STEVE LUNCEFORD
46904 Antler Court ~ Sterling, Virginia 20164

Cell: 202.487.3549 ~ Home: 703.433.0061 ~ dslunceford@yahoo.com
SUMMARY 
Over 15 years of experience in media relations and corporate communications, working with key national, local and trade media while supporting Fortune 100 firms.  Broad-based expertise in corporate positioning and raising awareness for brands and business/consumer products and services; from enterprise IT and wireless to federal contracts, broadband and hospitality/travel.  Works well with all executive levels – from CEOs to managers – and is a strategic, creative and high-energy team leader who creates and implements measurable communications plans to meet diverse business goals. 
	Strategic PR planning
	Brand building/awareness
	Industry Analyst Relations 

	Consumer Products PR
	Enterprise IT services PR
	Federal/State Government PR

	Public speaker and spokesperson
	Internal communications
	Issues/crisis management


webMethods, Fairfax, VA 









2004-Current
Media Relations Director

Lead media relations department for fastest-growing enterprise software firm in the U.S.  Handled crisis communications following accounting scandal/investigation that forced financial restatements.  Focus on expanding reach beyond technical/trade media to position firm and key subject matter experts as leaders in general business publications to help drive sales funnel and positively position company to investors.

Sprint, Washington, D.C./Herndon, VA 







1996-2004
Managed teams involved in nearly every facet of media and analyst relations for one of the world’s foremost wireless and wireline communications companies.  Supported the full range of Sprint’s varied businesses, including corporate/executive communications, enterprise wireless and IT, federal/state government contracts, consumer long distance and broadband services and international operations.

Sr. Group Manager 










2001-2004
Group Manager 










2000-2001

Media Relations Manager









1996-1999

Business to Business (Government, Mid-Market/Small, International, Strategic Alliances)

2003-2004
· Managed group of three media relations professionals responsible for publicizing five key areas of Sprint’s Business Solutions group.  Emphasis on measurable media efforts that directly support sales targets.  Responsible for $500,000+ annual budget.
· Created new strategies to promote Sprint’s federal and state business efforts to key national and trade media outlets.  Increased quarterly coverage 650% year over year.  Led media campaigns that increased web site traffic 70%, helping to drive customer interest and sales.
· Managed team responsible for announcing and promoting Sprint’s key strategic alliances.  Successfully partnered with peers at firms such as Cisco, IBM and HP for joint announcements.

· Responsible for promoting new integrated wireless/wireline products via media relations to mid-market and SOHO segments.  Generated roughly 1,000 media hits in first six months, with majority targeted to reach businesses in key vertical markets such as education and healthcare.
· Led media and analyst outreach for IT consulting and web hosting practice prior to its sale in 2003.  
Industry Analyst Relations (Local, B2B and Consumer)  





2002-2003
· Developed analyst relations practice for Sprint’s $14 billion wireline businesses, directly impacting sales by increasing positive recommendations from industry analysts to prospects.  Key strategies and tactics later adopted corporate wide.
· Efforts led to Sprint’s analyst relations team to be named number one in the telecom industry and number three overall in 2003 annual Kensington benchmark survey of IT and networking firms.
Corporate & Executive Communications (Brand Repositioning, Trends & Technology) 

2000-2001
· Developed and executed strategy to reposition Sprint brand following collapse of Sprint/WorldCom merger. Created strategic PR initiatives to reposition Sprint among national media from being viewed as the “third largest long distance company,” to being viewed as a more data-centric, total access communications leader.  
· Landed Chairman/CEO a high-visibility Keynote speech at the 2002 Consumer Electronics Show (joining Bill Gates and Carly Fiorina).  Secured second Keynote presentation at this show in 2004 for Sprint’s new CEO.  Managed messaging, presentation, media relations and related news announcements tied to Keynotes.
· Led team responsible for promoting Sprint's consumer and business technologies to top tier national media.  Duties included promoting technology products and services enterprise-wide.  
Steve Lunceford ● 703.433.0061
Page 2

Consumer Services (Long Distance, Broadband, Marketing)





1996-2000
· Launched Sprint’s integrated broadband product to consumer market through PR, generating over 8,000 sales leads and increasing hits to corporate web site 10-fold with no associated advertising.  Secured features on the Today Show, CNN, CNBC and in Forbes and U.S. News & World Report. 
· Budget responsibility in excess of $2 million.  Managed staff, projects and agencies to deliver key product messages to targeted external and internal audiences.  Served as corporate spokesperson; daily interaction with all levels of external media and analysts, including national, local and trade reporters. 
· Responsible for promoting marketing and advertising efforts/brand positioning of consumer group.  These efforts directly led to CSG president being named "Marketer of the Year" by Brandweek. 
· Led teams promoting Sprint’s core consumer long distance services, including development of programs to support Sprint’s famed “dime a minute” product.  
· Spearheaded multiple high-visibility PR launches, campaigns and promotions including marketing tie-ins with RadioShack, Paramount Pictures/Titanic home video, Sony Pictures/Godzilla and Men In Black promotions, NASCAR, the NFL and more.  
Choice Hotels International, Silver Spring, MD






1990-1996
Media Relations Manager 









1994-1996 

· Pitched stories, arranged interviews and answered media inquiries for national TV and radio markets as well as consumer and trade print publications for world's second-largest hotel franchiser.  Integral member of one of the most successful media teams in the lodging industry.  Department delivered more than $8 million in advertising value annually from print clips alone.  Key programs included creation of partnership with National Center for Missing and Exploited Children, various movie tie-ins (Batman Returns, Maverick, Casper) and managing PR efforts for national "celebrity-in-a-suitcase" advertising campaigns. 
· Duties included management of three-person staff.  Assisted in design and marketing of initial World Wide Web site: www.hotelchoice.com 
Publications Editor 










1992-1994
Copywriter/Staff Writer 










1990-1992
· Planned, wrote, edited and produced monthly franchisee newsletter.  Responsible for $250,000 publication budget. 
· Wrote and edited speeches, annual reports, advertising copy and other special projects as needed.  Researched and wrote feature stories and articles to be by-lined by corporate officers in consumer and trade publications. 

OTHER EXPERIENCE

Information, Inc., Washington, D.C.  News Writer
The News Journal, Radford, VA.  Reporter/Intern Writer

Computer Daily, Springfield, VA.  Intern Writer

AWARDS

Sprint Diamond Award, 1999 (Sprint’s highest recognition/honor presented to <1% of all employees)

Sprint Key Contributor Award, 1999

Sprint Values Excellence Awards, 1999, 2000, 2001, 2002, 2003 

PRSA First Place Prism Award, 1996

AH&MA Gold Key PR Award, 1995

EDUCATION
B.S. Journalism, English Minor

Radford University, Radford, VA

REFERENCES, VIDEO & PRINT CLIPS
Furnished upon request.

