FINALS
	


9. Evaluation:

	Activity
	    Required
	Assessment
	Scheduled  date

	Assignments
	
	5%
	

	Quizzes
	
	5%
	

	Test1 and Test 2 
	
	15%
	

	Project
	
	10%
	

	Mid-Term Exam
	Required
	25%
	

	Final Exam
	Required
	40%
	

	Total
	     100%
	


10. IT tools used :( Software, Internet, Data show, Network, CD,….)

· Windows 98 or newer

· Microsoft Internet Explorer

· Notepad

· Video Projector (Data Show)

· CD comes with the book

· University LAN

· E-mail

11. Course Website: 


http://www.geocities.com/ecommercerak/
12. Online resources: ( Web, online courses and materials, -----)

www.prenhall.com/turban
www.prenhall.com/deitel
www.deitel.com
http://ecommerce.internet.com,

www.ecommerce.gov, 

www.elib.org/econ, 

www.ecomworld.com 
13. Remarks :

�
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