8005 經貿英語閱讀
  （課程代號：8005）

PART Ⅰ VOCABULARY (20%) 
Section A :(10%)Translate the following into English.

1. 相對優勢
2. 重商主義；商業理論
3. 宏觀經濟學
4. 期貨
5. 國際營銷
6. 核心產品 
7. 資產負債表
8. 債權人
9. 知識產權
10. 全面質量管理

Section B: (10%)Translate the following into Chinese.

11. primary commodity
12. mixed economy
13. equilibrium
14. joint venture
15. inventory
16. customization
17. grace period
18. customs formalities
19. progressive income tax
20. strategic integration

PART Ⅱ READING COMPREHENSION (40%)Read the following texts and then choose the best answer to each question: 

Text 1
Marketing, activities involved in getting goods from the producer to the consumer. The producer is responsible for the design and manufacture of goods. Early marketing techniques followed production and were responsible only for moving goods from the manufacturer to the point of final sale. Now, however, marketing is much more pervasive. In large corporations the marketing functions precede the manufacture of a product. They involve market research and product development, design, and testing.

Marketing concentrates primarily on the buyers, or consumers, determining their needs and desires, educating them with regard to the availability of products and to important product features, developing strategies to persuade them to buy, and, finally, enhancing their satisfaction with a purchase. Marketing management includes planning, organizing, directing, and controlling decision making regarding product lines, pricing, promotion, and servicing. In most of these areas marketing has complete control; in others, as in product-line development, its function is primarily advisory. In addition, the marketing department of a business firm is responsible for the physical distribution of the products, determining the channels of distribution that will be used and supervising the profitable flow of goods from the factory or warehouse.

Marketing research involves the use of surveys, tests, and statistical studies to analyze consumer trends and to forecast the quantity and locale of a market favorable to the profitable sale of products or services. The social sciences are increasingly utilized in customer research. Psychology and sociology, for example, by providing clues to people』s activities, circumstances, wants, desires, and general motivation, are keys to understanding the various behavioral patterns of consumers.

Coupled with applications from the social sciences has been the introduction of modem measuring methods when surveys are made to determine the extent of markets for a particular product. These methods include the use of statistics and the utilization of computers to determine trends in consumers』 desires for various products. Scientific analysis is being used in such areas as product development, particularly in evaluating the sales potential of new product ideas. For example, use is made of mathematical models, that is, theory-based projections of social behavior in a particular social relationship. Sales projections become the basis for many important marketing decisions, including those relating to the type and extent of advertising, the allocation of salespeople, and the number and location of warehouses.

Perhaps nothing is more conducive to the success of a firm than the image that it conveys of itself to the public. The marketing activities of a company, because they act directly on the consumer, do most to shape this image and thus must be developed with great care. As marketing has become increasingly more complex, a need has arisen for executives trained in the social sciences who also possess statistical, mathematical, and computer backgrounds. Many colleges and universities now have programs designed to train marketing executives. Courses are offered at the undergraduate and the graduate level in such specialized fields as advertising, administrative practices, financial management, production, human relations, retailing, and personnel administration.

In recent years, as many U.S. manufacturing industries such as steel and automobiles have been weakened because of foreign competition, marketing departments have become increasingly responsible for generating profitable sales volume. Thus, their stature in top-level business decision-making has been enhanced. This trend gives every indication of continuing in the foreseeable future. As competition continues to increase and businesses become even more diversified, the marketing profession is likely to provide more personnel in the ranks of top management.

21. Which of the following is not involved in marketing? _______. 
a) manufacture of goods
b) market research
c) product development
d) product design and testing

22. Marketing management doesn』t include_______.
a) planning, organizing, directing
b) controlling decision making regarding product lines
c) pricing, promotion and servicing
d) public relations

23. Marketing research doesn』t involve_______.
a) the use of surveys, tests to analyze consumer trends and to forecast the quantity and locale of a market favorable to the profitable sale of products or services.
b) the use of statistical studies to analyze consumer trends and to forecast the quantity and locale of a market favorable to the profitable sale of products or services.
c) the utilization of computers to determine trends in consumers』 desires for various products.
d) educating consumers, developing strategies to persuade them to buy, and, finally, enhancing their satisfaction with a purchase.

24. As marketing has become increasingly more complex, a need has arisen for executives trained in the social sciences __________.
a) who also possess statistical, mathematical, and computer backgrounds.
b) who also possess artistic backgrounds.
c) who also possess biological backgrounds.
d) who also possess religious backgrounds.

25. In recent years, marketing departments in U.S. have become increasingly responsible for_________.
a) sales promotions
b) generating profitable sales volume
c) financial management
d) personnel administration. 

Text 2

In contrast to advertising, personal selling establishes a two-way communication between the salesperson and buyer that allows the sales message to be adapted to the special circumstances of the customer. Personal selling is especially important when a detailed explanation or demonstration of the product is required. A salesperson is free to vary the message according to the motivations and interests of each individual prospect. Moreover, when objections are raised, the salesperson is there to provide appropriate counter arguments and explanations. Advertising can only respond to objections that the ads writer thinks are important to customers. Furthermore, personal selling can be specifically directed to qualified prospects, while a great deal of advertising is wasted because many people in the audience have no use for the product. Personal selling is more flexible in that the sales force can vary in size from one person to thousands. In contrast, advertising must be purchased as a campaign in fairly large blocks, perhaps the most important advantage of personal selling is that it is considerably more effective than advertising in closing the sale and getting the customer』 s signature on the order form.

A clear indication of the utility of personal selling is provided by the large dollar expenses, and the significant number of persons employed in sales. Personal selling expenses exceed those of advertising. Many people are surprised by the level of spending for sales promotion. These expenses are growing rapidly and will soon exceed those for advertising. Sales promotion activities, such as point-of-purchase displays, contests, and prizes, are extremely important to sales personnel. Such activities can help mobilize positive factors, create enthusiasm, and provide topics for conversations with customers. The objective is not to maximize expenses for any one method, but rather to find a combination of activities that efficiently locates prospects, closes sales, and retains customers.

26. The communication between the salesperson and customer
a) is one-sided in the case of advertising
b) allows the sales message to be adapted
c) is carried on smoothly in personal selling instead of in advertising
d) is stopped by advertising and restored by personal selling

27. Which of the following make(s) personal selling important?
a) Varied purposes and interests of different customers.
b) Response to objections of important customers.
c) Enlargement of sales force and sales campaign.
d) The considerable number of persons employed in sales.

28. The management spends a larger amount of money
a) employing salesmen and saleswomen
b) on renewing advertisements
c) on sales promotion
d) in closing the sale

29. It can be inferred from the passage that ______.
a) personal selling is the most important way to promote sales
b) personal selling is the most successful means of contacting customers
c) personal selling and other promotional tools shall work together
d) expenses on personal selling will be larger than those of other promotional activities 

30. The author intends to tell us that_______
a) advertising ought to be deserted by the developing market
b) personal selling demonstrates the motivations of the salesperson
c) we shall make the best use of personal selling to promote sales
d) personal selling is more effective than advertising in every aspect

Text 3

Agricultural reform in the early years led to substantial growth in grain output and, around the mid 1980s, China for the first time in its socialist history was able to feed its population from its own resources at reasonably high levels of consumption. China has about 21 per cent of the world』s population but only 10 per cent of the world』s arable (可耕種的) land. As China continues its trade liberalization, industrialization and rapid growth, the volume of its net grain imports will rise significantly. Changes throughout the 1990s confirmed these trends.

It has been argued that a problem of food supply is posed by the liberalization of the agricultural sector in China. One response has been to say that China will feed itself through domestic production and trade. From this perspective, China has strong interests in seeing developed economies dealing with sensitive economic sectors. Another response has been that China can feed itself through the exchange of 』food for food』. A strong export growth of food products in China has been observed, and may be consistent with China』s comparative advantage within the agricultural sector.

A shift in the focus of policy towards the efficiency objective might therefore lead to the growth of exports of some foods as well as imports of others. Cooperation with industrialized economies may be in the form of technology transfers and mobilization of funding for rural infrastructure development. All of these developments would facilitate a reorientation to exports or competition with imported products in the food sector in China.

Chinese policymakers face a turning point in managing agricultural policy. Reforms and structural adjustments within the Chinese economy have pushed domestic prices of major grain products above the international counterparts (同行) since 1994. Continued liberalization of Chinese agriculture is argued as the best policy choice, despite the strong forces for protection within the Chinese political economy. Agricultural protection policy would not only impose a very high cost on the economy but would also fail to achieve some of its policy goals. Researchers completed a joint research project on China』s grain marketing system with the University of Adelaide and the Chinese Ministry of Agriculture. The ACIAR-sponsored project produced more than a hundred research papers, several books and two international workshops. The research findings were well received by the Chinese senior officials and international scholars.

31. Agricultural reform in China from the 1980s to 1990s was very important mainly because _____.
a) China has a large population but limited arable land.
b) China』s net grain import is increasing.
c) China has a higher level of consumption of goods.
d) agricultural reform is more important than other reforms.

32. "The problem of food supply is posed by the liberalization of the agricultural sector in China, "(paragraph 2 linel ) What does the underlined word "posed" mean?
a) affected b) made c) solved d) created

33. From the passage we know that _____.
a) the change of policy may lead to the increase in export and import
b) China will never be able to feed itself through domestic production and trade
c) China should not cooperate with developed countries in agriculture
d) China will have a strong net export growth of food products

34. Which of the following is NOT the reason for the liberalization of Chinese agriculture?
a) Agricultural protection policy would impose a high cost on the economy.
b) Agricultural protection could not achieve the economic objectives.
c) The liberalization of Chinese agriculture is argued as the best policy.
d) A joint research project has produced many research findings.

35. The passage is mainly about ____.
a) China』s food export and import
b) China』s problem of food supply
c) China』s agricultural reform and food policy
d) China』s agricultural protection and liberalization

Text 4

The development of modem nationalism during the 16th century shifted attention to the problem of increasing the wealth and power of the various nation-states. The economic policy of the leaders of that time, known as mercantilism, sought to encourage national self-sufficiency. The heyday of the mercantilist school in England and Western Europe occurred during the 16th through the early 18th centuries.

Mercantilists valued gold and silver as an index of national power. Without the gold and silver mines in the New World from which Spain drew its riches, a nation could accumulate these precious metals only by selling more merchandise to foreigners than it bought from them. This favorable balance of trade necessarily compelled foreigners to cover their deficits by shipping gold and silver.

Mercantilists took for granted that their own country was either at war with its neighbors, recovering from a recent conflict, or getting ready to plunge into a new war. With gold and silver, a ruler could hire mercenaries to fight, a practice followed by King George III of the United Kingdom of Great Britain when he used Hessian troops during the American Revolution. As needed, the monarch could also buy weapons, uniforms, and food to supply the soldiers and sailors.

Mercantilist preoccupation with precious metals also inspired several domestic policies. It was vital for a nation to keep wages low and the population large and growing. A large, ill-paid population produced more goods to be sold at low prices to foreigners. Ordinary men and women were encouraged to work hard and avoid such extravagances as tea, gin, ribbons, ruffles, and silks. It also followed that the earlier that children began to work, the better it was for their country』s prosperity. One mercantilist writer had a plan for children of the poor: "When these children are four years old, they shall be sent to the county workhouse and there taught to read two hours a day and be kept fully employed the rest of the time in any of the manufactures of the house which best suits their age, strength, and capacity."

As a coherent economic theory, classical economics starts with Smith, continues with the British economists Thomas Robert Malthus and David Ricardo, and culminates in the synthesis of John Stuart Mill, who as a young man was a follower of Ricardo. Although differences of opinion were numerous among the classical economists in the three-quarters of a century between Smith』s Wealth of Nations and Mill』s Principles of Political Economy (1848), members of the group agreed on major principles. All believed in private property, free markets, and, in Mill』s words, that "only through the principle of competition has political economy any pretension to the character of a science." They shared Smith』s strong suspicion of government and his ardent confidence in the power of self-interest represented by his famous "invisible hand," which reconciled public benefit with individual pursuit of private gain. From Ricardo, classicists derived the notion of diminishing returns, which held that as more labor and capital were applied to land, yields after "a certain and not very advanced stage in the progress of agriculture steadily diminished."

Through Smith』s emphasis on consumption, rather than on production, the scope of economics was considerably broadened. Smith was optimistic about the .chances of improving general standards of life. He called attention to the importance of permitting individuals to follow their self-interest as a means of promoting national prosperity.

Malthus, on the other hand, in his enormously influential book An Essay on the Principle of Population (1798), imparted a tone of gloom to classical economics, arguing that hopes for prosperity were fated to founder on the rock of excessive population growth. Food, he believed, would increase in arithmetic ratio (2-4-6-8-10 and so on), but population tended to double in each generation (2-4-8-16-32 and so on) unless that doubling was checked either by nature or human prudence. According to Malthus, nature』s check was "positive": "The power of population is so superior to the power of the earth to produce subsistence for man, that premature death must in some shape or other visit the human race." The shapes it took included war, epidemics, pestilence and plague, human vices, and famine, all combining to level the world』s population with the world』s food supply.

The only escape from population pressure and the horrors of the positive check was in voluntary limitation of population, not by contraception, rejected on religious grounds by Malthus, but by late marriage and, consequently, smaller families. These pessimistic doctrines of classical economists earned for economics the epithet of the "dismal science."

Mill』s Principles of Political Economy was the leading text on the subject until the end of the 19th century. Although Mill accepted the major theories of his classical predecessors, he held out more hope than did Ricardo and Malthus that the working class could be educated into rational limitation of their own numbers. Mill was also a reformer who was quite willing to tax inheritances heavily and even to allow government a larger role in protecting children and workers. He was far more critical than other classical economists of business behavior and favored worker ownership of factories. Mill thus represents a bridge between classical laissez-faire economics and an emerging welfare state.

36. The heyday of the mercantilist school in England and Western Europe occurred _____.
a) in the 16th century b) in the 17th century
c) in the 18th century d) during the 16th through the early 18th centuries 

37. Which of the following statements is not true? ___
a) Mercantilists valued gold and silver as an index of national power.
b) Mercantilists emphasized the importance of agriculture.
c) Mercantilists took for granted that their own country was either at war with its neighbors, recovering from a recent conflict, or getting ready to plunge into a new war.
d) Mercantilism also inspired several domestic policies.

38. As a coherent economic theory, classical economics starts with _________.
a) Smith who wrote the Wealth of Nations.
b) Mill who wrote the Principles of Political Economy.
c) Ricardo who wrote the Principles of Political Economy and Taxation
d) Malthus who wrote An Essay on the Principle of Population

39.Which of the following statements is false? ______.
a) All the classicists believed in private property, free markets and competition.
b) All the classicists believed in the interference of government.
c) All the classicists shared Smith』s strong suspicion of government.
d) All the classicists agreed with Smith』s famous "invisible hand," which reconciled public benefit with individual pursuit of private gain. 

40. Who represents a bridge between classical laissez-faire economics and an emerging welfare state? ______.
a) Adam Smith b) John Mill c) David Ricardo d) Thomas Robert Malthus

PART Ⅲ. CLOZE (10%)
Corporate Finance, a branch of economics concerned with how businesses raise and spend their money. Companies spend or invest funds in projects that might make the firm more (41), such as a new factory or an improved product. Corporate finance involves selecting projects that (42) profits and make the best use of a company』s funds. Sometimes businesses can (43) these projects on their own. Other times businesses must raise funds from outside the company. Corporate finance also involves finding the best way for businesses to pay for their projects.

Small businesses may be owned by a single individual, but major corporations are far too large to be owned in this way. Instead, corporations are owned by many people, called (44), who own shares of stock. (45) purchase stock because it allows them to share in the company』s profits, although there are no guarantees that the company will be successful. Each share of stock represents ownership of a portion of the firm and its possessions, or (46) For example, Exxon Corporation has about 600,000 shareholders, who together own a total of about 1.2 billion shares of stock.

Shareholders who possess a large number of shares own a larger portion of the company than those who possess only a few shares. For example, an individual who owns one share of Exxon stock owns just under one-billionth of the company. At the other extreme, a large (47) institution, such as an insurance company or a company that manages investments, may own several million shares of Exxon stock. About half the shares of large corporations are owned directly by individuals. The other half are owned by institutions.

Shares of stock are bought and sold on a number of stock (48). For example, Exxon』s shares are regularly bought and sold on the New York Stock Exchange. At the end of 1995 Exxon』s shares were priced at $80 each. At that price it would have cost about $100 billion to buy all of Exxon』s stock.

Although a corporation』s shareholders own the company, they do not ( 49 ) it. Instead they elect (50) who hire key company executives and review their job performance.

41. A) independent B) economical C) competitive D) profitable
42. A) minimize B) realize C) maximize D) recognize
43. A) incorporate B) fund C) manage D) complete
44. A) sponsors B) shareholders C) clients D) brokers
45. A) Manufacturers B) Consumers C) Customers D) Investors
46. A) estate B) equipment C) assets D) rights
47. A) financial B) economic C) legal D) welfare
48. A) exchanges B) places C) institutions D) shops
49. A) own B) control C) manage D) run
50. A) go-betweens B) chief executive officers
C) a group of managers D) a board of directors

PART Ⅳ. ANSWER BRIEFLY (20%)Answer each of the following four questions briefly in about 40 words.
1. What is economics?

2. What does income include?

3. What are the special difficulties attached to internationally marketing compared to domestic marketing?

4. List the main advantages of product standardization.

PART Ⅴ. COMMENT (10%)Comment on the economic and social effects of advertising in about 100 words.

